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/ amulres of Packages are of inestimable aid to sales. Through similarity 


of package design, a consumer’s preference for one product may frequently be extended to related prepa- 
rations. Thus is buying made easier . . . selling too. At the head of many families of packages are litho- 
graphed Phoenix Metal Caps. Color harmony with other package elements and protection of product are 


two important qualifications which make them well fitted for their responsibilities. 


PHOENIX METAL CAP CO. Plants: 2444 W. Sixteenth St., Chicago; 3720 Fourteenth Ave., Brooklyn 


Branch Offices: Philadelphia, Baltimore, Boston, Cleveland, Cincinnati, St. Louis, San Francisco and Los Angeles 
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...but your product must have it 
to sell her again. That’s where 


Standard White Oils can help you. 


@ NATURALLY, your customers don’t think 
in terms of “uniformity” or “unvarying qual- 
ity” but they will drop your product mighty 
fast if it lacks these qualities. One certain way 
to assure repeat sales is to choose ingredients 
that you know will be uniform. . . the same 
today, tomorrow or a year from now. 

That is why so many cosmetic manufac- 
turers depend on Standard White Oils... and 
have for years. There’s never a letdown in 
quality. Exacting laboratory control assures 
that. Every shipment meets definite standards 
of uniformity. With Standard White Oils as 
your bases you'll go a long way toward getting 
product uniformity ... and repeat sales. 

All of the base oils listed below are avail- 
able for prompt shipment. That's another 
reason you will find it pays to specify Standard 
White Oils. 
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WHITE OILS... STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE. CHICAGO. ILLINOIS 
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From the New 
MMS&R 
LABORATORIES 


Exciting things are coming out 
of the new MM &R labora- 
tories. New odors, New flavors 
...abrilliant, almost perfect 
record of satisfaction for those 
who have said, ‘‘I have a prob- 
lem of perfuming or flavoring, 
let’s see what the MM&R 
laboratories can suggest.’’ 


If you have ‘‘ideas’’ for new j 
products or believe economies 
are possible in your present 
line, MM & R research chem- 
ists have valuable flavoring and 
perfuming ideas in tune with 
your endeavors. Here is a vast 
reservoir of possibilities avail- 
able at no cost to you. 


3WATER 
SOLUBLE 
PERFUME: 









MAGNUS, MABEE & REYNARD, inc. 


QUALETVY ESSENTIAL O1L8 (BALSAM S AROMATIC CHEMICALS, ETC...SINCE 1895 


16 DESBROSSES ST. NEW YORK, N. Y. 


Offices and Warehouses in Chicago at 180 N. WACKER DRIVE © In CANADA—RICHARDSON AGENCIES, Ltd., Toronto 
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if you really want something to 


crow about ... use TEGIN as the 


emulsifier in your greaseless creams. 


Try TEGIN and you'll adopt it... 4 h, G g f f : i 


COB FPCRATEGee 
153 WAVERLY PLACE ¢ NEW YORK 


REPRESENTATIVES AT: 80 Boylston St., Boston @ 223 Spring St., S. W. Atlanta @ 325 W. Huron St., Chicago @ 2260 E. 15th St., Los Angeles @ 372 Bay St., Toronto @ 4910 W. Pine Bivd., St. Louis 











VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) © POWDER 
BOX COVERS e@ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JARCAPS @ METAL NOVELTIES TO ORDER 








IPSTICK CONTAINERS 
BY BRILRSPEEP ORT 


Bridgeport manufactures all types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT *PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


RO 
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FABRIOUES De LAIRE ...15: 


(Issy, France) 


announce their latest creation 


AsmeELS 


A new synthetic embodying many of the characteristics 
of Natural Jasmin, with which it can be used to the ex- 
tent of 25% or even 40%, resulting in appreciable savings. 


l dsme.s has a fresh and flowery 
character which develops with intensity 


at the end of evaporation. 


Suitable for creams, powders or perfumes. 


de Laire Specialties combine harmoniously with 


<p& O” PERFUME BASES 


to produce effects of great originality and distinction. 


Let “D&O” and de Laire work with you 
in developing odors that will fit in suc- 
cessfully with your merchandising ideas. 


We welcome your inquiries 
2) 


Be sure to see the exhibit of de Laire products in the 
French Pavilion at the New York World’s Fair. 


DODGE & OLCOTT COMPANY 


180 VARICK STREET, NEW YORK, N. zs 


BOSTON 7 CHICAGO ) PHILADELPHIA » ST. LOUIS s LOS ANGELES 


Plant and Laboratories . . . Bayonne, N. J. 
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For Cosmetics of Distinction 








CONTROLLED QUALITY MATERIALS «+ SULFONATED OILS —AQUASOL*, NO-ODOROL* 
AEROSOL} WETTING AGENTS * WATER SOLUBLE GUMS «+ ZINC STEARATE ¢ ZINC OXIDE 


WAXES —CERESINE WAX, ISO BEESWAX, U.S.P. BEESWAX ¢ K. & M. MAGNESIUM CARBONATE 





| K. & M. MAGNESIUM OXIDE «¢ TALC 


——————— EE 


@% American Cyanamid & Chemical Corporation 
Vee 3 0 ROCKEFELLER PLAZA ° N E W YQ, Bsa Fa 


*Registered U.S. Patent Office. ft Trade-mark of American Cyanamid & Chemical Corporation applied to wetting agents of its own manufacture. 
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A HAND MADE BOTTLE 


WITH A SCREW CAP CLOSURE 


been waiting for—a hand made bottle with a 


! ERE is the bottle which many manufacturers have 
ia ; 
threaded neck. The threads are made in accordance 
with exacting G.C.A. specifications to accom- 
modate standard metal or plastic closures. And it 
can be furnished with sprinkler finish as well as 


full size neck opening. 


Here is another example of the pioneering for 
which Carr-Lowrey is already well known. An 
entirely new process of manufacture was pains- 
takingly developed over a period of years by our 
engineers in order to produce this type of bottle 

which in brilliance, distribution of glass, and 
lustre, is one of the finest bottles Carr-Lowrey has 


ever made. 


CARR-LOWREY 








Elimination of the usual glass stopper results in 
considerable saving in cost without sacrificing any 
of the quality associated with our hand made ware. 
The bottle is designed to take a #410-20 mm. cap, 
a popular size obtainable in many beautiful designs 
and color combinations from manufacturers of 
metal and plastic caps. This wide choice of closures 
makes possible many striking effects. And even 
with the finest of caps the economy of this hand 


made bottle is gratifying. 


Some manufacturers will be interested in this type 
of bottle in a special design. Our facilities are at 


their disposal. 


GLASS Ge 


Factory and Main Office: Baltimore, Maryland 


New York Office: 500 Fifth Ave., Phone: CHickering 4-0592 





Chicago Office: 1502 Merchandise Mart, Phone: WHitehall 4326 






































Perfume q.s. used to be just a small 
unimportant item, an afterthought, 
that appeared at the end of the 
formula. But modern cosmetic 
manufacturers realize that this 
little ingredient may mean the dif- 
ference between a mediocre seller 
and asuccessful sales leader. Atthe 
cosmetic counter, products are often 
compared on scent alone. Be sure 
yours says “quality”. A really good 
perfume will make very little dif- 
ference in the finished product cost. 


~~ 


VAN AMERINGEN-HAEBLER, INC. 
3213 FOURTH AVE., NEW FOR Cire 














Fine White Color, 
Uniform Purity and 
Good Solubility 
characterize all 
three forms. 


POWDERED ¢ FLO-GRANULES + COARSE GRANULES 


All three types are full strength and their distinctive 
characteristics are controlled by definite specifi- 
cations. 


For Tablet Manufacture and other applications, where 
the use of a free flowing, fine granular Paraformal- 
dehyde is indicated, the Flo-Granules offer distinct 
advantages. 


HEY DENG=) coreestion 
50 UNION SQUARE NEW YORK, N. Y. 


CHICAGO BRANCH: 180 N. WACKER DRIVE 
Factories: Garfield, N.J. = Fords, N. J. 














CONTINUED 
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ANCHOR MOLDED CAPS 


provide important advantages to manufac- 
turers and packagers ... their story is one 
of product protection ... complete protec- 
tion that continues until the product is 
finally used up. The method by which 
liners are held in place, unique with Anchor, 
is the answer... a liner retaining ledge 
that holds liners in place and a liner recess 
that allows them to rotate freely. Thereby 
you are assured that liners are always pres- 
ent, never fall out and do not stick to bottle 
tops. No adhesives are required. Look for 
this liner retaining feature, your key to 
sealing efficiency, when next you buy or 
consider the use of molded caps. Insist on 
it because it’s a big factor in avoiding leak- 
age or evaporation, complaints and returns, 
as well as promoting consumer good-will. 
May we send you further data and samples? 
ANCHOR CAP & CLOSURE COR- 
PORATION, Long Island City, N. Y. 2 
and Toronto, Canada. Closure Division of GITED—Liners permsancsitty hold 
Anchor Hocking Glass Corporation. . in place by Anchor's exclusive 


liner retaining ledge and recess. 
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| i unbeatable combination Cp | 
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oA new accent on 


CONSIST ENGy 
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), J PROTECTION 
with 


SYLPHSEAL 


BANDS 





CONTENTS ARE SAFE WHEN PROTECTED WITH SYLPHSEAL BANDS 
THE SURE-SEALING SECONDARY CLOSURE 


Note how tightly the band hugs the bottle they improve the appearance of the bottle top. 


— be sible here. 
closure —no leakage ee ae Inexpensive, easy to apply, they are applicable 


And the bottle top is kept clean and sanitary — to all bottled products. 
most important in bottled products of this type. There is a SYLPHSEAL bend fee oun ze 


SYLPHSEAL bands are also smart looking — sure problem. 
*Reg. U.S. Pat. Off. Manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 


Executive and Sales Offices: 122 E. 42nd Street, New York — Works: Fredericksburg, Va. 


Branches or Representatives: 


Pacific Coast: 


Attanta, Ga... . 78 Marietta Street _ Blake, Moffitt & Towne 

IE ee 26) Cisvansliion Gaseut Offices & Warehouses in Principal Cities 
ston, Mass. . 2 shire § 

Cuicaco, Int. . 427 W. Randolph Street Also Distributed by 

Dattas, Tex. . . 809 Santa Fe Building Munpet Cork CorPorRATION 

Puina., Pa. . . . 260 South Broad Street Brook yn, N. Y. 








MANUFACTURERS OF SYLVANIA CELLOPHANE 
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Reg. U. S. Pat. Off. 


Because of its many unique features, 
Butoben has met witha very favorable re- 
ception since itsrecent introduction to the 
trade. This new antiputrefactive agent, 
used to prevent the growth of molds and 
other nonpathogenic micro-organisms. 
is an excellent preservative for various 
cosmetic and medicinal preparations. 
Outstanding Features of Butoben 

© Effective in acid and neutral as well as 
in moderately alkaline media. 

© Requires only one-tenth as much as other 
preservatives. lowering costs and also con- 


serving storage space. 
MERCK & CO. INC. 
NEW YORK . PHILADELPHIA 


676 





* Only 3 ounces of 
Butoben are required 
to preserve a 105- 
gallon batch of cos-. 


metic lotion. 


* A 10-pound pack- 
age of Butoben re- 


places a 100-pound — 




















1 





(n-Butyl Parahydroxybenzoate Merck) 


¢ Effective in very small concentrations. 
Twelve grains of Butoben will preserve 
one gallon of a preparation. 


e@ I hite. odorless. stable and nontoxic 


Further information and prices on request. 


As many cosmetic and medicinal prep- 
arations are composed of several ingre- 
dients. some of which may be incom- 
patible with certain preservatives, we 
suggest that you consult our Chemical 
Service Department regarding your man- 


ufacturing problems and requirements. 


wv / /, an ufa clurin Yi Ch emtsts 


° ST. LOUIS + In Canada: 


The Drug and Cosmetic Industry 





FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


* 1575 * 
RAHWAY, N. J. 


Merck & Co. Ltd., Montreal and Toronto 
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es 
Fee . . Because the rich, warm odor of rose is an ever popular favorite, Givaudan has given much time 


and thought to perfecting new and useful Rose Odor Specialties. Justly famous are such products as [Xosis, [cose 
d’ Orient, Rose des Alpes, Rose Centifolia and other Givaudan hases which perfumers everywhere are now using to 
ereate fresh and interesting eHects in perfumes and cosmetics. Growing in fame, too, are the many ready -to-use rose 
odors whieh Givaudan has developed to help the perfumer simplify his problems. When you need rose odors, think 


of Givaudan...and eall on our staff to give you the benefit of their long and successful experience in this field. 


(Gevaudan— 
DELAWANNA, INC., 80 Fifth Avenue 
New York, N. Y. 


























BERGAMOT SYNTHETIC EXTRA FINE 


N 


@® BERGAMOT SYNTHETIC EXTRA FINE is Givaudan’'s substitute for 
the natural oil of bergamot. It is a remarkably faithful reproduction 


of the natural oil—yet sells for less than half the price! 


, . [eee oo 
a ae ‘ ( cS 1Lai-_ 2 see 


BERGAMOT SYNTHETIC EXTRA FINE possesses the floweriness 


and strength of the natural oil. In most cases it can be used to 


replace the natural oil completely without sacrifice of quality. 
In those cases, where the original must be used, a 50% substi- 
tution of this new laboratory product will give entirely satis- 

factory results. 


Take the opportunity, now, to economize with BERGAMOT 
SYNTHETIC EXTRA FINE. Samples and prices will gladly 


be sent to you on request. 


GIVAUDAN oELAWANNA, INc. 


80 FIFTH AVENUE, NEW YORK, N. Y. 


BRANCHES : Philadelphia Los Angeles Cincinnati Detroit Dallas 
Baltimore Chicago San Francisco Seattle Montreal Havana 
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DRINK ROOT j WATER PEPPER UBA URSI 
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The convenience of the Pour-Out Finish 
plus O-I quality make these bottles most 
desirable for pharmaceutical use. There 
are a number of these special finishes to 
fit your particular need. 


VISIT THE am 


GLASS CEntiR 
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Wy. 1939 ~t™ 
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ustration (12\/4x 12 without advertising) upon request. Please mention this publication. 


® “Pink Pills for Pale People”—thus was the 
cry of the Medicine Man and snake-bite ex- 
pert, used to affectionately plague the town’s 
master of the mortar and pestle. 

But nowadays, your druggist is merchant 
and merchandiser—“pills” are but a part of 
his daily problem. And when it comes to a 
knowledge of modern packaging, probably no 
other type of retailer has a more thorough 
understanding. When you mention “Package 
Appeal”, he knows the paramount part that 
glass plays. 

This is the golden age of glass! So many 
improvements have been made in glass con- 
tainers—are constantly being made—that it 
behooves everyone concerned to keep abreast 
of this epochal trend. That’s why we believe 
you will find it interesting to talk to our 
packaging experts. No obligation is implied 
or entailed. 


Owens-Illinois Glass Company, Toledo, Ohio 


OWENS-ILLINOIS 


es “FIRST IN GLASS? Eee 

















“FOR AN ORANGE FLOWER NOTE 
I ALWAYS USE SCHIMMEL” 


So say leading perfumer-chemists around the world. This reputation of Schimmel 
Orange Flower Specialties goes back forty years. In 1895 we discovered the chem- 
ical character of the body which gives oil of Orange Flowers its characteristic 
odor, and succeeded in reproducing it synthetically. Since then, our continued 
research has developed overtones and shadings that give our Orange Flower 
Specialties much of the richness and charm of the natural. For instance— 


Orange Flowers, Schimmel & Co. has the fresh fragrance of the orange 
blossoms in full bloom. Can be used to replace the absolute pound 
for pound at a fraction of the cost. 


Orange Flowers Terpeneless, Schimmel & Co. The same true reproduction 
of Orange Flowers with the terpenes removed. For use in creams and 
lotions where solubility is important. Gives no discoloration. 


Neroli, Schimmel & Co. faithfully reproduces orange oil obtained by 
distillation. Replaces Neroli Petale Extra at a great saving. Does 
not discolor. Suitable for creams or powders. 


Use one of these to give your product new sales appeal. 
We shall be glad to send you samples for testing. 


SCHIMMEL & CO. INc. 


601 West 26th Street New York City 


CHICAGO CLEVELAND CINCINNATI NEW ORLEANS LOS ANGELES TORONTO 
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30 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
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YOU ARE INVITED 


TO INSPECT THE PLANT WHERE 


APLI 


The new Federal Food, Drug and Cosmetic Act 
gives FDA officials the right to inspect any and 
all manufacturing plants. APLI has always wel- 
comed such inspection—not only by the govern- 
ment, but by any other interested parties. e This 
mammoth, modern factory is situated in the clean 
countryside. It is staffed with a high grade of in- 
telligent and happy workers. e Strict sanitary 
standards are enforced here. Exacting laboratory 
control insures that formulae are followed with 
scientific precision, and uniformity maintained. 
e Long lines of the latest automatic machinery 


PRODUCTS ARE MADE 


keep production moving along at maximum eff- 
ciency—at lowest cost—and assure prompt deliv- 
eries. e We believe that when you see this up-to- 
date plant, you will agree with the many visitors 
who say: “This is truly a model for the industry!” 
e For more than seventeen years most of Ameri- 
ca’s leading cosmetic houses have had their prod- 
ucts made by APLI. Despite adverse conditions 
in some localities, all APLI clients report their 
1939 sales are well ahead of the general trend. To 
find out how we can help your sales, write Mr. 
A. E. Mullen. No obligation, of course. 


LIPSTICKS APLI - ROUGE SUPREME - FACE POWDER APLI - MASCARA APLI - EYE SHADOW APLI 


AMERICAN PERFUMERS’ LABORATORIES, INC. 


MAKERS OF THE WORLD’S FINEST COSMETICS - PRIVATE BRANDS EXCLUSIVELY 


(IN CANADA: 1015 ST. ALEXANDER STREET, MONTREAL, QUEBEC) 
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Manufacturers Depend on PENICK as a 
RELIABLE SOURCE OF SUPPLY for NATURAL 


EPHEDRINE ALKALOID, 
U. 3. F. 


—a thoroughly anhydrous product 
—relatively free from odor 


EPHEDRINE SULPHATE, 
eS 


Crystals and Powder 





EPHEDRINE HYDROCHLORIDE, 
U. S. P. 


Bales of Ma Huang (ephedra), imported from China, 
for the Penick Alkaloid Plant 


S. B. PENICK AND COMPANY main- of Penick Ephedrine, for example, 





tains a special plant devoted 
solely to the production of Alka- 
loids and other products derived 
entirely from botanical sources. 
Excellent production facilities 
are only part of the story of 
PENICK STANDARDS. A series 
of control tests, which even ex- 
ceed rigid U. S. P. requirements, 
achieve quality of an unusually 
high level. The absolute purity 


is assured by the use of a highly 
sensitive polarimeter... not 
merely the ordinary machine, 
but one where circulating water 
equipment accurately controls 
the temperature of the solution 
under test...a polarimeter in 
which additional improvements 
permit other highly exact optical 
determinations. 


Special 1939-40 Ephedrine Contract Prices 
Now Ready — Write Today 


IF IT GROWS 





132 NASSAU STREET, NEW YORK 


ASK PENICK 


&. BK. PENICK & COMPANY 


1228 W. KINZIE STREET, CHICAGO 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 











DROPPING PARTS 


For CERTAIN PREPARATIONS — distinctive design and color 
scheme are especially important. ‘‘New Perfection" caps, 
rubber parts, dropper glasses and bottles are made in such 
a large variety of styles, sizes, and colors as to offer the 
most economical means of packaging your product, yet 
affording the utmost in sales appeal through beauty and 


distinctiveness. 




















NEW! 


The “New Perfection’’ dropper 
bottle now offers a distinctive new 
feature, a slightly concave back, 
to make the bottle lie flat, face 
up, for greater speed in labeling. 
Front is designed to provide larg- 

est possible label space, so im- Double shell metal 
portant with such small bottles. 





Single shell metal 
cap; clutch rubber 


Regular or acid re- 
sisting plastic cap; 
regular rubber part part; tooled blunt 
special bent glass. in various colors; glass. 

semi-blunt glass. 


cap; special thin 
We can supply you with a distinc- flange rubber part; 
tive package without your going 
to mold expense, completely as- 
sembled, in four colors of glass, 
Amber, Blue, Clear or Green, in 
six sizes, 2 cc., 1-8, 4, 4%, land 2 
ounces. 























For MEDICINAL PREPARATIONS—distinctiveness comes 





Patented in 
United States, 
Canada, 
Great Britain, 
and other 
countries 








i 


Non-rolling, extra 
depth, bakelite cap; 
non-swelling, Ame- 
kine synthetic rub- 
ber part, without 
strong odor; Saftee 
ball glass. 


second only to quality in every detail to insure perfect func- 
tioning, strength, and convenience. ‘‘New Perfection” 
dropper fitments are noted for their mechanical perfection. 


SERVICE AND ASSEMBLY—when contract orders are 
placed, we carry your anticipated requirements which 
assures you quick delivery when needed. Dropper fitments 
are shipped completely assembled, ready to be placed in 
package. 


Let us help you with your packaging problems. 


PENNSYLVANIA GLASS PRODUCTS CO. 


‘GLASS GOODS OF THE BETTER KIND’? 
418-20 NORTH CRAIG STREET 


PITTSBURGH, PA. U.S. A. 






















OTHER 


SUPREME 


SPECIALTIES 


SUPREME TUBEROSE 
SUPREME ROSE 
SUPREME ORANGE 


A NEW 


ADDITION: JuUpremirone 
Absolute Oil of Orris in its purest state. 
Extracted from Florentine Orris by a 


special process. Actually 20 times greater 





in strength than the concrete. 


TOMBAREL PRODUCTS CORP. 
9 EAST 19th STREET, NEW YORK, N. Y. 
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a page for the perfumer’s notebook — on 


2, 
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From Albert Verley, Inc., 


Success 
with Lilac 


With the thrill of the Lilac season still fresh in our memories, 
we feel that the following suggested materials, all available from 
the house of Albert Verley, may well lift the inspired perfumer 
to new heights of research, in his humble efforts to match the 


magnificent perfection of Nature. 
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Bases 


Terpineol Redistilled — The absolutely indis- 
pensable base. Water-white and carefully 
fractionated to present only the very heart 
of this well-known substance. Free from any 
undesirable by-odors and without question 
the ideal base upon which to create any syn- 
thetic Lilac. 


Hydroxycitronellal Extra — This well-known 
product is an important basic and needs no 
further discussion. 


Phenylethyl Alcohol—The honey-sweet, rosy 
note of this product gives marvelous results, 
tending to blend all the ingredients of a 
Lilac composition with remarkable smoothness. 


Cinnamic Alcohol — Our product, made en- 
tirely from Styrax, furnishes a very important 
note in Lilac harmony, as well as adding 
fixative value. 


Phenylacetic Aldehyde — The rich, green 
Jacinthe effect given by this product adds 
a very important flower note as well as a 
freshness desirable in all similes of spring 
flowers. 

Isoeugenol Crystalizable and Benzyl Iso Eu- 
genol — Both of these products, manufac- 
tured by the house of Verley for some time, 
have an important position in all Lilac cre- 
ations, 


Heliotropine Crystals — Indispensable, of 
course. We recommend that this important 
ingredient comprise a substanial part of the 
formula. 


Aubepine — This splendid soft, dry charac- 
ter is extremely valuable. 


Indol — An important ingredient when used 
in judicious quantities and with due regard 
for the fact that it cannot be used where, in 
combination with others, it would cause dis- 
coloration of the finished toilet preparation. 


Dimethyl Hydroquinone — Traces only, and 
then to emphasize the peculiar dryness found 
in the Lilac blossom at certain intervals of 
the day. Dosage can be heavily increased 
in Lilac compositions employed in soaps. 





Flowery Adjuvants 


Phenylacetaldehyde Dimethylacetal — Fre- 
quently called Vert de Lilas. This product 
serves admirably in enhancing the fresh, 
green leafy character desired in certain Lilac 
types, especially those intended for perfumes, 
toilet waters, and lotions. 


Cyclamen Aldehyde — Useful to enhance 
the Lily and Cyclamen note. 


Amylcinnamic Aldehyde—Well-chosen quan- 
tities of this Jasmin ingredient aid the floral 
effect of Lilac materially. 


Methylparacresol — Traces only will add a 
power and pungency as well as desirable 
floral effect. 


Ylangol — This fine Ylang note improves the 
value and utility of this important Essence 
because of its ready solubility. 


Anisic Alcohol — Anisyl Acetate — Anisy] 
Formiate — These three products are ex- 
cellent modifiers to use in conjunction with 
Aubepine. They help the perfumer to rise 
above the commonplace. 


Acetophenone—This well known ingredient 
in judicious quantities will give extreme 
power and value. Useful in Lilas composi- 
tions for soaps and creams. 


Jasmin Fleur “V” — Of all the synthetic 
Jasmins in the Verley line, we recommend 
this product for use in Lilac. Inasmuch as 
the Jasmin note is extremely important, it 
should comprise a substantial percentage of 
the composition. 


Jasminique Aldehyde — There is hardly any 
place where this well-known specialty could 
be more advantageously used. It will en- 
hance any Lilac composition. 


Tuberogene and Tuberique Alcohol — The 
Tuberose note is highly important, and we 
recommend that either or both of these pro- 
ducts be used to produce this necessary 
floral effect, 





Oil Cardamon — Very 
small quantities of this 
oil will produce effects 
that are extremely inter- 
esting. We encourage 
the perfumer to try it. 


Aldehyde C-12 (Laurique) 
— Of the whole series 
of higher Aliphatic Aldehydes, this is our 
choice because of the fine effects it con- 
tributes, particularly in the synthesis of Lilac. 


Fixatives 


Natural Absolute Resin of Benzoin and Styrax 
— Extracted from the gums by volatile solv- 
ent, these two products represent our choice 
of suggestions for natural gum fixatives. 


Civet Clari — Excellent as a fixative in the 
synthesis of this flower. It has the advan- 
tage of being free from insoluble fats and 
instantly soluble. 


Musc’ Ketone — of all the synthetic Musks, 
this is undoubtedly the most desirable to 
use, and it is our recommendation. 


Compositions 


Lilas Summus “V” @ Lilas Fleur “V” @ Lilac 
“V" New ®@ Lilas N-100 © Hydroquinaldeine 


x « * 


These materials help you impart the 
distinction that is the key to sales 
success. They are absolutely de- 
pendable in quality, and the prices 
are right. Plan now to increase your 
profits with a superior Lilac pro- 
duct. Write for working samples. 





Albert Verley aromalich— 


ALBERT VERLEY, INC., D. A. Bennett, President © 1621 CARROLL AVENUE, CHICAGO, ILL. 
MEFFORD CHEMICAL CO., LOS ANGELES 


114 E. 25th St.. NEW YORK ° 






































Whatever your need, there’s 
a Swindell bottle for it! 


For instance, here are six of the large variety of stock bottles 
offered for your selection. Reading from left to right they are 
“Grape Wine’’, ‘‘A-195”’, ““S-49’’, ““A-415”, “W-55”’’, *275-D”’. 
In addition to the wide choice of stock bottles, private 
mould designs may be created for your exclusive use. 
Consult us on your packaging problems; write for 
our complete catalogue: ‘‘Bottles by Swindell’’. 


SWINDELL BROS., Baltimore, Md. 


Latin-American Representative a 
MR. ROBERTO ORTIZ @ 200 Fifth Ave. 


Havana, Cuba [ae §€6New York 
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Neroli bigarade 
Neroli from water 
Neroli synthetic 
Absolute 
Synthetic 3998 
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115-117 East 23rd Street 
NEW YORK 




















ALLIED SAVES YOU MONEY... 
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Allied brings you allthe advantages The latest type of automatic ma- The Allied plant, with a U.S. post 
of large-scale operation! Buying chinery saves time in processing office and express agency on the 
supplies in bigger quantities and packing...and reduces pro- grounds, is near principal markets. 
means better prices...and sub- duction cost. Control laboratory This location and combination 
stantially lowers your costs. prevents expensive spoilage. shipments save you money. 








ALLIED HELPS YOU SELL... 
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Here are two big reasons why leading cosmetic tion details. Now they concentrate on increasing 
houses have given up manufacturing—and now de- sales. Allied can help you cut costs and boost your 
pend on Allied: This arrangement pushes their sales. Find out how—today. Simply phone, wire or 
costs down, and steps their sales up! No longer are write Mr. A. D. Henderson, Allied Products, Inc., 
their key men handicapped by bothersome produc- 30 Rockefeller Plaza, New York. (COlumbus 5-6820) 


PRIVATE BRAND MANUFACTURERS OF: TALCUM POWDERS « DUSTING POWDERS + FACE POWDERS « PERFUMES 
TOILET WATERS « SACHETS » MANICURE PREPARATIONS + CREAMS + LOTIONS + DEODORANTS « DENTIFRICES 
BATH SALTS ° HAIR AND SCALP PREPARATIONS ° SHAVING PREPARATIONS ° SKIN TONICS 


ALLIED PRODUCTS, Inc. - 30 ROCKEFELLER PLAZA, N.Y. C. 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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ALLIED SAVES YOU MONEY... 








Allied brings you all the advantages 
of large-scale operation! Buying 
supplies in bigger quantities 
means better prices...and_ sub- 
stantially lowers your costs. 








The latest type of automatic ma- 
chinery saves time in processing 
and packing ...and reduces pro- 
duction cost. Control laboratory 
prevents expensive spoilage. 








ALLIED HELPS YOU SELL... 
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The Allied plant, with a U.S. post 
office and express agency on the 
grounds, is near principal markets. 
This location and combination 
shipments save you money. 





Here are two big reasons why leading cosmetic 
houses have given up manufacturing—and now de- 
pend on Allied: This arrangement pushes their 
costs down, and steps their sales up! No longer are 
their key men handicapped by bothersome produc- 


tion details. Now they concentrate on increasing 
sales. Allied can help you cut costs and boost your 
sales. Find out how—today. Simply phone, wire or 
write Mr. A. D. Henderson, Allied Products, Inc., 
30 Rockefeller Plaza, New York. (COlumbus 5-6820) 


PRIVATE BRAND MANUFACTURERS OF: TALCUM POWDERS « DUSTING POWDERS + FACE POWDERS « PERFUMES 
TOILET WATERS « SACHETS « MANICURE PREPARATIONS +« CREAMS + LOTIONS « DEODORANTS «+ DENTIFRICES 


BATH SALTS > 


HAIR AND SCALP PREPARATIONS ° 


SHAVING PREPARATIONS ° 


SKIN TONICS 


ALLIED PRODUCTS, Inc. - 30 ROCKEFELLER PLAZA, N. Y. C. 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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Model HS High Production 
World Automatic Straight- 
away Labeler (Double) ap- 
plies front and back labels 
at one operation on flat, 
square,round,oval or panel 
bottles, flasks and other 


packages. 


Distinctive labeling mecha- 
nisms — Overhead Bottle 
Grip Support. . . Sliding 
Picker Mechanism... 
Double Wiping System... 
Operating parts readily ac- 
cessible ... Bottles labeled 
in upright position... Auto- 
matically timed and posi- 
tioned with each label fixed 


accurately and firmly. 












Gum Box and Label Holder readily accessible 
to operator. Sliding Pickers gum the entire sur- 
face of the label. 

Overhead bottle gripping mechanism con- 
trols each bottle through labeler; plungers 
compensate for slight variations in bottle 
heights. 


ORE 
Wi roman 
STRAIGHTAWAY 


Sapaps® 





Two lines of bottles nded from the"discharge 
end. Steady handling of labeled packages, 
marked reduction in labeling costs. 


FCONOMIC MACHINERY COMPANY 


MAKERS OF COMPLETE LINE - WORLD AUTOMATIC AND SEMI-AUTOMATIC LABELERS 
Worcester, Massachusetts 


NEW YORK BALTIMORE PITTSBURGH Lo}: 1(@7 ele) SAN FRANCISCO LOS ANGELES SEATTLE 12@) 5407-09) 
LONDON MONTREAL 4¥@):{@). 4 ¥e) WINNIPEG VANCOUVER SYDNEY, AUSTRALIA WELLINGTON, N. Z. 
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LECTRGORYER 








HIGH HUMIDITIES 
COST YOU MONEY 





PRODUCTION DELAYS 
ARE EXPENSIVE 


GET WINTER DRYNESS 
ON HUMID SUMMER DAYS 











LECTRODRYER. 


REG, UW. S$» PAT. OFF. 


The high relative humidities during the 
summer months cost money in production de- 
lays, equipment troubles and harmful effects 
on products. The LECTRODRYER will 
solve this problem by maintaining low rela- 
tive humidities in your process, packing or 
storage rooms. The LECTRODRYER main- 
tains winter dryness during the most humid 


summer weather. It is simply and sturdily 
constructed, economical to operate, and uses 
no messy or corrosive chemicals. 


Don't let high humidity cause expensive 
trouble this year. The summer weather with 
its high relative humidity is already with us, 
investigate the LECTRODRYER now. 


PITTSBURGH LECTRODRYER 


CORPORATION 


FOOT OF 32ND $§T. 
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Cart 


--AND CONVENIENT 


Here is an economical and efficient closure for Talcum 
Powder or other products requiring a sifter cap---a screw- 
thread finish insures a tight seal and is easy to assemble. 


One hand operation of the oscillating slide makes it a 
very convenient and practical cap---embodying an ob- 


vious principle together with a popular price. 


Application to your package will gladly be made on 
receipt of your containers. 


A full range of popular sizes from 22 


mm. up is now available. 


DyGree 
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Becenicr *& 


Women will talk ... 
discover a rouge they think is “the perfect 
rouge.” HELFRICH Radiance Rouge, always 


especially when they 


sold under a well-known private label, satisfies 
even the most critical consumers. Once sold, 
they stay sold... and soon their friends are 


in on the “discovery.” 


Radiance Rouge, a modern rouge for modern 


We make private brand cosmetics exclusively. 


The Helfrich Line RADIANCE Cosmetics 


ROUGE COMPACTS e CREME ROUGE 





Contribution to Repeat Sales Profits 


women, is sales tested. You can buy it in bulk 
or have your own containers filled at our plant. 
Or, if preferred, we sell complete consumer- 
packaged units. 
Like all HELFRICH cosmetics, Radiance 
Rouge is manufactured in conformance with the 
existing regulations of the Federal Food, Drug, 
& Cosmetic Act. 

We do not compete with those we serve. 


LIPSTICKS @e CREAMS e POWDER 


IONS e EYE SHADOW e COSMETIQUE 


HELFRI CH LABORATORIES 


HELFRICH LABORATORIES, 564-570 WEST MONROE ST., CHICAGO 
HELFRICH LABS. OF N. Y¥. C.,, INC., 30-34 WEST 26TH ST., NEW YORK 


HELFRICH LABS. OF CANADA, LID., 





2-RODU 


690 KING ST., WEST, TORONTO, ONTARIO 


CABLE ADDRESS: HELFLABS, NEW YORK, CHICAGO, TORONTO 
BALDWIN & BALDWIN, 819 Santee St., Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 


BILITY INSURANCE BY LLOYDS OF LONDON 














Wire A ROYAL FLUSH you're sitting pretty in any poker game! No one 
can top you! It’s the unbeatable combination! 
That’s what you want in packaging materials — exactly the right 


combination of glassware and caps that will stimulate sales, keep down 
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costs, eliminate complaints and adjuctments — in other words, sweeten 
up the profit statement. At Anchor Hocking you get just that! 

Experience? ...we’ve had many years of it...in all phases of glass 
packing. Products? ...complete lines of glassware and closures for all 
needs... built to quality standards. Services? ... laboratories, packag- 
ing experts and designers ready to take your problem as a challenge... 
and swing into action at your command. 

So we say, let us submit samples, make suggestions, work to get 
the best answer to any problem you may have. Utilize our services — 
there’s no obligation. Finally, compare our glass and caps with any — 


they'll stack up. A letter or phone call will start us moving. 


ANCHOR HOCKING PRODUCTS AND SERVICES 


P & P WARE HOTEL, BAR & RESTAURANT WARE SEALING MACHINES; hand, foot 
FOOD CONTAINERS GLASS FOR INDUSTRIAL USES and semi-automatic types 
* Je i PROCESSING EQUIPMENT; for 

COS: 2 ae ee CLOSURES: metal & molded: air-tight Processing glass packed products 
BEER & BEVERAGE BOTTLES & vacuum; friction, screw & lug types x * * 
THIN BLOWN PACKERS’ TUMBLERS | AMERSEAL NOZZLES—for cans con- RESEARCH & ENGINEERING STAFF 
Py EE taining liquids EXPERIMENTAL AND TESTING 

AMERSEAL BOXES—for waxes, pastes LABORATORIES 
TABLEWARE oud semi-calide DESIGN SERVICE 





ANCHOR HOCKING GLASS CORPORATION, Lancaster, Ohio 
Closure Division: ANCHOR CAP & CLOSURE CORPORATION, Long Island City, N.Y. and Toronto, Canada 





-an unbeatable combination My) / 


ES a antacomaihioh 








AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick Street, New York - Transportation Bldg., Los Angeles, Cal. 
9 S. Clinton St., Chicago, Illinois . 907 Elliott St., West., Windsor, Ont. 


COLLORESIN 


A new type of cellulose derivative 
which forms a stable jelly having 
numerous applications in the cos- 
metic industry. 


It replaces to advantage a number 
of substances in present use, 
namely: Starch, Gum Tragacanth, 
Gum Karaya, Irish Moss, etc. 


Advantages: 

Simple procedure 

Stability—Will not deteriorate 

Resistance to cold and heat 

Resistance to light 

Purity and uniformity of solutions 

Non-injurious in edibles 

Neutral reaction 

Non-injurious for use incosmetics 

Excellent emulsifying and dis- 
persing qualities 

Very good thickening and bind- 
ing effect 

Resistance to alkalies and dilute 
acids 


Further information and sample 
upon request. 
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“DID YOU SEE 
WHAT CANCO’S “SO WHAT! 
VACUUM KEY CAN OUR PRODUCT 


DID FOR | IS DIFFERENT.” 
GEORGE'S SALES?” 














“ 
E.... once in a while someone’s sales jump ahead 
the same way, because of a better package. In this case 
it was a vacuum key can; another time it may be a new 
development in fibre. The point is that it’s usually an 
American Can customer ... and even if our product 
is different, it’s an asset to us to have on our team the 


people who do develop packaging ideas that click.” 


> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 
NEW YORK OFFICE 
601 WEST 96TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: £253 €. 47H SIREET 
LOS ANGELES: 2800 E. 11TH STREET SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 


CANADA: 119 ADELAIDE ST., W. TORONTO 
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What's the 
Answer 7 


Marry sound advice from your 
claim adjuster, a practical man 
who realizes the importance of 
safe packaging—that’s why he 
suggests cans. 

Day in and day out he sees the 
advantages of cans—their sturdi- 
ness that prevents breakage—their 
lighter weight which means lower 


shipping costs and easier handling. 








What he may not realize is that 
in addition, cans offer greater dis- 
play value and wider salability 
due to consumer convenience in 
usage. 

Consider these factors—then 
judge for yourself whether your 
product wouldn’t be better pack- 
aged in a quality can—made by 


Continental! 


There is hardly a product that 
wouldn’t be more acceptable 
packaged in a con--altaual: 
“knowing how” may sometimes 
be a matter of laboratory re- 
search or package design. 
Continental offers complete 
facilities for determining your 


needs. Call upon us anytime. 


COMTINENTAL CAN COMPA, ; 


NEW YORK . CHICAGO 


ony sata nue . MONTREAL. 


NESE AO SE 











New Specialties 


Produced in the laboratory of Naugatuck Aromatics 


working in collaboration with Bruno Court, France 


FIXATEUR LIQUID 


Invaluable in powders, perfumes, toilet waters 
to give that “powdery” note so much appreci- 
ated nowadays. 


AMBRANOL F 301 


A definite amber specialty in liquid form with 
an added note of Opopanax. 


















JONQUIL 130 


Jonquil perfumes and perfumes based on Jon- 
quil are becoming increasingly popular. Jonquil 
130 is both a finished perfume and a base with 
which a modern perfume can be built. 


CASSIE L B 


Excellent imitation of the true Cassie. A spec- 
ialty of ours enhancing a very particular green 
note reminiscent of the Gardenia type. 


SAMPLES AND QUOTATIONS 
GLADLY SENT ON REQUEST 





8 Naugatuck Aromatics § 


DIVISION OF UNITED STATES RUBBER COMPANY 


153 WAVERLY PLACE e NEW YORK, N.Y. 
440 W. WASHINGTON STREET, CHICAGO, ILL. * H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
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COMPACTS... ROUGE & POWDER 
LIPSTICKS .. . CREAM ROUGES 


(All indelible shades — 
onsistencies a la m 


EYE SHADOWS... EYEBROW PENCILS 
WATERPROOF MASCARAS 


Our Chemists have been actively cooperating with the Govern- 
ment in the development of the certified colors made manda- 


tory by the New Pure Food, Drug and Cosmetic Act. 


We are in a position to announce that all of our deliveries of 
cosmetics to our customers will meet the law’s requirements as 


fast as these requirements are completely formulated. 


OXZYN COMPANY 


MANUFACTURING ORIGINATORS OF NATURAL ROUGES 


NEW JERSEY OFFICE: 257 CORNELISON AVE., JERSEY CITY 
CANADIAN OFFICE: 2109 OTTAWA ST., WALKERVILLE, ONT. 


Telephone calls originating in New York will be accommodated 
through REctor 2-8360. In Jersey City Phone Delaware 3-2560. 
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“MAN-HOURS OF RESEARCH’’.... 


Do aed! realize how many are spent in the 


constant improvement of N.Y Q. products? 









Hour after hour—day after day— 
month after month—research is 
being carried on in the laboratories 
of N.Y. Q. for the improvement of 
our products—to assure highest 
quality and to control manufacture 
from raw materials into finished sub- 
stances. That is why so many satisfied 
customers have confidence in prod- 
ucts carrying the N.Y. Q. label. 


















MANUFACTURERS OF 


Bismuth Subcarbonate 

Bismuth Subgallate 

Bismuth Subnitrate 
and other Bismuth Salts 

Brucine Alkaloid 

Brucine Sulfate 

All Salts of Cinchona 
Alkaloids 

Codeine Alkaloid 

Codeine Phosphate 

Codeine Sulfate 

Iodine Resublimed 

Iodoform 

Menthol -Y 

Morphine Alkaloid 

Morphine Sulfate 


Opium Gum 
(Gran. and Powd.) 


Potassium Iodide 
(Cryst.-Gran.-Powd.) 


Quinine Sulfate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulfate 
Thymol Iodide 







































: “= ~FHENEW YORK QUININE & CHEMICAL Works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 915 MARKET STREET, ST. LOUIS, MO 
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@) Controlled pouring—‘‘as much as you 
want and no more’—best describes 
Anchor Hocking’s Pourclean Bottles for 
drugs and pharmaceuticals. The stream flows 
out smoothly, stops the instant you want, cuts 
off clean, and there is no after-drip. 
All due to the special design of the 
pouring lip! You will like these 


Pourclean bottles as soon as you -ep usmbeatabse combination iy] 


see and try them. Sizes?...nine of them from 


3 to 80 oz., liquid capacity. Let us send you 
samples and submit prices based on your re- 
quirements. ANCHOR HOCKING GLASS 
CORPORATION, Lancaster, Ohio. 


NG lis) 
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NAIL ENAMEL 


SPECIAL NOTICE! 


In previous issues we have been conducting a tour of the DURLIN plant. 
If the interior, the machinery and general facilities for producing high quality 


nail enamel to a standard and continuously uniform quality have impressed you 


TAKE A LOOK AT THE OUTSIDE—not just a mixing plant—not a mere 
bubble—but a real plant behind your business. 





OFFICE BUILDING 





LABORATORY AND EXPERIMENTAL DEPT. UNDERGROUND SOLVENT STORAGE 





NAIL ENAMEL BUILDING 










THE DURLIN piant 


A NAIL ENAMEL PLANT 
WITH A 


—. 3 i! CONSCIENCE 







STop 
AGE TANKS 
‘A 


Vo , 
gt oF “OP We still say CONSULT DURLIN CSI08 Gp 
N ) vam 


THE DURLIN CORPORATION 


The Most Experienced Producers of Nail Enamel 
11 WEST 42nd ST. NEW YORK, N. Y. 
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OR WHEREVER 
TOU GO...! 






kindred products with 
i | modern types of elocures 





They carry p 
complete safety md 
—Screw Caps in Metal 








° ¢ ¢ The Visible Guarantee of Invisible Quality *« © @ 


KIMBLE GLASS COMPANY ...-.- VINELAND, N. J. 


NEW YORKe+ CHICAGO+*s PHILADELPHIA++ DETROIT**+ BOSTON 
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If you run them together right, 3 lines form a triangle. And if they are com- 


bined the right way, 3 essential qualities make an ideal seal for products 






packed in glass. Alseco Seals provide a perfect triangle, as illustrated: 





APPLICATION—Alseco Sealing Machines 
operate at low cost, perform with faultless 
precision, give great flexibility in output and 
sizes. Often cut labor costs. 


SECURITY—High sealing efficiency is as- 
sured by the Alseco method, a seal applied 
with uniform top pressure and tailored to 
fit each container. Leakage and evaporation 
are eliminated. 


REMOVAL—Alseco Seals, including tamper- 
proof types, are designed for easy opening 
and reclosing by users of your product. No 
tools. No trouble. No rust. No breakage. 
Every seal builds good will. 














SMALL R-O SEAL LARGE R-O SEAL R-OVERSEAL 
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COSMETOLOGY 


Cosmetic manufacture has made giant strides 
during the past few years to attain the full sta- 
ture ofa science. Standards have been materially 
raised as new equipment and more stringent 
tests appeared. Chemical ingredients are pur- 
chased with an eye to the production of cos- 
metics of uniformly high quality. That is why 
scores of manufacturers today place utmost re- 
liance upon Mallinckrodt Chemicals—science- 
built products made for products of science. 


~ 


Ss SEs 


Aluminum Chloride Potassium Sulfite 
Bismuth Subnitrate Magnesium Stearate 
Zinc Stearate Aluminum Sulfocarbolate 


CHEMICAL WORKS 


2nd & Mallinckrodt Streets 70-74 Gold Street 
St. Louis, Mo. New York, N.Y. 


Chicago Philadelphia Toronto Montreal 


Fine Chemicals For Cosmetic Manufacture 


‘/ 
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MARCHING OR WATCHING 


"THERE has been some criticism of the position expressed here 

last month with respect to compliance with the Food, Drug 
and Cosmetic Act. Now that it seems reasonably certain that 
the effective date of the labeling provisions of the Act will be 
postponed we still say ““‘Why Delay.”’ Furthermore, it appears 
that we have strong support in this opinion. 


ME: Huco Mock, counsel of the Toilet Goods Association, 

addressing its members advises, ‘‘do not wait with your 
compliance to as late a date as possible, but meet the provisions 
of the Act as far as you can reasonably do so as soon as possible. 
It will be better for your business.”’ 


M® James F. Hoce, counsel of the Proprietary Association, 

speaking to its members, says “‘if this Lea Bill is passed, 
my advice to you is not to delay completing your new labels, 
putting them on your goods, and shipping them out. Not only 
by doing that will you be that much further along in complying 
with this law, not only will you show a willingness and a 
spirit to conform, but you will have the practical advantage of 
calming some of your distributors’ fears.’’ Note how both of 
these speakers place emphasis upon the fact that it is good 
business to comply as soon as possible. And then listen to Mr. 
Hoge’s closing words which apply to cosmetics just as well as 
to drugs. 


“THis law is bigger than any man or any group of men in the 

government or in industry. Painful at times, yes, but 
change and progress are nearly always painful and, mistake it 
not, we are confronted with progress. We are entering a new 
era. Some ways of doing business, some products and, un- 
fortunately, some companies are going to meet their demise. 
But it will be a healthier and happier world for those who are 
left. 


HE economic position and the long-range prosperity of this 

industry depend upon an increase in its dignity, in its 
character born of restraint, in its responsibility to the mandate 
of social service, in its justification by honest merchandising of 
quality merchandise. A parade is passing. On perspective de- 
pends whether one marches in it or watches it go by.’ 
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CHARLES S. BEARDSLEY 


A NEW Office, that of executive vice-president, was 
created and Dr. F. J. Cullen, formerly Washington 
representative, was elected to it for a four-year term, 
at the fifty-seventh annual meeting of the Proprietary 
Association at the Hotel Biltmore, New York, May 15 
to 17. Charles S$. Beardsley, Miles Laboratories, Inc., 
was, at the same time, elected president for one year to 
succeed, George H. Miller, Musterole Co. Other officers 
are: first vice-president, W. W. White, Emerson Drug 
Co.; second vice-president, H. H. Hoyt, Carter Prod- 
ucts, Inc.; third vice-president, Fred Rathburn, Olive 
Tablet Co.; secretary-treasurer, Charles P. Tyrrell. 
Elected to the executive committee were H. P. Bristol, 
George H. Miller, E. K. Hyde, Robert L. Lund, and 
Alvin G. Brush. 

At the advertising meeting at which William Y. 
Preyer of the Vick Chemical Co., was chairman, Pgad 
Morehouse, of the Federal Trade Commission, and Dr. 
Cullen spoke. Mr. Morehouse said that during the first 
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year of enforcement of the Wheeler-Lea amendments 
“there have been instituted and acted upon by the 
Federal Trade Commission over 1,000 cases.”” In 51 
cases the Commission has issued its orders to cease and 
desist, in 207 cases stipulations have been negotiated 
wherein the advertiser agreed to cease and desist, 243 
cases are pending for field investigation, 455 cases in the 
course of negotiation for satisfactory stipulation, and 
136 complaints ready for trial. He described the work 
of the radio and periodical division of the Commission 
and its methods of checking on advertising. He added 
that, “‘of the total of articles in advertisements marked 
for investigation during the past year, foods, drugs, 
cosmetics and devices comprised 48.7 per cent.” 

In his talk, Dr. Cullen, speaking of the same act 
said,” “‘Prior to the amendment of this act, advertising 
agencies were not officially included when a manu- 
facturer’s advertising was being considered by the Com- 
mission. After the amendment of the act, the represen- 
tatives of advertising agencies were still of the opinion 
that they were completely exempt from all except the 
criminal penalties of the act; but no doubt you will 
recall that Mr. Hoge and I stated to you at our con- 
vention last year that we were of the opinion advertis- 
ing agencies could be proceeded against other than 
under the criminal provisions. Just recently the Com- 
mission has definitely taken the stand that advertising 
agencies are not only subject to the criminal provisions 
of the act, but also to its civil penalties and the injunc- 
tion procedures. 

“Tt has been very noticeable to me during the past 
year that the Commission has been proceeding more 
frequently by the formal complaint than by the in- 
formal hearing method, a procedure which was much 
more common a few years ago. As a matter of fact, 
there are 250 Wheeler-Lea amendment cases under 
investigation now. A formal complaint usually results 
in a cease and desist order, while the informal procedure 
results in a stipulation. 

“Before the Wheeler-Lea amendment, we heard on 
all sides that the sole purpose of the Federal Trade 
Commission Act was to protect the manufacturer and 
that it afforded practically no protection to the con- 
suming public. However, since that act has been 
amended, it seems to me that the pendulum has swung 
the other way. Therefore, under these circumstances, 
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industry is confronted with the extreme, if not impos- 
sible, problem of attempting to provide language to be 
used in advertising that will not be capable of mislead- 
ing the average consumer, and at the same time will be 
free from criticism by a scientifically trained man.” 


James F. Hoge, general counsel, addressed a full 
session on the morning of May 17. He said that his 
subject was “Problems and Perspectives’ and that 
“the first such problem is state legislation, state food, 
drug and cosmetic legislation. The solution and the per- 
spective seem obvious there—uniform legislation. That, 
however, does not minimize the arduousness of the task. 

“It is not a question on this problem whether one 
likes the federal provisions or not. Those provisions 
have been enacted. The question here is whether one 
would like conflicting provisions, first conflicting pro- 
visions between the federal law and the state law, and 
second conflicting provisions between the various state 
laws themselves, and then whether one would like to 
have competition with goods which comply with high 
federal standards and goods which comply with low 
state standards. For the fulfilment of the federal law’s 
public purposes, it is necessary that there be a system 
of uniform state laws, so that enforcement by federal 
and state officials may be synchronized. Without 
duplicating expense and personnel, states may adopt 
the regulations and the court interpretations of the 
federal law, and under such a system, the petty, fly-by- 
night traffic in foods, drugs, and cosmetics may be 
Swept away. 

“High federal standards cannot be achieved as long 
as traffic not subject to federal control is able to con- 
tinue unregulated, and traffic which is subject to 
federal control is exposed to competition with it. 

“Now, moving from the state legislation over to the 
federal, | present to you the very real and present 
problem of complying with the new federal law, 
especially in the preparation of new labels and the dis- 
tribution of goods with these labels before the effective 
date of the act. 

“T apprehend, however, that this problem, as real 
and difficult as it is, has been magnified beyond its true 
proportions. 

‘‘T have attended meetings where technically gifted 
speakers dissected this law have described what far- 
reaching and destructive interpretations can be put 
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upon it. Those people have been in or representative of 
industry, and in my opinion, they have not rendered 
industry a service. 

“The same is true on the other side of the fence. The 
officials of the Administration have done their part, too. 
They, too, are excited about this large, new law that has 
come to them. They, too, are ambitious perhaps to see 
how far it reaches and how much power it contains. 
They, too, sometimes have reached out for the most 
technical applications that they could find, and in doing 
that I say of them they have not rendered a service to 
the industry or to the law which they are to administer. 

“As I see this problem, compliance falls into two 
categories. First, those things which are clear and can 
be easily accomplished; and second, those things which 
do present scientific or technical difficulties. 

‘As far as the labelling of drugs and cosmetics is con- 
cerned, it is my observation that the first category is by 
far the larger. I have seen that category made very 
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difficult. I have seen manufacturers who were reluctant 
to make any change. They were filled with resistance to 
doing anything that the law required or anything that 
the Department wanted done in interpretation of the 
law. 

“Of course, if a manufacturer takes that attitude, the 
simplest things in the law are even more difficult than 
the technical things. Except perhaps for the expenditure 
of care and thought and mechanical action, there is 
nothing so difficult about complying with this law’s 
requirements as to stating net contents, stating the 
name and place of business of the manufacturer, stating 
the active ingredients, listing certain specified drugs 
which are required to be named and some to have 
quantities. There is nothing so difficult about that, 
and the overwhelming number of problems in your 
group falls in that category. 

“The law is clear as to those things, and in my opinion 
it is clear as to the manner of disclosing such informa- 
tion. 

“The best advice I can give you on this problem is to 
determine first that you desire to comply fully with the 
spirit and the letter of the law at these particulars, and 
that you will not be frightened by any ridiculous con- 
struction, by either government or industrial advisers. 
Determine that you will meet the rule which was in- 
tended by Congress, that the information should be 
declared so that the consumer will see it and not be 
deceived. 

“This other category, of course, presents the tech- 
nical problems. In my opinion, many of the questions 
in this category cannot be answered for a long time to 
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come. Mind you, the Department is not going to dis- 
cover, in the first year, the exact application of this law 
to all the many problems. The 1906 Act was still in the 
process of interpretation and application when this law 
was passed. No mind can comprehend the full and 
exact application of a statute of this kind, particularly 
to the problems which arise in this technical category 
and revolve principally around the requirements for 
adequate directions and adequate warnings. The mere 
mention of these words brings up the possibility for con- 
flict of opinion as to what directions and what warnings 
are adequate. With warnings as applied to drugs, it is 
possible to give the imagination, if one is hypertech- 
nical, an unlimited range. 

“My opinion at this point is that to do that is to 
defeat the purpose of the law. If every conceivable 
warning that might be of some use in a fraction of per- 
centage of cases were put upon the label of a drug, the 
label would be the size of a catalog and the warning 
notice would be absolutely meaningless to the public. 
In other words, by a hypertechnical application of the 
warnings section, the value of the warning notice could 
be destroyed and withal the benefit which the public 
derives from a warning notice. 

“In leaving the problems in this category, the best 
suggestion I can give you is to seek out and act upon the 
best scientific advice you can find. I stress that. 

“The day is past when medicines can be prepared, 
labeled, advertised, and sold, except under competent 
and careful scientific advice. There has already been a 
great advance in this industry along that line, but there 
is a long way yet to go. Those who already are practic- 
ing scientific control have yet farther to go. Those who 
haven't yet adopted it have the whole way to go, and 
many of the problems in this category will not seem so 
great or so troublesome if proper, competent advice is 
sought and followed. 

“Tf this Lea bill is passed, my advice to you is not to 
delay completing your new labels, putting them on your 
goods, and shipping them out. Not only by doing that 
will you be that much further along in complying with 
this law, not only will you give what I think is the 
character you desire about this, of a willingness and a 
spirit to conform, but you will have the practical 
advantage of calming some of your distributors’ fears. 

“In some way, the retailers became nervous about 
this law and formed the idea that come June 25th of 
this year, all the goods on their shelves that did not 
bear labels which complied with the new law would be 
unlawful. Well, now, of course, the law doesn’t apply 
to a retailer who has received his goods prior to the 
effective date of the act. Some of the wholesalers also 
have become excited about it. 

“The wholesaler is subject to the law in connection 
with any interstate shipments which he makes, and 
many of them make them, after the effective date of the 
act. He, like the retailer, is not subject to the law on 
any sales which he makes within the state, provided he 
got the goods before the effective date. 
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“The category of technical problems which I was 
just mentioning brings up another problem, and that is 
the extent to which this law may lead in the control of 
therapeutics. The extent of possible influence upon 
therapeutics does not stop with the control over the 
introduction of new drugs but extends perhaps prin- 
cipally to the questions of dosage, duration of use, 
methods of administration, and warnings against use in 
pathological conditions or in unsafe dosages. 


Control of Therapeutics 


“Did Congress intend to authorize the control of 
therapeutics? If it did, is it constitutionally empowered 
to do so, or, assuming the enactment valid when ad- 
ministered within well defined realms of false therapeu- 
tic representations, will the extension of the Adminis- 
tration into realms of opinion be sanctioned by the 
courts? 

“In illustrating what I mean as between opinion and 
fact, | want to call your attention to the Congressional 
Committee report which accompanied this bill, in 
speaking of Section 201-N, which is the section requiring 
the disclosure of information material in the light of 
information which is disclosed, said this, “A consumer 
seeking a remedy for a disease condition has the right to 
know, when it is a fact, that the representations of 
curative value have only a narrow and limited support.’ 

“You see, the report there puts a little different turn 
to this matter of opinion. When I say that I don’t think 
the law should properly enter the fields of opinion, I am 
talking of the schools of opinion and_ therapeutic 
thought. 

“Sometimes we get this erroneous impression, that if 
I, the manufacturer, hold the opinion that my article is 
good for a very serious disease, the Federal Government 
can not interfere with my selling it because that is a 
matter of opinion. 

“Well, now, that isn’t what I am talking about and 
isn't what the court is talking about. 


“Dangerous Drug’’ Misuse 


“This matter of control of therapeutics leads into 
what I think has been rather unfortunate, the use of the 
so-called dangerous drug section, to enforce positions 
which have a very thin line between whether they are 
opinion or fact. An old product, for instance, more than 
fifty years of age, was seized some time ago as a danger- 
ous drug with all the alarming connotations which such 
a branding raises up. 

“Perhaps there the best you can say for that case is 
that it is a question of fact. The worst you can say for 
it is that it is a question of opinion. The line must be 
drawn between opinion and fact. The case revolves 
primarily around warnings and dosages and directions. 

“When questions of this sort are presented, it would 
be much fairer that the Government, instead of invok- 
ing the alarming ‘dangerous drug’ section, invoke the 
specific sections of the misbranding portion of the law 
dealing with adequate directions and adequate warn- 
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ings, and present the case as a case for determination 
upon those questions. 

“The principal fight made by industry during the 
course of this legislation was to keep the door to the 
courthouse open. It was frequently stated that objec- 
tionable definitions of terms and of offenses and of re- 
quirements could be tolerated if there was preserved 
the right and the opportunity of the person subject to 
the law to have his rights ultimately determined by the 
courts if necessary. This law as enacted has done that, 
with the possible exception of the New Drugs Section 
under which the Secretary makes findings, and of course 
as to promulgation of regulations on which he makes 
findings, with the exception of those things, every right 
under this law or pertaining to this law may be tested in 
a court where the rule of preponderance of evidence 
does prevail, or where in criminal procedure proof be- 
yond a reasonable doubt is the rule. 

“The Department under this law does not have the 
last word. As I come down to the conclusion of this, 
let me say that to you not in any inciting way—I have 
no disposition to be belligerent about this thing or to 
encourage you to be. I plead rather the opposite. But 
the Department does not have the last word. When 
you become nervous and fearful of some of these pro- 
nouncements which you hear, you should remember 
that if necessary you may go to the courthouse and you 
may require the Department to prove its position there. 

“That, as I say, was the fight, the great fight of the 
industry in the campaign for this law, and neither by 
cease and desist procedures or other methods should 
that fight be lost and the door to the courthouse closed. 
There is the ultimate security.” 


Dr. Cullen's Report 


In his general report, Dr. Cullen, reviewed the work 
of his office during the year and in the course of this 
report made the following remarks: “The manufac- 
turer is fully responsible for all statements made in the 
labeling of his products. So, gentlemen, why not study 
the law and regulations carefully and prepare label 
statements that comply with the act and which you are 
sure can be substantiated in court if necessary. Ask 
fewer questions of those responsible for the enforce- 
ment of the act, who must of necessity give you a most 
strict interpretation of the various provisions of the act. 
My experience, both in industry and in the Govern- 
ment service, has shown me that almost every manu- 
facturer is ready and anxious to cooperate when an 
unbiased opinion is rendered upon his problems—in 
other words, when he is given a fair deal. 

“Inspectors have been requesting that the manufac- 
turer furnish them with complete quantitative formulae 
for their products. There is no provision in the law 
which gives the Administration the right to request 
information concerning claims that have been settled 
by a manufacturer, or which provides authority for 
them to request the quantitative formula for your 
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. DE Wirt Cove, president and general manager 
of Abbott Laboratories, Inc., was elected president 
of the American Drug Manufacturers’ Association, 
succeeding Dr. John F. Anderson of E. R. Squibb & 
Sons, at its twenty-eighth annual meeting held at Hot 
Springs, Va., May 1 to 4. At the same time John G. 
Searle, G. D. Searle & Co., was elected first vice-presi- 
dent; Frederick S. Stearns, Frederick Stearns & Co., 
second vice-president; George W. Merck, Merck & Co., 
third vice-president; Carson P. Frailey, executive vice- 
president and secretary; and Robert Lincoln McNeil, 
McNeil Laboratories, treasurer. 

Leslie D. Harrop, one-time assistant attorney general 
of Michigan and since 1937 general counsel with The 
Upjohn Co., was elected general counsel and chairman 
of the committee on legislation, succeeding Horace W. 
Bigelow of Parke, Davis & Co., who had asked to be 
relieved after having served seventeen years in that 
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Additional members of the executive committee, 
elected for the coming year are: Dr. A. W. Lescohier, 
Parke, Davis & Co.; Dr. L. N. Upjohn, Upjohn Co.; 
John S. Zinsser, Sharp & Dohme; M. C. Eaton, Nor- 


wich Pharmacal Co.; and Dr. Anderson. 


Considerable attention was given to the question of 
socialized medicine as well as to problems inherent in 
complying with the Food, Drug and Cosmetic Act. In 
giving his annual report, Dr. Anderson said: ‘‘This 
subject of public medicine, socialization of medicine, 
expansion of the national health program, or by any 
other name, is a matter of vital interest to every mem- 
ber of this association, not only because of the possible 
effect upon our industry, but also because of its social 
importance to the country as a whole. 

“We certainly can do no better as an association, or 
individually, than to adopt as the foundation of our 
program that of the American Medical Association as 
agreed upon by its house of delegates at their meeting 
in Chicago, September 16, 1938. It is certainly clear to 
me that our association should not take the position of 
opposition to the entire program. 

In discussing the research program of the industry 
and its members, Dr. Anderson said that: ‘‘Plant a 
search will now be of even greater importance than'in 
the past because label and advertising claims, under the 
Food, Drug, and Cosmetic Act, must be supported, 
when required, by reliable laboratory data in many 
instances requiring elaborate and prolonged experimen- 
tation. oo 

“It will be of increasing importance in the case of 
those products classed as ‘new drugs,’ that our research 
men determine beyond a question of doubt the safety 
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not only of the active principle, but also of the men- 
struum or vehicle, as well as the final product. 

**The new food and drug act will require that for new 
preparations clinical studies are imperative. This, of 
course, should always have been so as in no other way 
can we be absolutely sure that a preparation is safe to 
use on human beings, that it will relieve pain without 
untoward effects, or that it will prevent or cure disease.” 

Carson P. Frailey, executive vice-president and secre- 
tary, also discussed socialized medicine in his report 
dealing for the most part with the specific activities of 
his office. He held that: ‘‘What the final outcome will 
be is still in the realm of the speculative. Even if group 
medicine be quite generally adopted by local assem- 
blages, manufacturing pharmacy as represented by this 
association will still be able to preserve and maintain 
its industrial independence and liberty if it continues to 
dedicate itself in full measure to a program of intensive 
and fundamental research. The industry must resist 
every attempt to delegate research leadership.” 

Dr. J. J. Durrett, principal technical adviser of the 
Food and Drug Administration, and Dr. Paul Nicholas 
Leech, secretary of the A.M.A. council on pharmacy 
and chemistry, also addressed the convention. They 
devoted most of their addresses to various aspects of 
the Food, Drug and Cosmetic law. Dr. Durrett, in 
particular, dealt with the new drug section of the law. 
He said that: “A reference to the safety of drugs is to 
be found in the definition of a new drug in section 
201 (p), and in section 505 (i) you will see a similar 
reference. You will note that experts qualified by 
training and experience are to investigate and furnish 
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INVENTORIES - 


By FRANCIS CHILSON 


Industrial Consultant 


A’ AN engineer interested in the maintenance of low 
operating costs, | have always advocated the 
policy of keeping inventories at the very minimum and 
of turning them over just as rapidly as possible. The 
reason for this is financial, for it is obvious that the 
more rapidly the inventories are turned over, the 
greater will the return from them be. However, condi- 
tions have changed to such an extent within the past few 
years that there are times now when it may be more 
economical to maintain a large inventory which can be 
turned over only once or twice a year, than to have a 
small one which can be turned over several times a year. 

I refer to the cost of unemployment insurance and 
also the introduction of field warehousing as a means of 
inventory financing. 

Most of the firms in the drug trade have followed a 
policy of turning inventories over as rapidly as possible. 
This has lead, naturally, to a certain amount of seasonal 
unemployment because of the practice of bringing in 
extra workers to build up seasonal stocks at various 
periods of the year. Such a practice will undoubtedly 
have a bad effect upon unemployment insurance rates in 
the future. The National Unemployment Insurance 
Act was created as a means of stabilizing employment. 
Accordingly, as in all insurance plans, merit ratings are 
provided for those manufacturers whose rate of employ- 
ment is most uniform. Originally the National Unem- 
ployment Insurance Act allowed until 1941 for the first 
of such ratings to be established, but it has been 
rumored that an extension of time has been allowed. 

The significance of this new economic development is 
indicated by the fact that manufacturers who obtain 
a high merit rating will save as much as two-thirds of 
the cost of their unemployment insurance as compared 
with these having a low rating. By the same token, the 
Unemployment Insurance Act should prove a stimulus 
for manufacturers to modernize plant equipment. It is 
axiomatic, of course, that a well-arranged and well- 
equipped plant can, not only operate with a smaller 
staff, but it is more capable of meeting the increases in 
capacity required by seasonal fluctuations than the 
usual haphazardly equipped factory. 
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Present trends indicate a possibility that the build- 
ing of inventories during off seasons offers a means by 
which factory employment can be stabilized, with 
financial benefits derived as a consequence from re- 
duced unemployment insurance premiums. In this con- 
nection it may be mentioned that the unemployment 
insurance rates are calculated on the total payroll of 
every enterprise up to and including rates of $3000. 
This therefore includes the semi-executive as well as 
factory and office payrolls. But the merit rating will be 
established on the basis of turnover of labor in the lower 
departments, because executive and office workers are 
seldom affected by seasonal layoffs. Hence, it is ob- 
vious that to stabilize employment in the lower brack- 
ets is to save money on insurance payments in all 
brackets. 

However, it so happens that many manufacturers are 
not financially sound enough to carry larger inventories, 
even though the savings from employment insurance 
premiums may more than offset the extra charges of 
carrying such inventories. 

This is where field warehousing enters the picture. 
Field warehousing is a term coined by large, well-estab- 
lished warehousing companies to describe a method of 
financing inventories which does not require these in- 
ventories to be transported to local warehouses. 

In the past banks have always made a practice of 
loaning money on authenticated warehouse receipts 
covering salable merchandise. (This is still true in 
spite of occasional F. Donald Costers). It is the usual 
practice in such cases to transport the merchandise on 
which the loan is made to a central warehouse where it 
must remain under the supervision of a legally recog- 
nized warehouseman until the loan is satisfied. 

Field warehousing operations are carried on in sub- 
stantially the same way, excepting that your inventory 
is not transported to a central warehouse; the ware- 
house comes to your premises. In other words, your 
own warehouse is legally posted as a public warehouse 
and is under the jurisdiction of the warehouse organiza- 
tion which arranges to finance the inventory. This is 
accomplished by posting signs throughout the ware- 
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house or stockroom area indicating that such an area or 
areas is a public warehouse and is under the jurisdiction 
of a specific warehouseman. 

The warehouse organization with whom negotiations 
are being conducted issues legal warehouse receipts and 
arranges with a representative bank to issue a loan to 
the manufacturer or owner of the goods and guarantees 
to the bank the physical existence of the stated inven- 
tory on which the loans were floated. This does not 
mean that the inventory becomes frozen. By making 
out the proper documents, additions can be made to 
collateralized inventories and shipments can be made 
from them. In other words the inventories can remain 
as active as ever, so long as they are not depleted below 
the amount on which the bank loan was made. One of 
your own employees can be bonded and appointed as 
warehouseman responsible to the bank. 

To illustrate how the method works let us cite an 
example which occurs very frequently in this trade. 
The X Company is a manufacturer of proprietary 
remedies which are sold through jobbers. These prepa- 
rations are primarily for colds and are sold only in 
winter. Accordingly, in preparation for the fall stockup 
job this manufacturer begins building up his inventories 
in July and takes on extra help in order to operate at 
full speed until November. At this time the extra help 
are laid off until January, when a second spurt is made 
to take care of depleted wholesale stocks and to pro- 
vide for late winter and early spring business. In 
March or thereabouts the extra help are again laid off. 

Instead of laying off anyone in March, this manu- 
facturer could begin building up his inventories for fall 
business at once. If he did not care to carry the finan- 
cial burden of taking a large inventory through the 
summer he could arrange with a financially sound ware- 
housing organization to negotiate a loan based on his 
inventories. After the usual formalities, a loan up to as 
much as eighty per cent. of the value of the inventory 
can be negotiated by the warehouseman with a suitable 
bank. That part of the proprietary manufacturer's 
warehouse in which the inventory is stored is then 
declared a public warehouse and posted as such. More- 
over, to safeguard the inventory a representative of the 
warehouseman is stationed on the premises and to 
issue the necessary documents to provide for additions 
to or deductions from the inventory. In the meantime 
the proprietary manufacturer could increase his financ- 
ing of the inventories as his stocks accumulated, or, on 
the other hand, he could decrease his indebtedness at 
the bank by paying off his notes as inventories are 
depleted by shipments. It might be said in passing 
that the entire arrangement remains a secret between 
the banker, the warehouseman, and the manufacturer. 
Neither vendor nor customer knows anything of the 
existence of this financial arrangement. 

Another example of the application of field ware- 
housing may be cited in connection with the purchase 
of exceptionally large quantities of materials. For 
instance, in order that it may age properly, a manu- 
facturer may wish to purchase three or four hundred 
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thousand pounds of cascara bark, but he may not wish 
to carry the cost of this inventory as part of his operat- 
ing cost. Accordingly, regardless of where the bark is 
warehoused, he can arrange through his field ware- 
houseman to negotiate a loan on appropriate terms 
with a suitable bank on this inventory. 

Still another application is found in cases where a 
manufacturer may find that by doubling the size of his 
raw material purchases, he can obtain better prices. 
Field warehousing offers him the means by which the 
major part of the inventory can be converted into cash 
on favorable terms and under favorable auspices. 

Thus field warehousing achieves what rapid inventory 
turnover accomplishes in another way; namely, a 
resevoir of cash which can be used for discounting bills 
and other business operations. A number of instances 
have come to attention where wholesalers have used the 
method as a means of increasing the size of their pur- 
chases to get better prices and of paying their bills 
within a ten day period to take advantage of discounts. 
It may be said in passing that the cost of bank loans 
made by means of field warehousing averages approx- 
imately nine per cent. This includes interest on the 
loan and all warehouse charges. Furthermore, loans can 
be obtained upon collateralized inventories when other 
sources of credit are closed. 

As manufacturers well know, bankers are prone to 
limit credit as much as possible and they will not in- 
crease that credit on inventories unless the inventories 
are under the control of a recognized warehouseman. 
In the case of inventories financed through the ware- 
housing plan, the field warehouseman in effect guar- 
antees the loan and relieves the bank from worry con- 
cerning the existence of the collateralized merchandise 
and its safety. 

To summarize, field warehousing offers a means of 
reducing the cost of unemployment insurance. It offers 
a means of increasing business revenues by means of 
cash made available for discounts. It offers a means of 
stabilizing employment. It offers a means by which a 
manufacturer or a wholesaler can increase his line of 
credit with his own bank without jeopardizing that 
credit or impairing the operations of his business. 

There is a further aspect to field warehousing which 
should be brought to the attention of sales managers 
who may read this article. Field warehousing can be 
used to increase sales to your consumers. Under 
normal circumstances every jobber or wholesaler tries 
as hard as possible to keep his inventories down. Field 
warehousing given the alert sales manager an oppor- 
tunity to persuade jobbers to build up inventories of his 
merchandise by showing him how he can finance his 
purchases at a reasonable sum. 

The practice of field warehousing is by no means new. 
It has been followed for many years in the food canning 
trades and in trades, such as coal and lumber, where it 
isn’t practical to transport inventories to a central 
warehouse. But it is only within recent years that field 
warehousing has been extended into all trades. 
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TOILET GOODS MEETING 





H. L. BROOKS 


. L. Brooks, president of Coty, Inc., was again re- 
elected president of the Toilet Goods’ Association 
together with the entire slate of officers with the excep- 
tion of H. Gregory Thomas, chairman of the associa- 
tion’s Board of Standards, who announced his resigna- 
tion as of September 1, to assume a position with an as 
yet unannounced company in this industry. Charles S. 
Welch was re-elected executive secretary and Hugo 
Mock, counsel, at this annual meeting which was held 
in the Hotel Biltmore, New York, May 22, 23 and 24, 
and was characterized by the attention given to regula- 
tory and legislative matters affecting the industry. 
Other officers and directors are: first vice-president, 
Cecil Smith, Yardley & Co.; second vice-president, 
E. B. Hurlburt, J. B. Williams Co.; third vice-president, 
H. P. Willats, Colonial Dames, Inc.; treasurer, Paul F. 
Vallee, Roger & Gallet; secretary, J. I. Poses, A. A. 
Vantine Products Corp. Members of the executive 
board are: C. M. Baker, Pond’s Extract Co.; H. Clyde 
Balsley, Merle Norman; A. H. Bergmann, Oxzyn Co.; 
Paul H. Douglas, Bourjois Sales Corp.; C. W. Godefroy, 
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Godefroy Mfg. Co.; J. H. Helfrich, Helfrich Labora- 
tories; A. E. Johnston, Colgate-Palmolive-Peet Co.; 
L. E. Lisner, Eugene Rimmel, Inc.; D. H. McConnell, 
Jr., Allied Products, Inc.; D. J. Mulster, Ferd. Mul- 
hens, Inc.; C. A. Pennock, Hudnut Sales Co., Inc.; 
H. Gregory Thomas; Geo. A. Wrisley, Allen B. Wris- 
ley Co. 

In his annual report, delivered at the opening meet- 
ing on May 22, Mr. Brooks, described the progress of 
the association’s work during the year on the industry’s 
major problems. In regard to the excise tax he said 
that, “‘while too many people in the industry believe 
that the support of the association should vary, de- 
pendent on the success or failure of what is accom- 
plished regarding the excise tax, which to my way of 
thinking is laying too much emphasis on one of the 
many activities that must engage us, I nevertheless 
recognize that having the importance it has, it should 
probably be No. 1 of those matters to report to you. 
Some predictions are being expressed that there may be 
sweeping revisions made in the present Revenue Act, 


CHARLES S. WELCH 











but the more generally accepted opinion is that there 
will not be a new law from “‘A” to “Z,” but that some 
changes will be adopted to become effective July Ist 
this year. Your association, however, has been ex- 
tremely active since last Fall. You will recall that your 
president recommended last year that we engage new 
counsel, and revise our excise tax program. A com- 
mittee was appointed that spent several months in- 
vestigating the names of those who could properly 
represent us. After looking into these thoroughly, this 
sub-committee recommended a certain group to the 
board of directors, which report was adopted. A meet- 
ing was then held in Washington with these attorneys, 
and the entire history of the excise tax was reviewed, 
and a program outlined. They are under instructions 
to appeal for an elimination of the entire tax, which 
would benefit small and large concerns alike, and which 
would relieve the many injustices that now exist be- 
cause of the peculiar setups of some companies. 

In reviewing and praising the work of the Board of 
Standards, Mr. Brooks said that, ““we should be more 
and more thankful that, at the convention held in 1937, 
the suggestion to set up a board such as this was 
adopted by you, and put into effect immediately. We 
should likewise be happy that we were wise enough and 
fortunate enough to have chosen Mr. H. Gregory 
Thomas as director, for surely you are aware of the 
splendid and untiring work he has done, and of the re- 
sults accomplished. Where would we be, and how much 
would it have cost us if we had not had the Eoard of 
Standards to act as a clearing house for the thousand 
and one questions we ask ourselves, particularly since 
the enactment of the Food, Drug, and Cosmetic Act? 


HUGO MOCK 
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As you know from a bulletin recently sent out, itis 
quite likely that certain portions of this legislation, 
namely, the coal tar color certification, as well as label- 
ing and marking requirements, which would have been 
burdensome at this time, will be postponed until 
January 1, 1940. I can assure you, though it has not 
been known, that all credit for not only this postpone- 
ment, but for other modifications in the Act itself, are 
due to Mr. Thomas.” 

Mr. Brooks reported that the membership of the 
association had been increased during the year from 
192 to 203 active members and added: 

“There are still hundreds of firms throughout the 
country who are benefiting from our activities, but who 
are contributing nothing toward our support. Again I 
say to you, as I did last year, that this is unfair to you 
and niggardly of them. You may have heard, during 
the past few months, that the association has become 
very tough and hardboiled, and you may have heard 
the complaint that requests for information were re- 
fused. That is true to this extent. Up to a few months 
ago, headquarters was literally besieged with letters and 
telephone calls regarding one thing or another. All such 
information was given whether the questioner was a 
member or not. The privilege was so abused by those 
who were not members that at a board of directors 
meeting six months ago, it was decided to instruct the 
officials of your association to refuse bulletins or in- 
formation to any but supporting members. That did 
cause a few to join, as confirmed by the increase from 
192 to 203. The others have stopped asking, naturally, 
but they are still getting a “‘free ride.” 

Mr. Brooks also repeated his warning against the 
apathy concerning the Fair Trade laws. He warned of 
the danger of repeal unless members of the industry did 
not constantly keep alive the reasons why fair trade is 
necessary. He also advocated action with respect to 
securing uniform forms in the various states for pur- 
poses of filing social security tax information and 
pointed to the desirability of a joint industry advertising 
campaign. 

In reviewing the legal phases of the association’s 
work, Hugo Mock, counsel, said the following in con- 
nection with the Food, Drug and Cosmetic Act. ‘‘One 
of the principal difficulties which the practical operation 
of the Act has caused and will cause is in relation to 
products such as preparations for the treatment of acne, 
pimples, etc., which are cosmetics, and according to the 
definition of a drug in the Act, are also drugs. 

“Tf the article is classed as a drug then the names of 
the principal ingredients must be revealed upon the 
label, which, in the case of secret formulae, is a require- 
ment very unwelcome to the manufacturer. 

“T think the operation of the law is unduly strict in 
another respect—in imposing a standard of efficiency 
on a product which is almost unattainable. 

“A drug product which is offered as a cure or a 
remedy for any disease or diseased condition, must be 
practically efficacious in one hundred per cent. of the 
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cases in which it is used, to be entitled to be sold as a 
remedy or cure or even as a treatment for disease. 

“Perhaps such a provision may sometimes be desir- 
able in the interest of the consumer, but I humbly sub- 
mit that no physician who has the command of all 
available remedies, is subject to such a test. The 
physician does not guarantee cures but must use 
reasonable professional care and skill. 

“A toilet preparation which is also a drug, however, 
which is offered for the treatment of a particular condi- 
tion must be nearly one hundred per cent. perfect or its 
use or any suggestion of its use for a particular condition 
is likely to be banned. 

“Whether these rigid rules will ever be mitigated by 
judicial construction, I do not know, but I do know 
they bear very harshly on concerns which have mar- 
keted products for particular uses for many years with a 
genuine belief that the products were helpful in such 
uses. 

“The distinction between drugs and cosmetics is at 
best an artificial one. The definitions in the Act are not 
mutually exclusive, so many articles can be both drugs 
and cosmetics. 

With reference to the Wheeler-Lea and Robinson- 
Patman Acts, Mr. Mock remarked that, “It is a curious 
thing that the Wheeler-Lea amendment to the Clayton 
Act was a law before the Federal Food, Drug and Cos- 
metic Act was passed, so that we actually had Federal 
legislation on the advertising of cosmetics before there 
was any Federal legislation on the labelling of cosmetics. 

“Giving the Federal Trade Commission jurisdiction 
over cosmetic advertising means that in certain cases 
concurrent and separate actions might be brought 
against a product both by the Federal Trade Commis- 
sion and by the Food and Drug Administration, if the 
material or the claims on the label were repeated in the 
advertising, or vice versa. 

“There are other cases where proceedings against a 
particular food, drug or cosmetic might be undertaken 
by either the Federal Trade Commission or the Food 
and Drug Administration or both, even where advertis- 
ing was not involved. 

“Tt is to be hoped that the Federal Trade Commission 
where it is a question whether it or the Food and Drug 
Administration should take jurisdiction of a particular 
matter, will use its power with moderation. This 
should be particularly the case where the technical 
knowledge of the Food and Drug Administration ex- 
perts is a factor, to allow the Department of Agriculture 
to prosecute such violations as are within its peculiar 
field. 

“T say this not because I believe that the Federal 
Trade Commission will not act fairly, but since the 
Federal Trade Commission covers all industries, includ- 
ing foods, drugs and cosmetics, it should leave to the 
specialists of the Food and Drug Administration these 
matters, especially where the Federal Trade Commis- 
sion may be hampered by lack of personnel or funds. 

‘We must remember that delay in the administration 
of justice is actually a denial of justice. 
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H. GREGORY THOMAS 


“T refer to this because a number of cases were begun 
by the Federal Trade Commission against members of 
this industry in the year 1935 for alleged violation of 
the Robinson-Patman Act. None of these cases have 
been decided and it is among the probabilities, that 
none will be decided this year. 

“In the meantime the concerns which have been 
most meticulous in their observance of the letter of the 
law are penalized as compared with those concerns who 
feel that it is just as well to take a chance until the 
Federal Trade Commission and the Circuit Court of 
Appeals have finally construed the Robinson-Patman 
Act.” 

In his report on the activities of the Board of Stand- 
ards, H. Gregory Thomas, director, held that a united 
industry is necessary to growth and prosperity. He 
said, “Ours can no longer be an industry of prima 
donnas. We must face the realities of a modern world. 
Economic laws demand this united endeavor and with 
the wealth of the whole will come the prosperity of each 
component part. 

“We have had years to set our house in order, it is 
time we began to do so. It is our duty to commence 
experiments, to conduct further research into the qual- 
ity and nature of all raw materials; a thorough investi- 
gation of new products and new practices should be 
undertaken before they are adopted, thus alone can we 
remove effectively at its source the criticism that may 
dig footfalls in our forward path.” 

With respect to the labeling requirements of the 
Food, Drug and Cosmetic Act, Mr. Thomas said, “‘It is 
this requirement which has proved so burdensome in 
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Venven is found in its wild state on the slopes of the 
Himalayas, throughout India, Ceylon and Malaya. 
It was described in the Vedas thousands of years ago. 
Since time immemorial baskets have been made from 
vetiver root, as well as mats which, sprinkled with 
water and hung as curtains in the house, imparted cool- 
ness and emanated an agreeable odor. 

Vetiver, or “akar wangi” (the scented root) as it is 
called in Malayan, is probably indigenous to Java as 
the non-flowering variety of Veliveria zizanioides Stapf 
(Andropogon muricatus Retz.) which has been planted 
in Java since ancient times for the weaving of baskets 
and mats and for protecting the walls of fish ponds 
against collapse. 

In a previous paper’ we pointed out that there are at 
present three types of vetiver oil on the market: 

1. The oils distilled in European factories according 
to modern methods of distillation from raw ma- 
terial imported almost exclusively from Java. 

2. The oils distilled in Java from domestic root ma- 
terial. Yearly production amounts to about 20 
tons. 

3. The oils distilled on Réunion [sland by small pro- 
ducers, mostly sharecroppers, from roots grown 
by them on the island. Export figures during the 
last ten years ranged from 5 to 10 tons. 

In the paper mentioned above, we gave an account 
of the writer’s personal survey on Réunion [sland during 
the late fall of 1937. The following paper will deal 
exclusively with vetiver oil as produced in Java, de- 
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scribing the observations made by the writer in Java 
during the fall of 1938. 
3efore the World War, dried vetiver root was ex- 

ported from Java in large quantities to Europe for dis- 
tillation purposes and also for application as such in 
clothes closets and chests as protection against moths. 
The World War brought about a serious shortage of 
shipping space and in 1917 it became practically impos- 
sible to ship vetiver root from Java to Europe, with the 
result that considerable stock of vetiver root accumu- 
lated in Java. There was even lack of storage space in 
the warehouses of Batavia which were urgently needed 
for the storing of tobacco. For this reason, Dr. A. 
Hischmann of Batavia considered the possibilities of 
distilling vetiver root in Java for its essential oil. 

Formerly it was thought that vetiver oil could be dis- 
tilled only in the essential oil factories of Europe and 
America because of more advanced equipment. But 
200 tons of vetiver root—the total Java production of 
1916 and 1917, accumulated in the storehouses of Java 
and representing a value of 20,000 fl—made the 
problem so urgent that Dr. Hischmann decided to 
work up at least part of this material in a distillery near 
Bandoeng. 

After completion of the preliminary experimental 











JAVA 


work, a method of direct steam distillation was finally 
adopted. Because the root material had already been 
stored and aged for almost two years, a very good oil of 
high specific gravity was obtained. The markets abroad 
eagerly absorbed the oil at very attractive prices. Pro- 
duction could be continued without disturbance for 
almost five years, until in 1922 the crisis caused a bad 
slump in prices. The native growers who had supplied 
the root material discontinued growing vetiver because 
prices were no longer sufficiently attractive and the dis- 
tillers, short of orders, stopped advancing money to the 
native root growers. At about the same time, rumors 
from Europe of newly developed synthetic fixatives 
made the distillers even more hesitant. 

About that time, Réunion Island which had taken up 
distillation of vetiver oil some years ago, increased pro- 
duction. Few sales of Java vetiver oil could be effected 
during 1922 and 1923, with the result that the growers 
of the root in Java became almost entirely disinterested. 
Slowly, however, the old stocks of Java oil became ex- 
hausted and in 1924, with the revival of business, 
demands for Java vetiver oil increased and, due to lack 
of stocks, oil prices went up to 40 fl. and finally up to 
60 fl. in 1925. These prices, of course, aroused general 
interest, and keen competition in the growing of root 


Dr. Guenther took these pictures in Java. From top 
to bottom, on the opposite page, they show a 
vetiver planting, a little native girl, and dried 
vetiver grass. The pictures on this page show 
vetiver root being chopped up preparatory to 
distillation. 
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and distilling of oil commenced. Since 1926 
prices of vetiver oil in Java have been de- 
clining steadily. 

While in the years before the War much root 
material and very little oil were exported from 
Java, nowadays almost 20 tons of oil are ex- 
ported from Java yearly, and only about 50 
tons of root material, partly for distilling of the 
oil in Europe and America and partly for the 
use of root as such. Whereas until a few years 
ago Réunion was the chief producer of vetiver 
oil, since 1935 Java has taken the lead. 

The main producing regions are around 
Garoet (western Java) and Wonosobo (central 
Java). Practically all Java vetiver root originates from 
plantings on small scattered holdings, ranging from 
one-quarter of an acre up to twenty acres in rare cases. 

Production is almost entirely in the hands of natives, 
few white planters growing vetiver on their estates. 

The most suitable soil for the growing of vetiver root 
consists of very young, loose, volcanic ashes because in 
such soil harvesting of the root is easy. Loamy soil is 
less suitable, not only because root grown in such soil 
gives a lower yield of oil, but also because harvesting is 
more difficult, the soil adhering to the root. 

If the soil consists of loose, volcanic ashes and is not 
too hard, the altitude seems to be of no importance. 
Such young volcanic soil, however, does not occur in 
the plains of Java but only on slopes of volcanoes, 
about 5000 feet above sea level. Good export root is 
usually characterized by the presence of black, hard 
cinders. 

The planting is done by root dividing, very similar 
to the methods described by the writer in his paper on 
Réunion Vetiver Oil. 

The proper time for planting is during the rainy 
season. The distance between the plants should nor- 
mally be two to three feet but is frequently rather ir- 
regular, all depending upon local soil conditions. The 
ground used in Java for the growing of vetiver is usually 
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The picture at the upper left shows vetiver being 
unloaded outside a modern distillery in Java. 
Below it are three views in the distillery. On the 
opposite page is shown the system of settling tanks 
serving as Florentine flasks and, at the far right the 
filtration process. 
























not suited for other crops. It is not always possible to 
replant vetiver root in the same ground; it depends 
upon local conditions. 

Per hectare, about 1000 kilos of air-dried root can be 
obtained, the quantity, of course, depending upon the 
condition of the plantation. Sometimes root fungus, 
the nature of which is still rather obscure, damages the 
plants and lowers the yield of root per acre. 

As the writer pointed out in his paper on Réunion 
Vetiver Oil, the plant, in order to yield a fully de- 
veloped root system and a very high quality of oil, 
should not be harvested before twenty-four months 
after planting. Young root is too fine and hairy; its oil 
is of a “green,” “earthy” odor, reminding one of 
potatoes; specific gravity and optical rotation are low. 
The more developed coarser root contains a better oil 
than the very fine, fibrous root. However, the natives 
in Java, for obvious reasons, can hardly be induced to 
wait twenty-four months for the harvesting of the root 
which they are anxious to sell to the distillers. Usually 
in need of cash, they harvest the vetiver root sometimes 
eight months after planting, always trying to reap at 
least a yearly crop. 

The period of harvest depends upon prevailing 
weather conditions. If the same field is to be replanted 
with vetiver, harvesting is possible only during the 
rainy season because the plants have to be divided and 
immediately replanted. However, if the same field is 
not to be used again for the planting of vetiver, harvest- 
ing is more convenient during the dry season, not only 
because the earth can be shaken out more easily but 
also because the root dries easier, distillers preferring 
perfectly dry root in order to avoid disagreements with 
ie suppliers about weight and water content. After 











harvesting, the root is first washed in a river or fountain 
and then dried in the sun or in the shade. Evidently 
during the rainy season the drying of vetiver root is 
much more difficult. If intended for distillation in 
Java, the dried root is loosely packed; if it is to be 
exported, the dried root is pressed hydraulically into 
bales of 100 kilos, and wrapped in jute bags. The Java 
root is esteemed for its good yield of oil, which is much 
higher than that of the East Indian or West Indian root. 

The dried root material is purchased mostly by 
Chinese middlemen from the small native growers to 
whom they have usually advanced money. The mid- 
dlemen finally sell the roots to the distillers, of whom 
there are a few in Java, or to the exporters in Batavia. 

Figuring the average yearly export of vetiver oil from 
Java as about 20 tons and the average oil yield 1.5 to 
2%), we arrive at a yearly production of vetiver root in 
Java of 1,000 to 1,500 tons. To this must be added 
about 50 tons which are exported yearly as root. Evi- 
dently this amount is in no proportion to the quantity 
of root worked up for distillation in Java proper. 

More or less cleverly adulterated lots of vetiver root 
are sometimes encountered on the market. For this 
purpose, root which previously had served for house 
mats, or for the support of walls of fish ponds, irrigation 
dikes, etc., is mixed into the bales. Naturally, such 
root is quite washed out and contains less oil than 
normal. Also root material exhausted by steam distilla- 
tion and even bamboo roots are sometimes used for the 
purpose of adulteration. 

As pointed out, years ago Java vetiver root used to be 
exported and distilled mainly in the modern European 
essential oil factories. Nowadays there are several large 
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Sis A point, every method that has been used to wash 
long feminine hair is satisfactory. Beyond this 
point, different in each case however, are difficulties 
that must be solved by the introduction of new form- 
ulas and new techniques. 

The original shampooing material was cake soap. Its 
economy was counterbalanced by the difficulty of re- 
moving solid lumps of soap from the hair, with the re- 
sult that liquid soap shampoos virtually displaced solid 
soaps. Cleansing of hair with liquid soap shampoos is 
easy and effective; in hard water regions, however, an 
acid rinse must follow the final water rinse in order to 
break down sticky lime soaps adhering to the hair and 
adversely affecting its luster. Sulfonated oil shampoos 
were introduced to shampoo hair regardless of the 
quality of the water available. Their use was limited, 
however, by the fact that detergent action without 
lather is difficult to follow and the inexperienced home 
operator often failed to remove the sulfonated oil 
thoroughly. 

Quite recently, synthetic detergents, originated for 
use in the textile industry, have found increasing favor 
as shampoo material. Their obvious advantages include 
high cleansing power, copious lather, and activity un- 
affected by the hardness of the water. Nevertheless, 
their action is quite difficult to control and they remove 
not only excess oil and grime from the hair, but also 
extract so much of the natural oils that the hair may 
become dry and unruly. These particular disadvan- 
tages may be to some extent obviated by the proper 
selection of synthetic detergent. 

From time to time, the use of non-aqueous mixtures 
has been advocated on the theory that water is harmful 
to the hair and the scalp. Nevertheless, many of the 
mixtures suggested for use seem to us to be definitely 
more harmful to hair than water could possibly be. 
Fairly concentrated alcoholic solutions, including those 
based upon isopropyl alcohol, have been used. The hair 
is thoroughly washed and rubbed with the liquid, con- 
sisting of from 20 to 50 per cent. of alcohol, and then 
either rubbed dry with a towel or allowed to dry by 
itself. In the latter case, it is reasonably obvious that 
most of the dirt originally in the hair remains there, 
while even drying with the towel can only remove a 
small amount of dirt because of rapid evaporation. 
Alcohol of the concentration necessary to remove oily 
secretions from the hair is quite likely to be irritating 
to the scalp. 

Volatile, inflammable hydrocarbons have also been 
used to dissolve oil and dislodge dirt from the hair and 
scalp, but the fire risk is too great for these to be used. 
For a short while, chlorinated hydrocarbons were advo 
cated as being free from risk of fire, but their toxicity is 
generally far too great. 
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Light mineral oils, especially when they contain a 
small amount of vegetable oil or other emollient, could 
be quite effective as non-aqueous hair cleansers and are 
relatively free from fire hazard and other notable faults. 
Nevertheless, they are so difficult to remove adequately 
from long hair without leaving it in excessively oily con- 
dition that their use is limited to competent professional 
operators. 

Probably one of the best types of mixtures depending 
primarily upon the action of oils for cleansing effect, 
would be a soluble or self-emulsifying oil. These are 
quite simple to formulate along the lines of cutting or 
textile-lubricating oils. A good basic formula would 
contain 90 parts of mineral oil, 7 parts of oleic acid, and 
3 parts of triethanolamine. The hair is thoroughly 
rubbed with this cleansing mixture which merely dis- 
solves the excess oil acting as an adhesive for accum- 
ulated dirt and grime of all kinds. Up to this point, this 
soluble oil is no different in its action from an untreated 
light mineral oil. Rinsing with water, however, results 
in easy removal of practically all of the oil and dirt, the 
hair retaining only enough of the oil to be kept in fine 
condition. The action differs from that of soap sham- 
poos in that cleansing is a result of oil treatment rather 
than the detergent and emulsifying action of soap, while 
the formation of lime soaps is either prevented or has no 
effect. Furthermore, the cleansing effect is presumably 
somewhat better than that of sulfonated oils because of 
the higher proportion of active cleansing oil present. 

An extremely active hair wash working on the same 
principle as the alcoholic mixtures can be made by the 
use of glycols or glycol ethers. The ethyl ether of 
diethylene glycol has been found to be especially 
effective for this purpose. Even when very considerably 
diluted with water and glycerin, the glycol ether has 
quite good solvent power for the oily secretions de- 
posited on the hair and the scalp without the drastic oil- 
removing and irritating qualities of volatile alcohols. 
The low volatility of the glycol is a considerable ad- 
vantage in permitting complete removal of both the 
solvent and the dirt by means of towels if desired, while 
complete water miscibility assures easy and complete 
removal by rinsing with water where preferred. A very 
slight deposit of the glycol ether, or of glycerin, is gen- 
erally left on the hair and has a most desirable softening 
effect; this film also increases the luster of the hair. 

This same ability as a solvent which makes the glycol 
ether valuable for shampooing, makes it a useful carrier 
and blending agent for other hair treating purposes. 
Thus, useful amounts of antiseptic and other medicinal 
agents will remain in solution, while little or no diffi- 
culty should be encountered in the use of any desired 
perfume and color. 














ENDOCRINE 


(C (Continued from May 


THE OVARIES AND TESTES 


i ie groups of chemical compounds are concerned 
with reproduction in mammals. The first group are 
proteins, or protein-like in character; the second group 
are cholesterol derivatives which are probably formed 
from it in the organism itself. 

The Protein Group includes two gonadotropic prin- 
ciples of the pituitary gland, the A-P-L principle of the 
placenta, and the galactogenic principle of the pituitary 
—Prolactin, of which has been obtained in 
definitely pure form. 

The Cholesterol Derivatives: The general distribu- 
tion of Cholesterol, C:7H4,OH, its functions concerned 
with the formation of sebum, etc., and the transporta- 
tion of fat, and its excretion through the bile are fairly 
well understood. The cholic acids, which are the pre- 
cursors of the bile salts which hold cholesterol in solu- 
tion, are probably formed from it. The mammalian 
organism obtains cholesterol partly from the diet, but 
it can, at least in part, synthesize the compound. 
Ergosterol and Calciferol (vitamin D) are closely re- 
lated to cholesterol. The following compounds are the 
more important members of this group. Constitutional 
formulas of some of the members of the group are pre- 
sented on an accompanying page. 


none 


Pregnandiol, C:,;H3g02, is inactive physiologically, 
but it represents an intermediate stage between 


cholesterol and the active gonad compounds. It has 
been isolated from the urine of pregnancy. 

Progesterone, Progestin, Luteosterone, or Corporin, 
C,H 3902, crystallizes in two isomeric forms, the a-form 
melting at 128.5° C., and the b-form melting at 121- 
122° C. Physiologically, they are practically the same. 
In the organism it is probably formed from pregnandiol, 
to which it is closely related, and from which it has been 
prepared in the laboratory. More important, however, 
is its preparation from the sterol of the soy bean oil— 
stigmasterol. 

Androsterone, CygHg 902, is a saturated hydroxy- 
ketone found in the testes, blood and human male 
urine. More is found in the urine of young adults than 
in that of old men. Some investigators have reported 


its absence in the urine of boys before puberty. The 
Commission on Biological Standards of the Health 


Organization of the League of Nations (1935) has pro- 
posed as a unit for this endocrine compound the activity 
of 0.1 mg. of androsterone. It was the first definitely 


prepared crystalline product obtained from humane 
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By A. RICHARD BLISS, Jr. 


male urine. It has been prepared also from epicholes- 
tanol. Its melting point is 178° C. 

Androstene-3-ol-17-one, CygH2gQ2, Androstene-3, 17- 
dione, CygH.,02, and Androstene-3, 17-diol, CygH2sO0., 
have been prepared from urine, as well as from choles- 
terol, but they do not possess the complete qualitative 
and quantitative activities of highly purified testicular 
extracts. The last named, however, is of special interest 
because it shows both male and female endocrine 
activity. 

Testosterone, or Androstene-3-one-17-01, CygH2gO., 
was first isolated in pure form from the testes; it has 
been prepared synthetically from cholesterol. It melts 
at 154° C., and is said to be 20 to 25 times more power- 
ful than Androsterone. The concensus is, however, that 
Testosterone does not completely represent the endo- 
crine activity of the testicles. 

Theelin, Oestrone, Oestrin, Folliculin, Menformon, or 
Progynon, C,gH»20., is an unsaturated hydroxyketone, 
melting at 250-251°C. It is very slightly soluble in 
water, easily soluble in alcohol, chloroform, acetone and 
benzene, but less soluble in ether. It is oxidized rather 
readily. This endocrine compound has been obtained 
in crystalline form. It has been shown that it controls 
the cyclical changes of growth in the genital organs dur- 
ing the menstrual periods, and it is apparently essential 
to the normal development of the secondary sex charac- 
teristics of the female, both physical and mental. 

Oestradiol, Dihydro-oestrone, or Dihydro-folliculin, 
CygH240., is said to be the most powerful oestrogenic 
compound known. It was first prepared by partial de- 
hydrogenation of Oestrone, and has been obtained 
from pig’s ovaries. It is about six times as active as 
Oestrone, and is present in the urine of pregnant mares. 
Oestradiol bears the same relationship to ovarian tissue 
as testosterone does to testicular tissue. 

Theelol, Oestriol, Trihydroxyoestrin, or Folliculin- 
hydrate, C;gsH.4,03, is a hydrated form of theelin, which 
has been obtained also from the urine of pregnant 
women. It can be converted into theelin by heating 
with potassium bisulfate at 180°C. (0.02 mm. Hg. 
pressure), when theelin distills over; or by fusion with 
potassium bisulfate, suspension of the product in 0.01 
N sodium hydroxide, and extraction of the theelin with 
ether. It is less active than theelin. Theelol is soluble in 
pyridine, less so in alcohol, and slightly soluble in ether. 
It dissolves in diluted solutions of potassium hydroxide, 
but is insoluble in sodium carbonate solutions. 
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More recently a dihydroxy derivative of Theelin has 
been prepared by the hydrogenation of the ketone 
group to a secondary alcohol. This compound is said to 
be much more potent than Theelin and Theelol. In 
view of the fact that the same substance has been ex- 
tracted from the follicular liquid, it is possible that this 
compound represents the original, true female endo- 
crine compound, and that Theelin and Theelol are 
oxidation products. 

Theelin has been obtained not only from the follicles, 
but also from the corpora lutea and, during pregnancy, 
from the placenta. Theelin is found in the blood of the 
female from puberty until after the menopause, the 
amount varying with the phase of menstruation. Max- 
imum concentrations occur just before menstruation. 
There is a large increase in the production of this 
endocrine compound during pregnancy, and con- 
sequently considerable amounts excreted in the urine 
and feces. The usual source is the urine of pregnant 
horses, which contains from 10 to 100 times the amount 
found in human urine, the average concentration being 
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about 100,000 mouse units per litre. It has been ob- 
tained also from male urine, and from the flowers of 
plants, turnips, yeast and bacteria and 
unicellular animals; its function in these sources is 
apparently that of a growth endocrine. 


potatoes, 


The injection, in proper dosage, of T.eelin into an im- 
mature female produces oestrus, and in senile animals it 
has brought back sexual activity. When injected into a 
male, it is reported to produce an antimasculine effect, 
displaying a tendency to inhibit testicular growth. 

Progesterone is supposed to be concerned in the im- 
plantation or nidation of the fertilized ovum upon the 
mucous membrane of the uterus. If the corpus luteum 
is destroyed after fertilization, the ovum does not be- 
come attached to the uterine membrane; or, if the 
embryo has already formed, removal of the corpus 
luteum is followed by abortion or absorption. Extracts 
of corpus luteum have been prepared which produce the 
same effect upon the growth of the endometrium as 
normally occurs during early pregnancy. The recom- 
mended International Unit is the activity of 1 mg. of 
crystalline Progesterone. The rat unit for Theelin is 
defined as the amount which will cause oestrus when in- 
jected into a spayed rat; one rat unit is equivalent to 
four to eight mouse units. The proposed International 
Unit for Theelin is the activity of 0.1 of the monoben- 
zoate of the dihydroxy form of Theelin, to be called the 
benzoate unit. 

Equilin, CygHs 902, and Equilenin, CygH,g0., have 
been prepared from the urine of pregnant mares, and 
both show slight “female” endocrine activity. 

From the foregoing it appears that there are three 
groups of endocrine compounds in mammalian tissues 
and urine, viz., (1) Progesterone (Progestin, Luteos- 
terone or Corporin), the only compound thus far 
isolated which possesses the activity associated with 
extracts of the corpus luteum; (2) the “male group” 
which includes Androsterone, Androstene-3-ol-17-one, 
and Testosterone; (3) the “female group” which includes 
Theelin, Theelol, and Oestradiol (and Equilin and 
Equilenin in the urine of pregnant mares). 

Testosterone and Oestradiol are considered by many 
investigators as the essential “male” and “female” 
compounds respectively, the others being regarded as 
degradation products possibly formed as a result of 
their interactions. There is a possibility of inter-con- 
version of “male” into “female” principles. For exam- 
ple, stallions’ testes and urine constitute the source of 
materials richest in “female” activity. The urine of 
stallions has been shown definitely to contain Theelin. 
These facts have prompted the suggestion that the male 
principle is produced in both sexes, and the degree of 
conversion is determined partly by the sex, and in part 
by the species. Androstene-3, 17-diol, an artificial prod- 
uct, is readily convertible into both Androsterone and 
Theelin, and, by dehydrogenation, yields Testosterone 
which can in turn be converted to Oestradiol. It is 
quite possible that Androstene-3, 17-diol, although it 
has not been shown to occur naturally, may be the mam- 
malian body's intermediate product. 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 


HE COSMETIC TREND: Buyers profess that 

they can see little reason why manufacturers 
should want to defer the day when they must or will 
comply with the regulations for the effectuation of the 
Food and Drug Act. Products, where the new labelling 
is used, apparently do not suffer in any way in counter 
popularity. In fact the consumer shows little noticeable 
interest in the subject. Changes in the classification of 
some items from cosmetics to drugs and vice versa are 
expected but will not have any effect upon the appear- 
ances of the cosmetic counters. Buyers generally are 
convinced that the first group will be regarded by the 
consumer as cosmetics, whatever the law says, while 
the second of course will be transferred to the cosmetic 
counters. The formula imprint upon the label will not 
make an appreciable difference in the eye of the con- 
sumer. Neither do women show any sales resistance 
against articles clearly branded as drugs but sold for 
cosmetic purposes. 

Interest in men’s items continues. After-shaving 
lotions are gaining in volume. So are eau de colognes. 
Counters are adding other articles to their men’s dis- 
plays as deodorants, better soaps and more highly 
priced perfumes. Part of the greater New York demand 
may be due to the influx of foreign visitors to the 
World’s Fair. 

The shade range in lipsticks and nail polishes is 
broadening with the color selection running anywhere 
from the pastel pinks introduced earlier in the Spring 
to the bright, clear reds. The golden reds will un- 
doubtedly prove the most popular with the new earth 
and desert fashion shades such as, cinnamon, rust, 
ginger-brown, pinkish beige, golden earth-brown, etc. 
As a matter of fact—watch the gold tones for the sum- 
mer! The pale pinks are apt to become less popular as 
suntan begins to appear. In any case, women want lip- 
stick to be the one dramatic accent—intense, vibrant 
and brilliant! 

The vogue for open toe shoes and sandals of all types 
for street and beach wear is again extremely popular. 
Fall will no doubt show a falling off of this fashion for 
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the winter months as it did last year, but open toes have 
sufficiently endeared themselves to American women, 
both as a matter of style and comfort, that they are 
likely to be with us during the summer. This fashion 
has made women very much more foot conscious than 
they have ever been and foot care has definitely estab- 
lished itself with the average American women. It’s just 
a question of time before she will give as much time 
to her feet as she has been taught in the last few years 
to give her hands, and well groomed, polished feet will 
be as natural as powdered noses and rouged lips. De- 
mand will probably run high this summer for pedicure 
implements, foot cosmetics, and of course, bright nail 
polishes to match finger nails. Who wouldn't be foot 
conscious with the accent on ankles which will be 
placed on them by the tiny ankle decorations threaten- 
ing to be popular for the beachwear this summer? Foot 
cosmetics should hit a new high in sales this year and 
continue to grow each summer. As a matter of fact, 
there is lots of room for new types of preparations for 
this purpose. 

No change is reported in perfume choices and no 
definite trend yet in sight. In better perfumes the very 
large packages move only slowly. The demand centres 
upon the quarter to half sizes but the better grades sell 
correspondingly easier than the others. 

Hair preparations sell in normal volume for this time 
of the year. Rinses find more attention than last year 
and are expected to do more with the arrival of the 
bathing season. The lighter curling lotions seem to be 
near the top of their expansion but the heavier grades 
are showing growth. 

To tan or not to tan will again be a moot question, 
but complexion fashions are at a versatile level—one 
can either stay fair or turn golden tan—just a matter of 
choice. However, it is pretty fair to assume that by and 
large the great majority of women thirty or over, have 
learned their lesson with tanning and will stay fair, 
because the hot drying sun and the otherwise lovely tan 
do nothing for those tiny fine lines that have begun to 
creep around the eyes, and it’s much wiser to stay fair 
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Photographed in the High Sierra Trails, Yosemite Natl. Park 


BEAUTY AND STRENGTH REACH NEW HEIGHTS 
IN NEW ENGLAND COLLAPSIBLE TUBES 


There's a definite feeling of satisfaction . . . figura- 
tively “sitting on top of the world”... for users of New 
England Tubes. For, they know their products are 
packed in the toughest tubes they can buy. Nodanger 
of cracked, pin-holed, messy “leakers’’ that destroy 
repeat business. No loss of profits or prestige because 
of containers that couldn't stand the strain. Our ex- 
clusive, metal-toughening SHEFFIELD PROCESS 
and rigid inspection service assure a degree of 
strength and uniformity above your highest expec- 
tations. Beauty and sheer merchandising power also 
reach new heights through effective design and 
skilled craftsmanship in matching and blending 
even the most delicate colors. Get better tube serv- 
ice at no higher cost. Specify NEW ENGLAND. 
Samples, quotations, and valuable cooperation are 
yours without obligation. Write today! 


NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MicH. e@ THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
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and avoid calling attention to them by tanning. There- 
fore, sunproof or protective creams are important. Men 
generally still favor a good, healthy tan so tanning oils 
for them and the younger women and girls. And, if one 
decides to tan, it is chic to shine! 

Buyers are rather confident about their Fall and 
Winter expectations. Income statistics for the first 
three months were below 1938 but show substantially 
improvements with the beginning of the second quarter 
of the year. Special advertised promotions bring good 
results, especially at the beginning and the very and 
of the week. 


DVERTISING TO WOMEN: Alice Hughes, 
columist for the New York Journal-American re- 
cently addressed the Advertising Affiliation convention 
in Cleveland, giving her views on advertising to women: 
“Advertising must have IT to pass muster with 
women, just as men must have. Yet advertising plays 
up to women, not as men but as women. Women want 
to be told, by advertisers as well as by men. 
“You advertising men have been feeding us the 
woman’s angle so long that we are about ready to gag 


on it. Advertising has undermined the masculinity of 


men by making women lose their respect for their buy- 
ing judgment. Men are the forgotten sex in the world 
that advertising aims to reach. 

“Women want leadership, and when they don’t get it 
they are apt to take advantage and dominate by them- 
selves. They will make men into mice. Our feminity 
demands to hear our master’s voice, but advertising 
does not give it to us. Instead of giving us a masculine 


rumble, you advertisers address us in a_ tiresome 
soprano.” 
That’s telling *em! 
LASS BLOWING MANUAL: The Laboratory 


and Pharmaceutical Division of the Corning 
Glass Works, Corning, N. Y., has published a manual 
entitled ‘“‘Laboratory Glass Blowing with ‘Pyrex’ 
Brand Glass.”” This manual is offered as an aid to the 
laboratory technician. It contains information on the 
brand glass, an 


s 


working characteristics of “‘Pyrex 
explanation of fundamental glass blowing operations, 
and recommendations of suitable tools and equipment. 
It will be supplied without charge, upon request, to 
users of the company’s laboratory glassware. 
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Wholesale sales of toilet preparations for the year ended April 1939 were valued at $176,022,000. 


This represents a decline of 2.9 


per cent. from sales valued at $181,209,000 for the twelve month period ended March 1939, and a decline of approximately one-fourth 
of one per cent. from sales of $176,487,000 for the year ended April 1938. 
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From coast to coast, the majority of brands of cosmetics 
in leading stores are made by manufacturers who pack- 
age all or part of their lines in Scovill-made containers. 


One reason for the wide use of Scovill containers is 


the diversity of design and finish offered by Scovill. 


The illustration shows a few of the recently-produced 
rouge and lip pomade boxes. Such containers can be 
made with slip covers or hinge covers, with bodies and 
covers flat or domed, with beaded or knife edges, and 
in a wide variety of metal and enamel finishes or metal 


and plastic combinations. For containers made from 





The ( as of Bunsile 
in Leading _ ha ve 
Heavill - Made Ostia 


At a Dallas (Texas) style-center — 
Neiman-Marcus Co. — two-thirds of 
the cosmetic brands are made by com- 
panies which use Scovill containers 
for one or more items in their lines. 


) 
\ 


Vile, THEY COME TO SCOVILL 


aluminum there isScovill’s “Indurite”,a finish who’s rich 
appearance in a wide range of colors is highly resistant to 
water, scratches, etc. Also available is anew, economical 
Scovill process for producing designs in many colors — 


previously impractical because of production costs. 


Put Scovill stylists and engineers to work for you. They 
can help you develop new ideas and designs in any type 
of container or closure. And whether or not they help 
inits manufacture, you can 





you develop your container 
economize through Scovill’s metal-working equipment. 
Join these other leaders who come to Scovill—get in 
touch with the nearest office listed below. No obligation. 


SCOVILL MANUFACTURING COMPANY 


Drug and Cosmetic Container Division 


| Ww? 69 Mill Street * Waterbury, Connecticut 
| Masters of Metal Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, 
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Los Angeles. IN CANADA: 334 King Street, East, Toronto, Ontario 
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YARDLEY 





CLARK-MILLNER CO. 





ROSE LAIRD 


YARDLEY 


Yardley offers a new English com- 
plexion kit in art leather in a choice of 
three colors. It can be secured with 
requisites for normal or dry skin. The kit 
itself is compact and well designed with 
the half-sized bottles and jars firmly 
fastened to the washable peach-colored 
lining. A generous mirror fits into a side 
pocket and there is ample room for 
tissues, and small personal accessories. 


HELENA RUBINSTEIN 
Helena Rubinstein’s Sunburn Oil 


which helps even tanning, comes in a 
new Beachcomber container of rubber 
sponge with a long handle so that it can 
be swung over the arm or hung on a 
beach chair or in a cabana. Besides be- 
ing decorative, the container protects the 
bottle from breakage, keeps the con- 
tents cool, and provides a comfortable 
way to carry the sunburn oil. 


CLARK-MILLNER CO. 


Twin Sisters invisible foundation and 
nail polish Remov-O-Pads have been 
introduced in new colorful moulded 
containers. The bases are in a solid, 
lustrous black, designed with continuous 
flat surfaces around the circumference to 
facilitate gripping for easy removal of the 
caps. The jars hold % ounce or 5 pads. 


HOUSE OF TRE-JUR 


“Charvai’’ perfume packaged in a 
novel, bullet-shaped wooden case con- 
taining a Kimble glass vial, is sold in 
syndicate stores throughout the country. 
Each odor is protected against leakage 
and evaporation by its screw-capped 
Kimble glass vial, the whole ensemble 
being safeguarded against breakage by 
the modern wooden cylinder which 
gives the package a distinctive appear- 
ance. This ten cent item is a creation of 
the House of Tre-Jur. 


ROSE LAIRD 


Rose Laird has added Young Skin 
Deodorant to the Young Skin line of 
preparations. It is a greaseless, non- 
staining cream which gives protection 
against offensive perspiration odors and 
lends a sense of freshness. 


EISENBERG 


Eisenberg’s Aromique §847" is a 
fresh, breezy cologne, in the same 
fragrance as the 847" perfume, which 
owes its name to numerology. The same 
hoop-skirted figurine that holds the per- 
fume is etched on the smart cologne 
bottle, which has a sprinkler top to make 
it more efficient. 
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EISENBERG 


723 








INUTE MAKE-UP COMPACT: Helena Rubin- 

stein came to the conclusion that it isn’t con- 
venient to go about on World’s Fair jaunts, shopping 
trips, dancing dates and dinner with a washcloth and a 
cake of soap or a jar of cleansing cream in a handbag. 
Applying make-up to a soiled skin isn’t a good idea 
either, so the answer is an efficient and convenient new 
minute make-up compact which embodies cleansing 
pads, powder, rouge and lipstick, all in one! In one sice 
of this unique four-in-one compact is a little well that 
contains a supply of cleansing pads, protected by a 
metal cover to preserve the lotion with which the pads 
are saturated. The pads are not only excellent cleansers 
but according to Helena Rubinstein contain the same 
ingredients that are contained in Town and Country 
Make-up film, so that each pad also provides a make-up 
base. There is a powder well and rouge compartment, 
and the lipstick is part of the clasp of the compact—a 
full-sized lipstick that is part of the actual clasp of the 
vanity—conveniently placed so that there is no need to 
fumble around the hand bag for the lipstick. The 
Minute Make-up compact itself is a handsome gold 
colored case which opens in two sections, in elaborate 
baroque design ornamented with either black or white 
enamel, the ornamentation extending to the lipstick 
clasp with handsome effect. The compact is sold in a 








box which also holds a moulded jar containing a gener- 
ous supply of Town and Country minute make-up pads 
so that the pads in the vanity can be easily replenished 
as needed. The ensemble of vanity and pads sells for 
$5.50. The make-up pads will also be sold separately 


100 pads in a jar at $1. 


_ ROP-A-TIME” DROPPER: The Glasco Prod- 

ucts Co. of Chicago has introduced a dropper 
combination which is quite an innovation. The “drop- 
a-time”’ dropper is used for doses of four drops or less by 
compressing the small bulb. Since there are so many 
dosages of less than four drops, this seems to be an 


interesting dropper combination. It carries an Anchor 


molded closure. 
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ARM SURVEY: A revealing study of brand pref- 

erences and buying habits of midwestern farm 
families in the drug and toilet goods field has been com- 
pleted by five midwest farm papers in cooperation with 
1-H club members and other farm organizations. The 
study covered 7,209 farm homes in the eight midwest 
states which control better than a third of all the 
nation’s farm income. The project was sponsored by 
The Prairie Farmer in Illinois and Indiana, The 
Nebraska Farmer in Nebraska, The Farmer in Min- 
nesota and the Dakotas, Wallaces’ Farmer and lowa 
Homestead in Iowa, and Wisconsin Agriculturist in 
Wisconsin. 

Here are some interesting revelations of the study in 
the toilet goods field: 

The Ipana tooth paste ranks fourth among midwest 
farmers, controlling 12.4 per cent. of the market, 
according to the survey. Three other leaders are Col- 
gate which controls 28.8 per cent., Listerine, 16.5 per 
cent. and Pepsodent, 14.9 per cent. Twenty of 146 
brands of tooth paste reported on, control 87.5 per cent. 
of the farm market in these states. Over 77 per cent. of 
the farm homes had tooth paste on hand, and 45.5 per 
cent. had tooth powder on hand, showing that a number 
of farm families use both, to suit the preferences of the 
individual members of the family. Dr. Lyon’s tooth 
powder showed 30.7 per cent.; Pepsodent, 17.7 per 
cent.; Colgate, 10.2 per cent. and Calox, 7.0 per cent. 

Four brands of face cream control 73.1 per cent. of the 
market, with Lady Esther leading with 30.5 per cent., 
Pond’s, 26.5 per cent.; Woodbury, 10.8 per cent. and 
Armand 5.3 per cent. 

The powder figures are more competitive, with 21 
brands holding 84.3 per cent. of the market—35 per 
cent. of all sales going to Lady Esther; 11.4 per cent., 
Woodbury; 7.8 per cent. Pond’s, and 6.9 per cent. 
Armand. 

The survey shows that 55.5 per cent. of the midwest 
farm women use rouge, and 47 per cent. use lipstick. 
Nine brands control 71.3 per cent. of the rouge market 
with Lady Esther in the lead with 21.3 per cent.; 
Tangee, 21 per cent.; Princess Pat, 8.3 per cent. and 
Armand 4.9 per cent. Ten brands control 77.3 per cent. 
of the lipstick market: Tangee, 28.6 per cent., Lady 
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Esther, 18 per cent., Cashmere Bouquet, 7.9 per cent. 
and Princess Pat 4.6 per cent. 

Listerine holds 57.8 per cent. of the mouthwash 
market and 30.3 per cent. of the antiseptic market. 

Palmolive holds the lead in shaving cream with 16.3 
per cent.; Colgate, 15.4 per cent.; Wiliams 12.3 per cent. 
and Watkins 5.4 per cent. 

Jergens leads in hand lotions with 16.6 per cent.; 
Hinds, 14.5 per cent.; Campang’s Italian Balm, 11.8 
per cent., and Chamberlain 8.9 per cent. 

Five of 120 brands mentioned had 82 per cent. of the 
manicure preparations with Cutex in the lead with 57 
per cent.; Lady Lillian, 16.5 per cent.; Miraglo, 3.1 per 
cent. and Glazo, 3 per cent. 


OTY CAMPAIGN: Coty Eau de Toilette, which 
has shown decided sales increases in recent seasons, 
is being promoted this year with its own advertising 
campaign. Coty is telling women that Eau de Toilette 
should be used as an “informal fragrance,” and the copy 
actually gives some of the uses—fragrant drops between 
the palms after washing the hands; for the handker- 
chief; a delicate scent for hair, etc. The campaign will 
be run during the summer months. 





AREFREE: Lucien Lelong can always be de- 
pended on for an interesting treatment of a new 
package. With summer in the offing he has created a 
grand new ouldoor fragrance, which actually seems to 
embody in it the delicious freshness of the green growing 
things one enjoys when walking through the woods, and 
has named it “Carefree.” The perfume and cologne 
packages are as casual and unassuming as the fragrance 
but with all the smartness of tailored tweeds. The 
graceful flask-like bottles are of frosted glass except for 
three horizontal flutings of clear glass on each side of the 
bottle. The silver label appears on the shoulders of the 
bottle in two sections looking for all the world like tiny 
airplane wings. The bottle rests firmly in a dark brown 
and silver base and the top of the box is also dark 
brown in a suede-like finish with horizontal silver 
stripes. At present the cologne will be in one size only. 
It’s a safe bet that men too will like “Carefree” with 
its fresh, clean, tangy scent, and its tailored package. 
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“PD ODY DUSTER”: Body-powdering takes on half 

the effort with Faberge’s new “Body Duster,” a 
gay, yet practical gadget. The hollow, crystal handle 
contains a supply of dusting powder which sifts through 
a soft brush as it is whisked against the skin. A trans- 
parent cylindrical canopy keeps it spotlessly clean and 
prevents spillage. Powder refills are sold in sets of four 
for $1. The “Body Duster” is sold at $2.50 complete with 
one cylinder of powder ready for use. 


ORE CAMERA COSMETICS: Experiments in 

amateur photography continue to grow every day, 
both in black and white and color photography. The 
size and importance of this market is evidenced by the 
fact that several cosmetic concerns have assembled 
special make-up kits. Prominent among them is Miner’s 
Foto-Magic Make-up kit, and although this is a kit of 
cosmetics, it is merchandised as a photographic acces- 
sory. It is designed for use by the amateur photog- 
rapher to aid him in getting more satisfactory pictures. 
The M. Stein Cosmetic Co. has long been a leader in the 
field of professional make-up. Max Factor and Eliza- 
beth Arden have also been prominent in this field for 
some time. Helena Rubinstein has now taken advan- 
tage of this wide market by the introduction of *‘Photo- 
chrome Foundation” which is intended for use by 
women and men who want to show their best face to the 
amateur or professional camera. It is a creamy lotion 
which helps cover blemishes and small lines and flaws 
before they are recorded on the sensitive photographic 
film. Photochrome is a sort of “‘pre-retoucher”’ since it 
helps cut down retouching labor by touching out lines 
and blemishes, and enables the photographer to subtly 
alter facial contours with this lotion, to blend and 
soften and bring out the hidden beauty that often goes 
unnoticed by the casual eye. Incidentally, it is also 
intended for use by men who want to show their best 
face to the camera. The make-up lotion in this case, 
however, is not restricted to camera work alone as are 
some of the above mentioned cosmetics but is also 
recommended as a make-up foundation for use every 
day. 
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HARRIET HUBBARD AYER 


PERX CO. 


ARLENE DUPONT 
The Arlene du Pont line of 


beauty preparations consists of 
cleansing, night, day, and throat 
creams, beauty pack, lipid oil, sun 
shower, hand lotion, and sun 
shade. A\n interesting feature of 
the cleansing cream is that it is an 
effervescent bubbling cream which 
is applied with finger tips, rubbed 
gently into the skin until the cream 
disappears. Then the fingers are 
dipped in tepid water and mas- 
saged until a slight eHervescent, 
bubbling foam develops. 


CHERAMY 


In the modern motif of today, 
Cheramy introduces a special Bou- 
quet presentation in four delightful 
odors: Violette, Carnation, Gar- 
denia and Dulcia. A large bottle 
will retail at a popular price. 


CORDAY 


Corday’s five eau de cologne 
floral scents of Sweet Pea, Gar- 
denia, Chevre Feuille, Lilas and 
Jasmin, all make their appearance 
in a gracefully long-necked flask, 
with a curving petal-like base and 
an ivory-tinted stopper. 


ROSS & ROWE LABS. 


Ross & Rowe Labs. presents 
Sombrero Sun Shade Lotion, a 
smooth, white, unscented lotion 
which vanishes upon application. 
It is described as non-oily, non- 
greasy, and allows the body to 
absorb all the health-giving Vita- 
min D sun rays, at the same time 
screening the skin from burning, 
blistering rays. 


JERGENS 


Jergens Sun Tan Cream is pack- 
aged in a conveniently flat bottle 
which tucks easily into bathing 
kits or adds a decorative note to 
the toilet table. It screens tender 
skin from the irritating rays of the 
sun, and it is refreshingly fragrant. 


DOROTHY GRAY 


Dorothy Gray has developed hot 
weather cleansing cream—a light 
type of cleansing cream that melts 
quickly on the skin, and added to it 
is an ingredient which is said to 
create the sensation of coolness. 
Dorothy Gray hot weather cologne 
is being repeated this summer. 


REVLON 

Revlon’s “Quick Trick’ holds 
enamel and remover, two little 
emery boards and an orange wood 
stick, and is a fine quick change for 
fingernails when one goes away 
weekends. It comes in a tweed- 
like fabric in three color com- 
binations. 


MARY DUNHILL 


Mary Dunhill is introducing bath 
powder packaged in attractive pink 
plaskon boxes with shaker tops. 
It is available in two odors— 
Flowers of Devonshire and Gar- 
denia. 


HARRIET HUBBARD AYER 


Harriet Hubbard Ayer’s newest 
eye beautifier is called Eye Shadow 
Stick. This is a cream that comes in 
a handsome case just the shape of 
a lipstick. Harriet Hubbard Ayer 
has also introduced Ayeristo 
Cream, a greaseless cream de- 
odorant,—pure white, and lightly 
perfumed. Sun Tan Lotion is 
another addition to the line—an 
odorless, non-oily protection 
against burn from sun exposure. 


CARUSO 


A non-alcoholic preparation for 
the scalp, known as Caruso’s Scalp 
Normalizer No. 3, has been an- 
nounced by the manufacturer. It 
comes in a tall, easily gripped 
bottle with a molded plastic cap. 


BIJA, INC. 


Inspired by pirate treasure chests, 
a new perfume novelty makes its 
appearance on the market—'‘Per- 
fume Treasure Chest.” Made of 
fine metal, antique finish, it holds 3 
jewel-rich s c @e n t s—lopaz, 
Sapphire, and Emerald, in a re- 
movable tray, under lock and key. 


JEAN VIVAUDOU CO. 


Jean Vivaudou’s “Tambourine” 
contains six pastel-colored, silky 
sachet boules, scented with Or- 
lof’s odors. The transparent box 
is trimmed with gay, silk-colored 
ribbons and miniature bells. 


GARB-O-BEAUTY, INC. 
Garb-O-Beauty, Inc., has intro- 
duced a line of cosmetics through 
the chain stores, retailing at 25 
cents each. The packages are 

white with bright red trim. 


PERX CO. 


““Perx,”’ recently introduced by 
the Perx Co., is called a cosmetic 
tooth paste that not only cleans the 
teeth and leaves the mouth feeling 
cool and fresh, but goes further 
and tints the gums a pleasant, 
healthy-looking pink. One appli- 
cation is said to last from four to 
six hours. 


JEAN JORDEAU 
Jean Jordeau’s “Mint Julep’’ 
face pack is a quick pick-up after a 
hectic day at business or shopping, 
giving the skin an alive, tingling 
feeling. It comes in a huge jar, 
scented with fresh mint. 
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Oil of Vetiver 


(Continued from page 713) 


vetiver oil producers in Java, a few of them Europeans, 
the others Chinese and natives. 

Methods of distillation as well as apparatus differ 
widely, with the result that the shipments of Java 
vetiver oil are not always uniform in regard to quality. 
Two of the distillers, and especially one of them, have 
at their disposal efficient and modern apparatus, while 
other distilleries, especially those owned by natives, are 
not yet quite as advanced. A few vetiver oil producers 
use their citronella stills for distillation of vetiver root, 
which explains the sometimes noticeable contamination 
of vetiver oil with a by odor of citronella. The proper 
apparatus for distilling vetiver is much more compli- 
cated and costly. 

Distillation of vetiver root in Java is carried out by 
direct steam, the steam being generated in a separate 
boiler. Distillation succeeds best with a steam pressure 
of at least 3 atm., 4 to 5 atm. giving better results. Be- 
fore distillation the root is cut up in cutting machines 
and sprinkled with water to avoid dust formation. 

Distillation lasts from twelve to thirty-six hours, 
according to the individual methods employed by the 
different producers. As distillation proceeds, the oil 
becomes increasingly rich in regard to the valuable high 
boiling constituents which impart to the oil its typically 
full odor and its highly prized fixation value. 

During the course of distillation oil of vetiver comes 
over first as lighter than water fraction and later as 
heavier than water fraction, which feature easily leads 
to the formation of milky emulsion. Choosing the 
proper temperature for the flow of each fraction and 
using several, large Florentine flasks, this difficulty can 
be overcome. Some distillers employ as Florentine 
flasks an entire battery of large settling tanks and, in 
order to collect the fractions heavier than water, these 
tanks are provided at the bottom with a narrow tube- 
like collecting bag. The milky distillation water must 
have time and space enough to settle and separate 
properly, and it must not flow away too rapidly. 

The yield of oil ranges from 1.5 to 2%; in rare cases it 
might be as high as 3°%. The yield, odor value and con- 
stants of the oil depend mainly upon two factors, the 
age of the root material and the process of distillation. 
The older the root, the longer it has been left in the 
ground before harvesting, the higher the quality of oil. 
As pointed out, in Java it is almost impossible to induce 
the natives to leave the root in the ground for two 
years before harvesting. There always has been much 
competition for the root among distillers, and the native 
growers are continually in need of cash. The strict land 
laws of Java usually do not permit white distillers to 
acquire plantations of their own, with the result that 
they ee upon the natives for their supply of roots. 
Aging of the root in the ground would be the most desir- 
able feature for improving the quality of the Java 
vetiver oil, but for practical reasons it is impossible to 
achieve this. 





The Java Government is quite aware of these diffi- 
culties and is planning to take legislative steps, if 
necessary, to compel the native growers to harvest 
vetiver root only after a certain number of months in 
the ground. Such regulations might have very bene- 
ficial effects upon the quality of Java vetiver oil and 
raise it to the standards of European distilled oils. 
There is no reason why the same quality of vetiver oil 
distilled in Europe from imported Java roots could not 
be produced in Java, because the equipment at present 
at the disposal of some of the Java producers is excel- 
lent. It is possible that the time of transport from Java 
to Europe brings about a certain aging of the roots and, 
therefore, an improvement in the quality of the oil. For 
this reason, one or two of the more advanced distillers 
in Java allow their roots to age for five to six months 
before distillation. Such storing has undoubtedly had a 
very marked effect upon the quality of the oil. 

As to method of distillation, the quality of the oil is 
greatly influenced by duration of distillation, prolonged 
distillation giving a more viscous, darker oil, of higher 
specific gravity, higher rotation, and a fuller, richer and 
much more lasting odor. Naturally, consumption of 
steam during those last hours, when comparatively 
very little oil but the most valuable constituents distill 
over, greatly influences cost of production. The higher 
price, however, is fully justified by the finer quality of 
these oils. Compared with the so-called “‘lighter”’ oils as 
obtained by using younger roots and by distilling 
shorter hours, production of the more expensive 
“heavier” oils is carried out on a much more limited 
scale, the bulk of the Java distilled vetiver oils being of 
the “lighter” type. 

Oil of vetiver is best filtered warm in steam-jacketed 
filters. Upon aging, the oil turns darker and more 
viscous but the odor improves. 

The oil is usually shipped in galvanized iron drums of 
25, 50 and even 100 kilos capacity. 

A few genuine samples which the writer had occasion 
to collect in various distilleries during his stay in Java, 
November 1938, showed the following constants: 


I IT Lit IV 
Specific Gravity at 15°C:... 1.009 1.009 1.007 0.991 
Optical Rotation... . ins 36’ Too dark +30° 48’ Too dark 
Refractive Index at 20°C.. 1.5260 1.5271 1.5260 1.5258 
Acid Value... . era 8 | 32.5 30.2 12.5 
Saponific a Value....... 32.1 45. 1 30.2 16.5 
Ester Value after 
acetylation. . «« 261.5 150 152.1 129 
Solubility at 20°C. in ‘80% 0 
alcohol... .. Soluble in Not clearly Soluble in Very 
one volume; soluble; but 1.5 volumes; cloudy 
cloudy intwo soluble in turbid in in 10 
volumes and 0.5 volumes 3.5 volumes volumes 
more. of 90% alco- and more. 


hol and more. 

Sample IV. was inferior to the other oils in regard to 
odor as well as to constants. 

According to D. R. Koolhaas and P. A. Rowaan® of 
the Buitenzorg Government Laboratories, oil of vetiver 
Java varies between the nantes limits: 

0.985 to 1.045 
+15° to +45° 


1.510 to 1.530 
From one to ten volumes 


Specific Gravity at 15° C. 

Optical Rotation (10 mm. tube) 
Refractive Index at 20° C i 
Solubility in 90% ale ohol...... 


A SHTTTE G2 FCS ee eT <> 
Ester Value......... hand we ale bea e bps. 
Ester Value after acetylation. Oe Sravgae iarevare 100 to 130 


Occasional adulteration, sssaiela with mineral oils, 


(Continued on page 732) 
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ADMINISTRATIVE 
PROBLEMS 


HE MEMBERS OF THIS INDUSTRY should be 
particularly interested in the testimony taken by 


the Temporary National Economic Committee on May , 


11 and particularly by the views of the chairman, 
Senator O’Mahoney, as given on that day. For the 
benefit of those who may have missed it, the exchange 
of views in question is repeated here as quoted in the 
N. Y. “Times” on May 12. 

“Advertising was upheld as an important element in 
the private enterprise system by Senator O’ Mahoney, 
chairman of the Temporary National Economic Com- 
mittee, when he characterized the testimony of a wit- 
ness as amounting to an attack on the advertising in- 
dustry. 

“The witness, Jerome W. Ephraim, tooth paste manu- 
facturer, New York, insisted that he was not advocating 
the destruction of advertising, but wanted the advertis- 
ing of such products as tooth paste to be on a merit basis. 

“He said that ten brands of tooth paste, only one of 
which was accepted by the American Dental Associa- 
tion, dominated the national market. 

‘In a business like this,” he asserted, “it is not so 
important to have a good product as to have a good 
story to tell about it. One advertising agency said it 
would cost $100,000 even to find out how my product 
would go on a national basis. No distributors will 
handle my brand until I create a demand for it. 

‘Advertising in this case has created a sort of monop- 
oly. Now you can sell tooth paste to the government 
on a merit basis. I once sold them six tons of it. That is 
an open market.” 

Chairman O’Mahoney interposed that he could not 
see how “destruction of this national market would 
lower prices to the consumer.” It would rather tend to 
raise prices, he said. 

“Tt strikes me,” the chairman said, “‘that there are 
enough illegitimate practices in the economic system 
without bothering with a legitimate one. There never 
has been any objection to puffing a product. It was 
recognized in common law. Of course, every one is 
opposed to false advertising.” 
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HIS SAME GENERAL SUBJECT—THE COST 

- OF cosmetics as related to the marketing of cos- 
metics—was the subject of some very interesting com- 
ments by Hugo Mock, speaking before the Toilet 
Goods’ Association. He said ‘The greatest criticism of 
consumers or consumers’ groups relating to cosmetics 
is that they are highly overpriced. The neatest answer 
to this criticism is that several of these consumers’ 
groups and a number of cooperative organizations im- 
pressed by what they thought was the high cost of cos- 
metics, have started to market their own lines of cos- 
metics and this has brought a singular result. In every 
case that I know of the cosmetics sold by these co- 
operative organizations are priced higher than cos- 
metics of like or superior quality which can be freely 
purchased in the syndicate stores. In some cases the 
sale of these co-operative products has been dis- 
continued. 

“So, it is a fair statement to say that at present the 
co-operative movement can scarcely make any headway 
in this industry against the sharp competition already 
existing in the same. 

“You will recall the monopoly hearings held this 
month in Washington, the week of May 7th. Many 
representatives of consumers testified at these hearings. 
For instance, one of the officials of the Consumers’ 
Union particularly attacked the prices of soaps, face 
powders, lipsticks, rouge, etc. 

“The fundamental mistake in these representations 
alleged to be in behalf of the consumer is the supposition 
that if commodities could all be standardized, made 
according to specifications and distributed on a national 
scale, that the economic welfare of the community as a 
whole would be furthered. 

“This is exactly opposite to the facts. 

“Let us suppose that the dream of the Consumers’ 
Union came true and that we had only one kind of lip- 
stick in this country made according to Government 
specifications—let us say in six different shades, and 
selling for 10c. Let us do the same thing with face 
powder and with talcum powder. 


729 











730 


Available in white crystals 
or crystalline powder 


os 
C/o 
a 
eal 
—_ 
a 
:— 





t.6 4 d 0 dd @ 


dd ® 





Aspirin Starch Granulations 
10%, 16% and 20% 


Certified pink and green 10% 


Aspir Gran 
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Representing the manufacturing experience of 
ecades and made to meet the highest 
quality standards, Monsanto products are used 


Acetanilid U. S. P- 
Acetophenetidin U. S. P. 
Aspirin U. S. P.- 

Aspirin Starch Granulations 
Aspir Gran 

Caffeine U. S. P. 

Chloral Hydrate U. S. P. 
Chloramine-T U. S. P. 
Glycerophosphates 
Phenol U. S. P. 
Phenolphthalein U. S. P. 
Salicylates 
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“To be logical, clothing quite sufficient for warmth 
should also be standardized and the funny little ladies 
hats with which we are now familiar will also disappear. 

“What is the net result of this standardization? Merely, 
that we will add another half million, or million, or mil- 
lion and a half people to the relief rolls because one of 
the things which has brought this country to its present 
unfavorable state as regards employment is this very 
factory standardization, which, while very useful in 
machines and machine parts, is a destructive factor 
when applied to things which affect our personal living. 

“Three points we should remember :—One is, the man- 
ufacture of perfumes and toilet articles is still primarily 
an art having a strong aesthetic side. Secondly, that 
nowhere in the world are the masses able to procure 
better and cheaper cosmetics, drugs and foods, and 
Thirdly, that many of these products which are so 
criticized by representatives of consumers are sold 
throughout the world in competition with the products 
of the other countries.” 


HE REGULATION WHICH DECLARES A 

DRUG or cosmetic misbranded when it is desig- 
nated by a name “which includes or suggests the name 
of one or more but not all’ ingredients, even though the 
names of all ingredients are stated elsewhere on the 
label has been sharply debated by some and pretty 
much overlooked by others. Now court action to test 
the validity of this regulation has been taken in the 
United States District Court for the District of Colum- 
bia by the Solway-Annan Company, distributor of 
pharmaceuticals, Washington. 

Three products are named, each sold only to physi- 
cians, and labeled, respectively, ‘‘Guaiaterpin,” “‘Salicy- 
late Compound,” and ““Blaud Modified.’’ The label of 
each product discloses the names and amounts of each 
ingredient in the product, and it is declared that there is 
no contention that these statements are not accurate 
nor any dispute as to facts. 

The petition declares that the company was advised 
by food and drug officials to change the names of these 
products and possibly others marketed by it in order to 
comply with the regulation. 


HIS “DECEPTIVE” PACKAGE THING 

COULD EASILY be troublesome to all concerned 
—to manufacturers and the department, alike. Take 
the opal jar, for example, which has been the accepted 
container for creams for many years. Now no one 
would ever think of the two-ounce opal jar as deceptive, 
except perhaps the container manufacturer who would 
like to sell a plastic jar for the same purpose. It’s no 
secret that a great deal of the resistance to the molded 
jar arose from the fact that two ounces of cream in a 
plastic jar, looked like so much less than the same 
amount in opal. Consequently, the molders worked on 
design so that their jars might begin to look as big as 
the opal. They never quite succeeded, however, even 
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though one of the most widely accepted plastic jars, up 
to this time, is molded in parts which snap together and 
give what is essentially a false bottom. In a case of this 
kind, when there is competition between packaging 
materials, is the Department going to throw its weight 
to one side or the other? 

Then take the question of design, whether the 
medium is glass, plastic or whatever. There are plenty 
of jars in both groups designed so that the outside 
appearance is much larger than the inside, which 
actually contains the contents. There are the oval con- 
tainers with circular interiors and square or rectangular 
containers with circular interiors. Now you can’t make 
a square screw cap or even an oval one, so that if you 
want your package to deviate from the norm, you have 
to do it that way. Is some allowance going to be made 
for taste and design or are packages to be regimented? 

The small opal with the lippy, heavy base, is ap- 
parently through as a drug or cosmetic container as is 
the familiar, heavily-paneled bottle. The Department 
has “taken steps” in several cases of this kind. The 
same is true of some of the ten-cent face powder boxes, 
which are obviously deceptive. On the other hand, 
there are those whose construction and handling in pro- 
duction makes some extra space necessary in the bot- 
tom. Apparently, this whole subject is another one of 
those to be settled individually, on the basis of the 
facts. To paraphrase one salesmanager, “if we all take 
the extra glass off our bottles or jars, we'll all save 
money on our packages, all of us be left in the same 
position competitively, and none of us suffer in sales.” 
This type of rationalization seemed to have made him 
quite happy about the whole thing. 





A.D.M. A. Meeting 


(Continued from page 703) 


reports upon the safety of drugs required by section 
505 (b) (1). 

He added that: “It is a well recognized scientific fact 
that a drug may be useful under certain conditions, use- 
less under other conditions, or detrimental under still 
other conditions, and in coming to a decision with re- 
spect to the safety of a drug it is necessary to take into 
account the use to which the drug is put. As a part of 
an application, you are required to file complete labeling 
with adequate directions for use. 

“There are six requirements that must be in each 
application. They are set forth in section 505 (b) of the 
act. In order to help you to file complete applications 
we have prepared a one-page application form that is 
available to anyone who asks for it. 

“It has been decided, and correctly, that incomplete 
applications may not be filed with the secretary for 
consideration. 

“Whether or not an application is sufficient is 
another thing. It may have some of all of the elements 
required in it, but it may be inadequate to show safety. 
The most usual insufficiency we have encountered has 
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been under section 505 (b) (1), the section that requires 
the reports of investigations to show that the prepara- 
tion under consideration is safe under the conditions of 
use prescribed in the labeling, which is a part of the 
application. 

‘It is necessary in determining the safety of drugs to 
take into consideration the pharmacology of the drug, 
as well as the clinical effects of the drug. The pharma- 
cology of a drug may answer a great many problems 
but to fail to answer significant questions with respect 
to a drug’s safety or its usefulness. It is very helpful to 
pick up a new drug application and see clear and con- 
cise statements with respect to the minimum lethal 
dose, the maximum tolerated dose, and its useful thera- 
peutic dose, in addition to convincing data with respect 
to its absorption, its concentration in certain body 
fluids, how it is detoxified, if detoxified, and how it is 
excreted and the excretion time. It is very helpful to 
find similar information obtained from its clinical use 
excepting clinical lethal information or severe injury. 
It is not contemplated that clinical investigations of 
new drugs under section 505 (e) shall be aimless or reck- 
less with resulting injury to patients. [It is contemplated 
that such investigations shall be scientific, precise, and 
of a nature to develop facts, and they should be con- 
tinued until it is informative.” 

Meetings of the scientific section were held through- 
out the session under the chairmanship of F. F. Berg of 
kK. R. Squibb & Sons. Victor E. Williams was general 
chairman and William D. Barry, assistant, of the enter- 
tainment program which included the annual banquet, 
evening entertainment, golf, ladies’ events and tennis. 








T.G. A. Meeting 


(Continued from page 709) 

view of the large stocks of labeled articles on hand and 
likely to be the subject of interstate shipments after the 
25th of June, that has prompted us to seek administra- 
tive and legislative relief in the nature of postponement. 
Congress has lent a sympathetic ear to our plea of in- 
ability to comply with the coal tar requirements of the 
Act and of the terrible and costly burden placed on an 
overtaxed industry by the necessity to scrap millions of 
labels to be able in every instance to comply with the 
letter of the law on June 25th. We feel that we must 
also... draw your attention to the tolerant attitude of 
the Food & Drug Administration and particularly of its 
chief, Mr. Walter Campbell, who has repeatedly 
assured us of administrative tolerance in the event of 
our inability to secure legislative relief. In Mr. Camp- 
bell legitimate business has a true friend and no fairer 
administrator could be found to safeguard the public 
welfare under all circumstances.” 

Mr. Thomas also reported on the work of the Board 
in preparing a satisfactory list of coal tar colors. He 
said that, “it is our advice that all manufacturers begin 
immediately to replace colors now being used by colors 
on the permissible list and to secure as soon as they are 
available colors from batches which have already been 
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certified. Simila ly, I might add that it would be advis- 
able for manufacturers who import all or part of their 
raw materials to acquaint themselves with the import 
regulations and particularly with the affidavits which 
must be filed for all imports to be made after June 25, 
1939. This same advice of course applies to manu- 
facturers of finished perfumes and cosmetics.” 

He also reported that the Board had already set up 
a subdivision to report on titanium dioxide and that 
investigation soon would begin in the field of zinc and 
magnesium supplies. 

L. R. Root headed the committee in charge of enter- 
tainment and arrangements. He was assisted by Karl 
Voss, W. E. Klaas, W. P. Murray, M. Lemmermeyer, 
Charles Fishbeck, W. D. Barry and A. C. Burgund. A 
theater party, supper dance, golf tournament for the 
men, bridge tournament for the ladies and the annual 
banquet and dance featured the entertainment program. 





Oil of Vetiver 


(Continued from page 728) 


has been observed, but the strict analytical control of 
the Java Government prevents such lots from being 
exported. 

Much credit must be given to the 
Laboratories in Buitenzorg for trying to improve the 
quality of the Java oil in general by teaching better 
methods of cultivation and distillation. As pointed out, 
the quality of Java vetiver oil is not uniform because 
the various producers work according to different 
processes of distillation and use more or less aged root. 
The buyers abroad should keep in mind that high 
specific gravity and high rotation indicate superior 
quality. Such oils, of course, demand a premium in 
price because of the expense involved in the longer 
storing of the roots and in the much greater consump- 
tion of steam during prolonged distillation. 

We should not close the discussion on Java vetiver 
oils without at least mentioning the oils distilled in 
Europe from vetiver root imported from Java. These 
oils are distilled in modern apparatus and their full and 
rich odor is usually in accordance with their chemical 
and physical constants, provided, of course, that the 
raw material was of first quality. 

Such oils produced, for instance, in our French 
factory in Seillans (Var) during the last few years, 
showed the following constants: 

1.010 to 1.030 

at + 33° to +38° 
20 to 33 

26 to 43 

Rote elds in 0.5 to one volume of 
80% alcohol; sometimes opalescent, 


even slightly turbid with the addition of 
more alcohol. 


Government 


Specific Gravity at 15°C........... 
Optical Rotation (10 mm. tube)... .. 
Refractive Index at 20°C : 
pS CS 5 Sa 
Saponification Value........ 

Ester Value after acetylation 
Solubility at 20°C......... 


The transport of the roots from Java to Europe 
naturally increases the cost of the oils to such a degree 
that they can be used only in high class perfume work, 
while the Java distilled oils are most suitable in soaps 
and cosmetics where the question of price is important. 


3. Les Parfums de France, 15, 245 (1937) and private communication 
dated Nov. 9, 1938. 
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LEGAL ANGLES 


FAIR CRITICISM 


| agree with Mr. H. Gregory Thomas 
on the general thesis which he expressed 
at the Toilet Goods Association Conven- 
tion; namely, that too many inquiries 
directed at the Department of Agriculture 
requesting direct and specific rulings on 
disputed points in the Food, Drug & Cos- 
metic Act and Regulations, are likely to 
be disastrous. There is very little doubt 
that when the officials are put on the spot, 
they are likely to rule in a far more 
stringent manner than they would if left 
more to their own devices. We certainly 
should not go tearing down to Washington 
to seek quick rulings on matters which the 
Department has not had time to consider. 
Obviously, without consideration, the 
rulings are always certain to be on the 
tough side. 

However, I’d like to add a word or so 
to Mr. Thomas’s critique. It will be re- 
called that he mentioned specifically the 
“trade press”’ as chief offenders. Seriously, 
I doubt that, although admitting that 
some reporters of more energy than dis- 
cretion have raised questions and perhaps 
brought too unfavorable rulings. It is 
not, however, the ‘trade press” which has 
done the most harm by seeking rulings 
and advice. Rather is it the manufac- 
turers and their consulting chemists. A 
very hard ruling on misleading packages, 
for example, came through direct inter- 
vention of a single manufacturer, who was 
too concerned with his own problem to 
consider the effect of his wanted ruling on 
others. The “suntan” and “synthetic 
perfume” troubles about which we have 
heard a great deal, arose from the efforts 
. I agree that we 





of consulting chemists 
should stay away from Washington as 
much as possible, but that should go for 
everyone, and blame for trouble shouldn’t 
be placed on the “trade press,” whose 
offenses have been not nearly so grave as 


those of others. 


MERCURY IN CREAMS 


Mr. Campbell has begun establishing 
tolerances for ingredients which his 
Bureau feels may be harmful in cosmetics. 
Best example of this is the definite state- 
ment that cream containing not more 
than 5 per cent. of mercury are likely to 
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be immune to seizure and prosecution if 
there is a forceful warning on the label to 
the effect that the products may cause 
damage. The industry should welcome 
these tolerances for they, at least, set 
some limits within which it 
operate. At the same time, it would seem 
that the best available evidence should be 
presented to Mr. Campbell in any case 
where his tolerances seem to go beyond 
reasonable expectations of harm or dam- 
age. It is quite possible to build up a body 
of too severe regulations regarding pos- 
sibly harmful materials, one which would 
quite easily cramp and hamper the indus- 
try beyond all reason. This is work, 
which I should like to see the Board of 
Standards undertake. It is directly in line 
with the original purposes of the Board, to 
some extent lost sight of because of the 
tremendous pressure which the new law 
has placed on the facilities of the Toilet 
Goods Association. Most useful would be 
a collection of scientific opinion, not only 
on mercury bleaches, but on all disputed 
ingredients and on other matters as well. 
This could be collected and presented at 
appropriate times to the Department, 
which may be expected to listen to good 
sound reason, as indeed it has during the 
entire difficult period since the enactment 
of the new law. 


TOILET SOAP STIPULATION 


Procter & Gamble has stipulated with 
the Federal Trade Commission that its 
soap, Camay, has been somewhat too en- 
thusiastically labelled and advertised. 
While reserving the right to say that the 
soap may be used safely on skins gen- 
erally, the company agrees to discontinue 
statements that Camay will keep the skin 
young, go down into the pores, or ‘‘can’t 
irritate the most sensitive skin.”” The soap 
industry saved itself by the proverbial 
skin of the teeth from the new Food, 
Drug & Cosmetic Act, under which toilet 


is safe to 


soaps, at least, should probably have been 
brought in the interests of completely fair 
competition. However, the work of the 
Trade Commission does govern its ac- 
tivities and soaps are unlikely, in view of 
the start in the Camay case, to be al- 
lowed to compete unfairly with cosmetics 
as some of them undoubtedly have in the 
past. t 
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RESEARCH COMMITTEES 

One of the very good effects of the new 
Food, Drug & Cosmetic Act is the fact 
that it has forced more real research in 
six months than might, under present 
economic conditions, have been volun- 
tarily started in a long, long time. An 
instance is the research institute organized 
by the acetanilid-bromide group. If 
enough of these committees or research 
organizations are organized and start to 
work, the additions to knowledge of drugs 
which they produce will be of inestimable 
value to industry, no matter what the 
effect of their findings may be on the Food 
and Drug Administration. 


HIGHER APPROPRIATIONS 
The Food & Drug 
needed and got more money for its en- 
forcement activities. Congress scarcely 
discussed the Appropriation Bill item for 
this purpose. It is apparently not the in- 
tention to cripple enforcement of the law 
by lack of funds, even though Mr. Camp- 
bell’s Bureau feels that it still needs a lot 
more than it actually got. The work of 
enforcement has been materially increased 
through the cosmetic and new drug pro- 
visions of the law and it is only right that 
officials should have enough, at least to 
start the necessary work under these pro- 
visions. Incidentally, adequate enforce- 
ment is far more in the interests of indus- 
try than sporadic and feeble work by the 
Department, which is always likely to lead 
to discriminatory tactics on the part of 
officials. There have been numerous exam- 
ples of that in the past, even some in the 
Food and Drug Administration itself. 


PENETRABILITY 


The debate regarding the penetrability 
of the skin by cosmetics and what hap- 
pens, if and when they have penetrated, 
continues to rage. Both sides of the ques- 
tion still argue the merits of their par- 
ticular claims but at the moment the 
balance seems to be swinging slowly to- 
ward the side which believes that many 
materials may enter the body by ab- 
sorption through the skin and that certain 
cosmetic materials and cosmetics them- 
selves are the best possible vehicles for 
this absorption. Whereupon a fairly wide 
section of the cosmetic industry and sev- 
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eral very large and important operators 
are congratulating themselves upon what 
may seem to them to be a victory. 

The importance of the “victory” how- 
ever, remains to be seen. It is quite 
obvious that vitamins, hormones, and 
other active ingredients, if they do enter 
the system percutaneously, have some 
effect. There may be a _ considerable 
difference of opinion as to the effect or 
the amount of the effect but it can hardly 
be doubted that they do have an effect. 
As soon as that is admitted and the fact 
of absorption proven, doesn’t it follow that 
the cosmetics containing them or acting 
as vehicles for them, immediately become 
“drugs” under the meaning of the law? 
Accordingly they are subject to drug 
labeling which includes quantitative for- 
mula disclosure of the active ingredients 
and a lot of other things which the cos- 
metic industry doesn’t want and which 
that section which has claimed the most 
about absorption is, to some extent, least 
fitted at the moment to stand. 

It would indeed be an ironic situation 
if the premise which the cosmetic indus- 
try, or part of it, has for a long, long time 
been trying to prove, should turn into a 
boomerang and smite the provers where 
it would hurt the most, right in the middle 
of their label and advertising claims. 


DOCTORS STILL FIGHTING 


It was a terrific blast which organized 
medicine set off against the Wagner 
Health Bill a few weeks ago. That is, it 
was terrific until it was analyzed a little. 
Of course, the Bill isn’t a perfect measure. 
No Bill which tries an admitted experi- 
ment ever is. However, it is quite obvious 
that progress lies in the direction of some 
measure of government support for better 
health for those unable to pay regular 
medical charges. Anyone who stands 
boldly in the way of that will surely be 
run over. The stock argument that the 
physician is already giving for nothing all 
the care which anyone should expect, is 
really the best argument for a change in 
the system. We do not expect any business 
or profession to work for nothing. We do 
not want doctors or anyone else to give 
their services when they can ill afford to 
do so. Nor do we want a large section of 
the public to depend wholly upon the 
“charity” of individuals for necessities 
unless we are willing to change our whole 
conception of what are the rights and 
duties of Americans. I cannot feel that we 
are prepared for such a change. Nor can 
I believe that the doctors, however sincere 
they may be in their opposition to the 
pending measure, are on the right track 
when they refuse to take any part of a bill 
because there are some few things about it 
which seem to be against their immediate 
personal interests. 
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PRICE MAINTENANCE 
INVESTIGATIONS 


There has been some criticism in this 
department of the investigation started by 
the Drug Trade Conference of the effects 
of price maintenance. I have felt and still 
do that the findings are likely to be un- 
consciously influenced by the mental at- 
titude of the body which makes the sur- 
vey. The same thing, although con- 
ceivably in less degree, is very likely to 
be true of the investigation to be started 
at once by the Federal Trade Commission. 
The Commission as a fact finding body is 
hardly as efficient and perhaps hardly as 
upright as it is in enforcing the laws en- 
trusted to its care by a wise Congress. A 
completely independent investigation such 
as that which was to have been done under 
WPA auspices would be the best solution 
of this problem, which must be solved if 
we are not to face a constant battle be- 
tween the maintainers and the non- 
maintainers. Not all of us like the WPA 
but we must admit that on research 
projects, it has done a good deal of very 
meritorious work and that it is unlikely 
to be biased on either side of such a ques- 
tion as resale prices. 


POSTPONEMENT 


While I rejoice with those friends in the 
industry who have won their point in 
Congress and apparently secured post- 
ponement of the color and labeling pro- 
visions of the new law, I still believe that 
the industry would have been better off 
by allowing the law to stand. The De- 
partment had intimated that the utmost 
consideration would be extended to manu- 
facturers who were not ready on June 25 
and it is probable that the law could have 
gone into effect without harming anyone’s 
legitimate interests. I wonder if the De- 
partment will be as “reasonable” in Jan- 
uary, or whenever the law finally does go 
into effect. There are sure to be labels, 
not yet ready in January and perhaps the 
gentlemen in Washington will not find it 
so convenient or proper to be lenient after 
another six months time has elapsed and 
the “‘emergency” still exists. The Lea 
postponement bill is not yet a law but 
seems to be on its way. Perhaps we shall 
not like it so well when we actually get it. 


DEMONSTRATOR 
COMPLAINTS 


Several of the really large cosmetic com- 
panies have received delicate missives 
from the Trade Commission requesting 
them to consider the status of their demon- 
strators. The complaints prove one thing 
very definitely and that is that the Com- 
mission does not believe that demon- 
strators as they are used at present are 
fair competition or that they are a method 
really on the up and up with the dear. . 
public. The essence of all of these com-J } 
plaints consists of two points, first that, f 
demonstrators are furnished to certain 
outlets and not to others on equal term 
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which is a violation of the Robinson- 
Patman Act, and second, that the public 
is deceived by the demonstrators in that 
purchasers believe them to be employees 
of the retailers and unbiased, when in fact 
they are employees of the manufacturer 
and biased in favor of his products. Both 
of these grounds can be sustained to some 
extent under present conditions although 
the latter would seem to have somewhat 
more basis than the former. Out of all 
of this may come some solution of the 
demonstrator problem and the same solu- 
tion is likely to be applied to the PM in 
spite of the fact that the late Trade 
Practice Conference condemned the one 
and upheld the other as a method of doing 
business without any particular rhyme or 
reason. 


TAX DECISION 


Campana has won its excise tax case in- 
volving practically the same state of 
affairs as that in the Maybelline case which 
went against the government. The Court 
held in effect that a manufacturing com- 
pany was the taxable party on sales made 
at arm’s length to a distributing company 
and that some mutual stock ownership 
was not a material fact which would 
affect this situation. Thus far two main 
Western cases have gone that way while 
those decided in the East have been 
pretty generally the reverse, or close to it. 
The government may have to appeal one 
of these some day but it is likely that it 
will wait and pick a good one. From what 
I know of the Campana matter, I doubt 
whether it is a sufficiently good one from 
the point of view of the Revenue De- 
partment. 


A_ DRAM IS ONE-EIGHTH 
OUNCE 


The Food and Drug Administration 
would like all dram bottles of perfume 
labeled one-eighth ounce instead of one 
dram. This curious decision was reached 
on the grounds that the woman purchaser 
would likely know how much an eighth of 
an ounce was and highly unlikely to know 
how much a dram was. With the greatest 
respect, I think Mr. Campbell and _ his 
bright boys are all wet on this one. Dram 
sales have been running since the bright 
days of 1920 and on. They have certainly 
been running strong since the Fall of 1929 
when things began to reach the point 
where an eighth of an ounce or a dram 
represented real dough. I'll bet Mrs. 
Campbell buys the good Director’s socks 
and shirts or he would certainly have seen 
how well women know about drams and 
how little they know about eighth-ounces 
in some of his periodic shopping tours. 
Maybe this one will be changed. There is 
an “out”? in the statement that all of 
these marking regulations are subject to 
alteration in cases where labeling is com- 
pletely informative. That is certainly the 
case in dram bottles of perfumes labeled 
“one dram.” 
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F.D.A. and E.'T.C. Activities 


First Certified Colors 

The first certificates of purity of coal-tar 
colors under the new Federal Food, Drug, 
and Cosmetic Act were issued May 11 by 
the Food and Drug Administration. The 
new law prohibits the use of any coal-tar 
color in foods, drugs, or cosmetics unless 
it has been found to be harmless and suita- 
ble and has been certified by the Depart- 
ment as to purity. Color certification 
regulations were signed by the Secretary 
on May 4 and became effective on May 9 
upon publication in the Federal Register. 


The first certificate goes to H. Kohn- 
stamm & Co., Inc., New York, and covers 
D&C Yellow No. 1 Aluminum Lake; the 
second to Calco Chemical Co., Inc., 
Bound Brook, N. J., covering D&C 
Yellow No. 7; the third to Pylam Products 
Co., Inc., New York, covering D&C 
Green No. 5. All of these colors are certi- 
fied as suitable for use in drugs and cos- 
metics. Calco Chemical Co. receives 
certificates for 8 additional batches of 
colors, 5 for use in drugs and cosmetics, 2 
for use in externally applied drugs and 
cosmetics, and 1 for use in foods, drugs 
and cosmetics. Pylam Products Co. re- 
ceives two additional certificates for 
batches of colors, for use in drugs and cos- 
metics, and H. Kohnstamm & Co. one 
additional certificate for a batch of colors 
for drugs and cosmetics. 

In signing the first certificates issued 
today, W. G. Campbell, Chief of the Food 
and Drug Administration, said: ‘We 
have made all preparations to analyze 
and certify colors meeting the require- 
ments upon receipt of proper applications 
and samples from the manufacturers. The 
passage by Congress on May 2, 1939, of 
the second deficiency bill has made im- 
mediate color certification possible. I 
don’t know whether manufacturers are in- 
clined to attach any sentimental sig- 
nificance to the receipt of the number one 
certificate. However, in the thought that 
they might do so, we tried to be abso- 
lutely impartial about it and decided to 
settle the question by blind drawing of 
their names from a hat. Dr. Dan Dahle, 
chemist in charge of our cosmetic unit, 
made this drawing. The name of H. 
Kohnstamm & Co. was drawn first; Calco 
Chemical Co. was drawn next, leaving 
third place to the Pylam Products Co.” 
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Mercury Bleach Creams 

Many inquiries have been received by 
the Food and Drug Administration re- 
questing an expression of opinion concern- 
ing the status of mercury preparations 
represented as bleaching agents or to 
remove, prevent, or cure tan or freckles. 
These articles are cosmetics within the 
meaning of the statute because they are 
intended to promote the attractiveness 
and to alter the appearance of the person. 
They are also drugs because they are in- 
tended to affect the structure and function 
of the body. 

After a study of the problem, during 
the course of which the opinion of many 
qualified experts was ascertained, the con- 
clusion has been reached that the broad 
claims made for some such articles are 
misleading. To the extent to which they 
remove the skin structures involved, the 
products are harmful. 

Bleach preparations which contain 
large amounts of ammoniated mercury are 
being proceeded against under sections 
502 (j) and 601 (a) of the Food, Drug, and 
Cosmetic Act. Such preparations contain- 
ing more than 0.2% bichloride of mercury 
or comparable amounts of other mercury 
compounds will be the subject of im- 
mediate regulatory attention. 

Based on such information as is now 
available, it is our opinion that products 
which contain 5 per cent. or less of am- 
moniated mercury may not violate the 
statute if they bear conspicuous warnings 
designed to acquaint purchasers with the 
fact that if skin irritation appears after 
application, use of the product should be 
immediately discontinued, that such arti- 
cles should not be applied to irritated or 
damaged skins, such as cut, bruised, sun- 
burned, or sore skin, after shaving, or 
after using a depilatory, that prolonged 
use may produce unsightly discoloration, 
and that application to a large area of the 
body is dangerous. 

It is an established fact that an un- 
usually large percentage of persons can 
not tolerate mercury bleach compounds 
containing ammoniated mercury. Ade- 
quate directions for conducting a pre- 
liminary test, and for repetition of such 
testing, should, therefore, appear in the 
labeling. The warning should further 
advise against use of the article by children 
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under twelve years of age. The directions 
for use should provide against vigorous 
application and should direct that a thin 
layer is to be applied and left on for not 
more than one-half hour and then cleaned 
off with some such substance as benzine 
or oil. 

Claims made for such articles should be 
limited to such temporary lightening 
effect as they possess. W. G. Campbell, 


Chief, Food & Drug Administration. 


F.D.A. Report 


The Food and Drug Administration’s 
report summarizing its activities for April 
discloses a number of legal actions under 
the new Food, Drug and Cosmetic Law. 
These actions were directed against drugs, 
cosmetics and devices alleged to be 
dangerous to health under the prescribed 
conditions of use. 

Seizures involving drugs which were 
alleged to be dangerous and therefore in 
violation of the new law were: 311 pack- 
ages of Dixie Fever and Pain Powders and 
103 packages of ‘“Anthel Tablets” both 
indicated as pain-killers containing amino- 
pyrine, a dangerous drug; 109 packages of 
“Arbolone Tablets,” 61 packages of 
“Marmola Tablets” and 72 packages of 
“O.B.C. Capsules,” reducing prepara- 
tions containing desiccated thyroid, al- 
leged to be dangerous to health when used 
in the dosage or with the frequency pre- 
scribed; 252 packages of “Sedormid,” a 
sedative and hypnotic drug also alleged 
to be dangerous under the conditions of 
use prescribed in its labeling. 

Actions involving cosmetics seized under 
the new law were: 36 bottles of Palmers 
Skin Lotion and 5 bottles of Soules Ex- 
ternal Lotion, both of which contained 
mercuric chloride, a poisonous substance. 

The Administration reports the first 
contested seizure action under the new 
Food, Drug and Cosmetic Law which in- 
volved seizures of a cosmetic known as 
“Roux Lash and Brow Tint,’ alleged to 
be dangerous under the prescribed con- 
ditions of use. This case was tried before 
a court and jury at Brooklyn, N. Y., from 
March 27 to April 14. The jury failed to 
reach a verdict and the case will be 
retried. 

Seizure action was taken against various 
lots of drug and medicinal products in- 
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Let your product be seen—and 
it will sell itself! Put it in a transparent 
LUSTEROID rigid cellulose tube or vial and 
let the customer take his choice. He'll pick 
LUSTEROID-packaged products every time. 


For packaging and sampling 
DRUGS - COSMETICS + SMALL OBJECTS 


LUSTEROID Saves Money on: 


Shipping because it is 75% (approximately) 
lighter than glass 


Packing because it requires no wadding or 
filling 


Breakage because it is unbreakable 


Labeling because multicolor labeling is an 
integral part of its manufacture 


LUSTEROID comes in colors (any one you wish) and is 
transparent or opaque as you desire. 


A note or phone call will bring an 
answer to your packaging problem. 


LUSTEROID CONTAINER CO., INC. 


Formerly Lusteroid Division of the Sillcocks-Miller Company 


SOUTH ORANGE, NEW JERSEY 
OEE 











THE 
MODERN 
CONTAINER 


ALUMINUM 
BOTTLES 


STRONG, ATTRACTIVE and DURABLE 


Entirely impervious to light, a protection for its 
contents. 

Light weight, lowering shipping cost. Breakage 
eliminated. 

Furnished in sizes from 14 oz. to 51% gallons. 


Manufactured by 


AMERICAN ALUMINUM WARE CO. 
NEWARK, N. J. 

















= 
RIEGELINE 


for ECONOMICAL 
TRANSPARENCY 








Riegeline combines the economy of 
ordinary glassine with a much higher 
degree of transparency. It twists 
well, works rapidly on any wrap- 
ping machine, and will not expand 
in wet weather or shrink to the 
splitting stage in dry weather. Avail- 
able in rolls or sheets of any size. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER CORP. 
342 Madison Avenue e New York 
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cluding 1136 packages of cotton swab ap- 
plicators, found to be unsterile; 19,776 
defective mechanical prophylactics; 10 
boxes of ‘“‘Dormalgin,” a pain remedy and 
5L bottles of ‘“‘Menestrex’” a female 
remedy, both bearing false and fradulent 
therapeutic claims. Seizures were made of 
201 substandard U.S.P. Ether 
containing peroxide, 56 drums of sub- 
standard cod liver oil, and 8 bottles of 
whole jeaf digitalis tablets found to be 


cans of 


below standard. 


Criminal Actions Reported 
Terminations of criminal actions result- 
ing in fines by the courts were reported 
in the cases of D. L. Miller & Co., Inc., 
Waynesboro, Pa., substandard drug prod- 
ucts bearing false and fraudulent thera- 
peutic claims, fine $50; Vegetrates, Inc., 
and E. Billy Hamburg and Joseph A. 
Sabol, Los Angeles, Calif., proprietary 
remedies bearing false and fraudulent 
therapeutic claims, fined $350 against the 
corporation, $140 against Joseph A. Sabol 
and $60 against E. Billy Hamburg. 


Strophanthus Labeling 

At the request of the combined com- 
mittee on catalog simplification of the 
American Drug Manufacturers Associa- 
tion and the American Pharmaceutical 
Manufacturers Association, the Food and 
Drug Administration has given the follow- 
ing advice on the labeling of a drug in 
compliance with section 502(e) of the food, 
drug, and cosmetic act, with respect to 
strophantus:— 

Strophanthin is defined in the pharma- 
“a glucose or a mixture of 
glucosides,” which possesses “‘a potency 
equivalent to the activity of not less than 
40 per cent. and not more than 60 per 
cent. of ouabain.” This is based upon the 
fact that the potency of a given weight of 
ouabain is equivalent to that of twice that 
weight of strophanthin. It follows that, 
having determined the potency of stro- 
phanthus in terms of ouabain, the amount 
of strophanthin to be declared may be 
calculated by multiplying the amount of 
ouabain by 2. Unless or until changes are 
made in the pharmacopoeial definition and 
procedure, the administration will con- 
sider a declaration of strophanthin on this 
basis as meeting the requirements of the 


copoeia as 


’ 


statute. 


Three Stipulations 

Distributors of a hair preparation, a 
laxative, and a group of cosmetics have 
entered into stipulations with the Federal 
Trade Commission to cease making false 
and misleading representations concern- 
ing the efficacy of their products. 

Benedict Lust 
senting that the use of Kneipp’s Laxative 


agrees to cease repre- 


Herbs will correct internal uncleanliness, 


eliminate constipation, and overcome 


kindred ailments, and agrees not to pub- 
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lish any testimonial containing 
sentations contrary to the agreement. 
Anne Kesler and Joseph Kesler agree to 
cease representing that use of their prod- 
uct will permanently restore gray hair to 
its natural color, keep the scalp healthy, 
eradicate dandruff, or promote the growth 
of hair. 
senting that the product is a French dis- 


repre- 


They also agree to cease repre- 


covery, is not a dye, and to discontinue 
otherwise making any misleading or un- 
true statement as to its composition. 

Plough, Inc., will discontinue repre- 
senting that Black and White Ointment 
and Black and White Skin Soap, together 
or separately, will give quick relief from 
itching or skin irritations or be of value 
except as a germicide or to afford palliative 
relief; that the ointment will clear up 
athlete’s foot or relieve stubborn ring- 
worm infection; that the bleaching cream 
will lighten dark, ugly skin, and that 
other skin blemishes may be easily re- 
moved with Black and White Bleaching 
Cream, and agrees to desist from other 
misrepresentations in connection with 
their cosmetics. The respondent further 
agrees not to publish any testimonials con- 
taining representations contrary to the 
stipulated agreement. 


P. & G. Stipulation 


Procter & Gamble Co., Cincinnati, has 
entered into a stipulation with the Federal 
Trade Commission to discontinue adver- 
tising that the use of Camay Soap will 
keep the skin young; that no other soap 
can compare with Camay for cleansing the 
skin, or that Camay * 
pores.” 

While not abandoning its right to claim 
that its product may be used safely upon 
sensitive skins generally, the respondent 
company agrees to cease representing di- 
rectly or by implication that Camay Soap 
“can’t irritate the most sensitive skin” 
or using any other claim which may imply 
it is non-allergic. 


‘reaches down to the 


McKesson Complaint 

McKesson & Robbins, Inc., have been 
served by the Federal Trade Commission 
with a complaint alleging unfair trade 
practices in the sale of Calox Tooth 
Powder. 

In advertising this product, McKesson 
& Robbins, it is alleged, have advised that 
“For teeth that ‘shine like the stars’ use 
Calox Powder,” this slogan having been 
used in connection with pictures of popular 
cinema stars. 

Through such advertising, the respon- 
ent is alleged to have falsely represented, 
directly and by implication, that 
stars have white, clear and sparkling 
teeth they Tooth 
Powder; that Calox alone keeps their teeth 
in that condition, and that anyone who 
uses Calox can have teeth as beautiful as 


movie 


because use Calox 


those of Hollywood’s stars. 
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The complaint alleges that movie stars 
do not depend on the respondent’s product 
or any other dentifrice alone but employ 
the services of dentists who give them 
regular prophylactic treatments, and that 
the permitted appearance of the stars’ 
pictures and testimonials in the McKesson 
& Robbins advertising is the result of a 
reciprocal publicity arrangement _ pri- 
marily intended for advertising value in 
promoting the screen careers and popu- 
larity of the performers. 

Other representations or implications 
alleged to have been made in the re- 
spondent’s radio and periodical advertising 
were that Calox Tooth Powder will help 
clean the proximal surfaces between the 
teeth as well as the broad exposed areas, 
and that tooth powders, including Calox, 
are more effective for brushing, polishing 
and cleansing teeth than are tooth pastes 
and are generally recommended by dentists 
in preference to pastes. 

The complaint alleges that the re- 
spondent’s representations are misleading 
and constitute false advertisements and 
that Calox Tooth Powder does not have 
any of the qualities or achieve any of the 
results claimed. 


Princess Pat Complaint 

Gordon-Gordon, Ltd., Chicago, and 
Princess Pat, Ltd., have been served by 
the Federal Trade Commission with a 
complaint alleging misleading representa- 
tions. 

In selling their “Princess Pat” line of 
cosmetics, the respondents are alleged to 
represent, directly and by implication (1) 
that competing face powders contain orris 
root and other irritative ingredients not 
to be found in ‘Princess Pat Powder;” 
(2) that the almond in the respondents’ 
powder is beneficial; (3) that use of this 
powder keeps the skin soft and pliant; 
(4) that the powder is non-allergic to all 
persons; (5) that the respondents’ ‘Muscle 
Oil” penetrates beneath the surface and 
beneficially affects underlying facial mus- 
cles; (6) that their “Skin Cleanser’’ will 
prevent coarse pores and skin eruptions, 
and (7) that their “Skin Food Cream” or 
“Anti-Wrinkle Cream’ nourishes and 
feeds the skin, is a tonic for the under- 
lying nerves and smooths out and _ pre- 
vents lines and wrinkles. 

The respondents’ representations are 
alleged to be misleading and untrue in 
violation of the Federal Trade Commis- 
sion Act. 


Charles of Ritz Amended Complaint 

Charles of the Ritz, Inc. has been served 
by the Federal Trade Commission with 
an amended and supplemental complaint 
alleging violation of the Robinson-Pat- 
man and Federal Trade Commission Acts. 

In alleged violation of Section 2 (e) of 
the Robinson-Patman Act, the respondent 
corporations are said to favor certain pur- 
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chasers by furnishing them with the serv- 
ices of sales persons to demonstrate and 
sell the respondents’ commodities, without 
similarly according the services of paid 
demonstrators to other competing pur- 
chasers on proportionally equal terms. 

Alleging violation of the Federal Trade 
Commission Act, the amended complaint 
points out that personnel furnished to 
merchants by the respondents are able to 
stress the merits of the respondents’ 
products as against competing prepara- 
tions and that they depend solely for con- 
tinuance in employment upon adequate 
sales of the respondents’ cosmetics. It is 
alleged that buyers relying on the expert 
advice of the demonstrators are unaware 
that they are employed not by the mer- 
chants in whose stores they appear but by 
the respondent cosmetic companies. This 
practice is alleged to constitute unfair com- 
petition and unfair and deceptive acts 
and practices in commerce. 


Arden & Coty Amended Complaints 

Two organizations selling cosmetics and 
toilet preparations were charged with vio- 
lation of the Federal Trade Commission 
and Robinson-Patman Acts in connection 
with furnishing the services of demon- 
strators of their products to merchant 
customers, under amended complaints 
issued by the Commission 

Respondents are (1) Elizabeth Arden, 
Inc. and Florence N. Lewis, and (2) 
Coty, Inc. 

Violation of the Federal Trade Commis- 
sion Act is alleged because the respond- 
ents’ demonstrators, while appearing to 
be employed by the respective mer- 
chants in their stores as disinterested 
salespersons qualified to give impartial 
advice and counsel regarding the use of 
various cosmetics, are in fact employed 
and placed by the respondent cosmetic 
companies to further the sale of the re- 
spondents’ preparations. The respond- 
ents’ personnel plan is alleged to deceive 
purchasers and to have a tendency to lend 
itself to misrepresentations of competitors’ 
commodities and substitution of respond- 
ents’ products therefor. 

Violation of the Robinson-Patman Act 
is alleged to occur through granting to 
some customers the services of demon- 
strators when such are not 
granted to other competing customers on 
proportionally equal terms. 


services 


The Elizabeth Arden respondents were 
further charged witu price discrimina- 
tions in violation of the Robinson-Patman 
Act. They were alleged to have differen- 
tiated in price between different pur- 
chasers of commodities of like grade and 
quality sold for resale by allowing certain 
purchasers price discounts from retail or 
list prices more favorable than those 
granted to others, as follows: On total an- 
nual purchases of less than $200, a dis- 
count of 25 per cent. On total annual pur- 
chases of $200 or more but less than 
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$3,000, 33 1/3 per cent. On total annual 
purchases of $3,000 or more but less than 
$7,500, 33 1/3 per cent. plus 5 per cent. 
On total annual purchases of $7,500 or 
more, 40 per cent. 

The discriminations allegedly result in 
substantial lessening of competition in the 
purchasers’ lines of commodities and in 
destroying and preventing competition 
between customers who receive and those 
who do not obtain the greater discounts. 


Bourjois & Hudnut Amended 
Complaints 

The Federal Trade 
issued amended complaints charging two 
New York organizations selling cosmetics 
and toilet preparations with violation 
of the Federal Trade Commission and 
Robinson-Patman Acts in connection 
with furnishing the services of demon- 
strators of their products to merchant 
customers, and with violation of the 
Robinson-Patman Act through granting 
price discriminations. 


Commission has 


Respondents are Bourjois, Inc. and 
Richard Hudnut. 

Violation of the Federal Trade Com- 
mission Act is alleged because the re- 
spondents’ demonstrators, while appear- 
ing to be employed by the respective mer- 
chants in their stores as disinterested 
salespersons qualified to give impartial ad- 
vice and counsel regarding the use of 
various cosmetics, are in fact employed 
and placed therein by the respondent cos- 
metic companies and are able to further 
the sale of the respondents’ preparations. 
The respondents’ personnel plan is al- 
leged to deceive purchasers and to have a 
tendency to lend itself to misrepresenta- 
tion of competitors’ commodities and sub- 
stitution of respondents’ products therefor. 

Violation of the Robinson-Patman Act 
is alleged to occur through granting to 
some customers the services of demon- 
strators when such services are not granted 
to other competing customers on propor- 
tionally equal terms. 

In violation of the same act the re- 
spondents are alleged to differentiate in 
price between different purchasers of com- 
modities of like grade and quality sold for 
resale by allowing certain purchasers 
varied price discounts more favorable 
than those granted to others. The Bour- 
jois respondents are alleged to allow such 
discounts from retail list prices and the 
Hudnut “per 
dozen”’ wholesale list prices. 


respondents from their 

The amended complaints comprise the 
sixth and seventh of a group of amended 
complaints charging cosmetics and _ toilet 
goods companies with violation of the two 
acts with regard to the employment of 


demonstrators. 
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Technical Laboratories Order 

Misrepresentation of the healing proper- 
ties of a preparation for treating nasal 
catarrh, hay fever and asthma, is pro- 
hibited under an order issued by the 
Federal Trade Commission against H. F. 
Allen, trading as Technical Laboratories 
and as Technical Products Co., Berkeley, 
Calif. 

The order directs that Allen 
representing that his preparation, desig- 
nated as “Aratone” and ‘‘Sinozone,”’ is a 
competent and safe remedy, cure or treat- 
ment for nasal catarrh, hay fever, asthma 
or colds; that it is healing, will prevent or 
cure nasal irritation, and will aid in pre- 
venting poisons being carried from the 


cease 


nasal passage into other parts of the body; 
that its use is harmless and that it has any 
medicinal or therapeutic value in treating 
the diseases named other than as a pallia- 
tive remedy to afford temporary relief. 
Under the order, the respondent is to 
discontinue representing, through use of 
the word “Laboratory,” that he operates 
or maintains a laboratory for manufactur- 
ing, testing or experimenting in connection 
with the preparation he sells, unless this is 


a fact. 


Coal-Tar Color Meeting 

On July 5, 1939, at 10.00 A. M. in room 
1039, Department of Agriculture, South 
Building, Independence Avenue between 
12th and 14th Streets, Southwest, Wash- 
ington, D. C., a public hearing will be held 
for the purpose of receiving evidence upon 
the basis of which regulations may be 
promulgated amending those appearing in 
the Federal Register for May 9 by chang- 
ing certain specifications of some of the 
listed colors and adding other coal-tar 
colors to the list. 

All interested persons are invited to 
attend this hearing and offer relevant evi- 
dence. In lieu of personal attendance 
affidavits may be mailed, so as to be re- 
ceived not later than July 5, to the presid- 
ing officer, Mr. Frank S. Hassell, Room 
2313 (A), South Building, Department of 
Agriculture, Washington, D. C. The lack 
of opportunity for cross-examination will 
be taken into account in the consideration 
of such affidavits. 

The hearing will be conducted in accord- 
ance with the Rules of Procedure for 
Hearings Required Under the Federal 
Food, Drug, and Cosmetic Act as pub- 
lished in the Federal Register of January 
13, 1939. 

The new coal-tar colors proposed for 
addition to the list, and the changes in 
specifications, are published in the June 3, 
1939 issue of the Federal Register, which 
can be obtained from the Superintendent 
of Documents, Government Printing 
Office, Washington, D. C. The price of a 
single copy is 10 cents. 
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People 
J. A. Huisking with Fritzsche 


F. H. Leonhardt, president of Fritzsche 
Brothers, Inc., announces that Joseph A. 
Huisking, associated for many years with 
the firm of Chas. L. Huisking & Co., Inc., 
New York, has become associated with the 





JOSEPH A. HUISKING 


Fritzsche organization. Mr. Huisking ter- 
minates his connection with the Huisking 
company on June 15 and assumes his new 
duties as of July 1. 

In announcing his resignation, Joseph A. 
Huisking said: “It is with a feeling of 
mixed emotions that I announce my resig- 
nation as secretary of Charles L. Huisking 
& Co., Ine., with whom I have been 
associated with almost twenty-seven years. 

“In assuming a position with the well- 
known firm of Fritzsche Brothers, Inc., I 
feel that a splendid opportunity has been 
presented to me to capitalize on the ex- 
perience gained in my many years in the 
drug industry. 

“T am not unmindful of the many op- 
portunities my present position has 
offered me to establish valuable contacts 
through my activities in the various trade 
organizations with which I have been 
affiliated and it is a satisfaction to know 
that [ shall continue to enjoy those rela- 
tionships in my new position. 

“It is also pleasing to know that I leave 
my present associates with their best 
wishes for my future.” 
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Michener With Allied 


John H. Michener is the new secretary 
and treasurer of Allied Products and its 
subsidiaries, including American  Per- 
fumer’s Laboratories, Inc. Mr. Michener’s 
experience in the financial world, fits him 
admirably for the position. For the past 
fourteen years he has been associated with 
Hemphill, Noyes & Co., members of the 
New York Stock Exchange. He was secre- 
tary and treasurer of Merritt, Chapman 
and Scott Corp., New York, and is a 
director of the May Hosiery Mills, Inc. 
He was graduated from Cornell University 
in 1916. 


Wiltsee Honored 

At a dinner and dance given by em- 
ployees of the Wm. S. Merrell Co., at the 
plant in Reading, O., April 28, Lee Wiltsee, 
vice-president and treasurer, was pre- 
sented with a gold service pin in honor of 
his 45 years of continuous service with the 
organization. 

Mr. Wiltsee started with the company 
as a stenographer and has since filled prac- 
tically every position in the office, as well 
as traveling salesman, branch manager in 
New Orleans and New York and general 
sales and advertising manager in the home 
office. In addition to being vice-president 
and treasurer of the company, he is a 
member of the board of directors. 


Furth with Polak 


Robert O. Furth has become associated 
with Polak’s Frutal Works, Long Island 
City, N. Y., and will devote his time to 


research and sales of perfumery materials. 


T. S. Brown Elected Secretary 

Thomas S. Brown has been elected sec- 
retary of American Commercial Alcohol 
Corp., and of the American Distilling Co., 
a wholly owned subsidiary. Mr. Brown 
has been associated with the American 
Commercial Alcohol Corp. for the past 


ten years. 
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Goodwin Appointed Sales Manager 

Yardley & Co., Ltd., has announced the 
appointment of Irving S. Goodwin as sales 
manager of its New York company. Mr. 
Goodwin has been associated with Yardley 
for 17 years and during the past few years 
actively assisted the late Curtis Campaigne 
whom he succeeds as sales manager. 





IRVING S. GOODWIN 


Actual experience in the retail drug field 
and many years of selling throughout the 
whole United States, give Mr. Goodwin a 
background in the field of toiletries that 
eminently qualifies him for this new posi- 


tion. 


Ted Strong's 25th Anniversary 

T. S. Strong, president of Strong, Cobb 
& Co., Cleveland, celebrated the twenty- 
fifth anniversary of his association with the 
organization on June 1. A banquet in his 
honor was given by the employees of 
Strong, Cobb & Co., at the Masonic 


Temple, Cleveland. 


‘Rupe’ Watson Recuperating 

R. C. Watson, vice-president and sales 
manager of Firmenich & Co., Inc., New 
York, is in St. Vincent’s Hospital, Staten 
Island, recuperating from a_ fractured 


ankle. 
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Matthiesen with Nyal 

E. P. Matthiesen, long connected with 
this industry, has been appointed vice- 
president and general sales manager of the 
Nyal Co., Detroit. Upon his graduation 
from Columbia he operated independent 





E. P. MATTHIESEN 


and chain drug stores, later joining the per- 
fume and cosmetics divisions of Park & 
Tilford, at that time American distributing 
agency for many French perfume houses. 
He devoted a great deal of his attention to 
the Houbigant line and when the Houbi- 
gant company established its own com- 
pany in America he became the company’s 


sales manager. 


Among his activities after leaving 
Houbigant, was director of sales for 


Lentheric, general manager for Elizabeth 
Arden and merchandising and manage- 
ment consultant to a number of houses 
marketing drugs and cosmetics in this 
country. 


Marti Resigns 

Eugene W. Marti, in charge of the phar- 
maceutical department of the Sandoz Co. 
since 1938, has announced that he has 
given up his position. Mr. Marti was born 
in Berne, Switzerland. He was graduated 
as a pharmaceutical chemist in London in 
1917. Immediately thereafter he joined 
Parke, Davis & Co., first as a chemist in 
in Hounslow, 
England, subsequently as a member of 
their staff of representatives. From the 
end of the war until 1924 he represented 
Parke, Davis & Co., in Europe. 

Since February, 1924, he has been con- 
nected with Sandoz Chemical Works of 
Basle, Switzerland. Soon after joining the 
company, he established and reorganized 
several of their foreign branches, finally 


their control laboratories 


coming to New York. 


Sullivan With Dresden 

Eugene P. Sullivan has become asso- 
ciated with the Dresden Cosmetic Co., 
Inc., New York. Mr. Sullivan has spent 
twenty-five years in the cosmetic business, 
serving in a supervisory capacity with 
several of the larger private label manu- 


facturers. 
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McCormick Adds Directorship 

Charles P. McCormick, 
McCormick & Co., Ine., 
been elected to the board of directors of 
the U. S. Chamber of Commerce. He will 
represent the third election district, com- 
prising the states of Maryland, Virginia, 
West Virginia, North and South Carolina 
and the District of Columbia. 

Mr. McCormick has represented many 
of the trade associations in his field in the 
Chamber of Commerce as National Coun- 
In addition he is at 


president of 
Baltimore has 


cillor for ten years. 
present chairman of the board of the Balti- 
more Branch of the Federal Reserve Bank; 
director, Eutaw Savings Bank, Equitable 
Trust Co., Baltimore Steam Packet Co., 
Baltimore Association of Commerce, Balti- 
Criminal Justice Commission and 
the Baltimore 


more 
president of Business 
Bureau. 


Hopkins Head Fruit Growers 


Edward I. Hopkins, vice-president in 
charge of the San Francisco branch of J. L. 


Hopkins & Co., New York, has been 
elected president of the Campbell-Los 
Gatos California Prune and _ Apricot 


Growers’ Association. Mr. Hopkins has 
een a grower of fruit in Campbell, Calif., 
been a grower of fruit in ¢ bell, Calif 
for many years. 


Barada Marries 


Franc Alexander Barada, manager of 
the St. Louis Branch of Fritzsche Brothers, 
Inc., New York, was married May 6 at the 
St. Louis Woman’s Club, to Miss Mary 
Jane Baumes, daughter of Mr. and Mrs. 
Palmer Potter Baumes of St. Louis. Im- 
mediately after the ceremony Mr. and 
Mrs. Barada left to spend two weeks at 
Sea Island, Ga. 


Olin With Chevalier Garde 


Oscar C. Olin, formerly of Northern 
Warren, Hirestra Laboratories, Elizabeth 
Arden and Leigh Chemists, has joined 
Parfums Chevalier Garde, Inc., New York, 
as vice-president and general manager. 





OSCAR C. OLIN 


The company plans to introduce new cos- 
metic specialties backed by heavy adver- 
tising campaigns, the first of which starts 
on “Imra,”’ a new odorless cream depila- 


tory. 


Sturhahn Resigns 

Roland P. Sturhahn, advertising man- 
ager of Monsanto Chemical Co., St. Louis, 
has resigned in order to take active charge 
of his own business, St. Louis Laboratories. 


Daughter To Pauleys 

Mr. and Mrs. Gerald F. Pauley have 
announced the birth of a _ daughter, 
Margaret Ward, on April 27. Mr. Pauley 
is the manager of the Chicago office of 
Monsanto Chemical Co. 





Alex J. Wilckens of Trade Scientific Laboratories and George McManus of McManus, 
Inc. with some of the 100 weakfish caught on a fishing trip at Peconic Bay. E. O. Rehm 
and J. Kalish were also in the party. 
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ieee purchase of GUM* from ORBIS is backed by knowledge and 
expert experience of forty years standing—both in America and 
in the country of origin. Many of the personnel have spent a life- 
time in this industry. 

ORBIS imports directly, selected GUM TRAGACANTH from Persia. 


Astute knowledge of values, seasons, and localities together with 
constant contact with individual commission merchants assure you 
that the GUMS you buy from ORBIS will come from sections pro- 
ducing the finer natural raw gum. 

ALL ORBIS GUMS* are milled at the modern ORBIS factory at 
Newark, N. J. Here too, long experience guarantees satisfaction for 
your most exacting technical requirements. 


“ARABIC, TRAGACANTH, KARAYA, 


() Whole or Powdered 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 
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Helfrich Recuperating 

Since the first of June, J. H. Helfrich, of 
Helfrich Laboratories, Chicago, has been 
spending a few hours each day at his 
office. He has been recovering slowly from 


pneumonia and has not been at his office 
since before the first of the year. 


Gardner With Agency 


Edward H. Gardner, formerly secretary 
of the advisory committee on advertising 
of the Proprietary Association and more 
recently with Arthur Kudner, Inc., has 
joined Warwick & Legler, Inc., as a mem- 
ber of the executive staff and plans board. 


Riele on Visit ‘ 

A. Riele, director of Allondon, Sf A., 
Geneva, Switzerland, and of Allondon- 
Bayonne Co., Inc., New York, arrived in 
this country on May 29. During an ex- 
tended visit to this country he is making 
his headquarters at the office of the New 
York representative, Allondon-Bayonne 
Co., Inc. 


Companies 


Stevenson Represents Parento 

W. N. Stevenson, 112 North Front St., 
Philadelphia, has been appointed by Com- 
pagnie Parento, Inc., Croton-on-Hudson, 
N. Y., as its representative in Pennsyl- 
vania and Western New Jersey. 


Kiefer Appoints Searles 

Karl Kiefer Machine Co., Cincinnati, 
has appointed Mailler Searles, Inc. to 
represent it in California. Mailler Searles, 
Inc., has offices at 300 Seventh St., San 
Francisco, and at 420 South San Pedro, 
Los Angeles. 





Fargo Heads Calco 

F. Miller Fargo, Jr., 
president of the Calco Chemical Co., Inc., 
Bound Brook, N. J., has been elected presi- 
dent of the company succeeding Robert C. 
Jeffcott, who retired April 30. 

Mr. Fargo has been with Calco since it 
was founded in 1915 by Mr. Jeffcott. 
Beginning with a plant covering 10 acres 
and consisting of three buildings, Calco 


executive vice- 


has grown until it now covers over 110 
acres with 100 buildings. The list of prod- 
ucts has passed the 700 mark. 


In 1929 Calco became a subsidiary of 


American Cyanamid Co. 


New Officers 


Charles T. Lipscomb, sales manager of 
Vick Chemical Co., has been elected secre- 
tary and R. D. Keim, vice-president of 
E. R. Squibb & Sons, has been elected a 
member of the board of directors of the 
Sales Executives Club of New York. 














IRVING S. LERMER, JAMES BURNS, L. R. RANDON AND HERMAN B. LERMER 
OF HYGIENIC TUBE & CONTAINER CORP. 
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Visco Products 

American Products Co., Cincinnati, 
which started several months ago to man- 
ufacture a line of household specialties 
known as Visco Products, is now planning 
to add several new products to the line. 
It is also planned to change the name of 
the line, as new labels become necessary, 
to “Veeco” which American Products Co. 
feels is more generally descriptive of its 
character. 


Hygienic Tube Expands 

Hygienic Tube & Container Corp., has 
announced the appointment of the follow- 
ing officers: chairman, L. R. Randon; vice- 
president in charge of production and 
treasurer, Herman Lermer; vice-president 
and general sales manager, Irving Lermer; 
vice-president in charge of sales promo- 
tions, James Burns, and secretary, Jacob 
Burns. 

Hygienic Tube & Container Corp., 
which was founded in 1919, has taken 
showrooms and offices at 626 Fifth Ave., 
New York, where its extensive line is now 
on display. 

Work has been started on a new 3$600,- 
000 plant adjoining the present factory in 
Newark. Here, in addition to the regular 
lines, containers of ‘‘Hycoloid’’, ‘‘Clear- 
site,” and ‘‘Neocell’’ will be produced. 

From ‘“Hycoloid” and “‘Clearsite” the 
company has designed and created con- 
tainers for manufacturers in varied lines of 
business. These 
vials, tubes, lipstick containers, etc. are 
distinguished by color or metallic effects, 
or transparency which permits the prod- 


containers, capsules, 


ucts to be seen. They are said to be re- 
silient, tough, unbreakable, seamless, flex- 
ible and light-weight and labels can be 
printed permanently on the containers. 
With the addition of ‘‘Neocell,” the com- 
pany is now equipped to make many new 
shapes and sizes and also to produce 


bottles. 
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Maison Coty 

Maison Coty officially opened the 
Charm Center at the World’s Fair on 
April 28, when Herman Brooks cut a rib- 
bon and dedicated the Coty exhibit build- 
ing with La Rose Jacqueminot, first of the 
many Coty perfumes. A trip through 
Maison Coty presents a few highlights 
from the story of Coty in the thirty-five 
years since the company was founded. 
Photographic murals in the Hall of Per- 
fumes represent four Coty perfumes. 
Three other murals show phases of Coty 
technical progress. Most dramatic, per- 
haps, is the smoothing and buffing of face 
powder by air, the process which produces 
Coty “Air-Spun”’ face powder. Another 
mural suggests the many accessories which 
Coty has developed —the Coty lipstick, 
perfumed bath accessories, creams, com- 
pacts and make-up aids. The third tech- 
nical mural illustrates a very few steps in 
the creation of fine perfumes. Directly 
opposite the entrance to the building are 
individual perfume rooms. An entire unit 
for producing ‘‘Air-Spun”’ face powder has 
been installed, and a specially trained 
corps of Coty guides will be in constant 
attendance during the Fair. Booths are 
set aside where every woman may be 
served with the expert advice of a specially 
trained corps of counsellors on the proper 
shade coordination of ‘‘Air-Spun” powder, 
rouge and Coty lipstick. It was estimated 
that the building was visited by close to 
50,000 visitors on the opening day of the 
New York World’s Fair. 


Merck's Employees’ Day 

Saturday, May 20, Merck & Co., Inc., 
sponsored an Employees’ Day when 
employees and their families were given an 
opportunity to visit and inspect the main 
plant, research laboratories and offices of 
the company at Rahway, N. J. 

More than 4,000 visited the plant during 
the day. They were welcomed by George 
W. Merck, president, and George W. 
Perkins, executive vice-president and 
treasurer, and R. E. Gruber, H. W. John- 
stone and Joseph Rosin, vice-presidents. 

Arrangements for the day were under 
the direction of H. W. Johnstone, vice- 
president in charge of plant operations. A 
special committee of one hundred mem- 
bers of Merck & Co., Inc., as well as the 
Merck Mutual Aid Association and the 
Credit Uniort, worked for several weeks to 
perfect the plans. 


Miller Drug Reorganization 

J. A. Miller, founder of the J. A. Miller 
Drug Co., Lancaster, Pa., who retired 
from active business thirteen years ago is 
again president of the company. The com- 
pany which was recently sold to J. M. 
Canton of Donovans, Inc., during a bank- 
ruptcy sale, was resold to Mr. Miller, 
Wilmer M. Eby and Harry E. Keller, of 
Philadelphia. 
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H. L. Brooks, president of Coty, as he cut the ribbon at 
the dedication of the Charm Center at the World’s Fair 


American Home Buys Clapp 

Johnson & Johnson, New Brunswick, 
N. J., has announced the sale of Harold H. 
Clapp, Inc., to the American Home Prod- 
ucts Corp. The Clapp Co., a pioneer in 
the strained and chopped baby foods 
industry, was acquired by Johnson & 
Johnson in 1931. 

H. W. Roden, president and general 
manager of Harold H. Clapp, Inc., and a 
former vice-president, director, and adver- 
tising manager of Johnson & Johnson, re- 
mains as operating head of the new Amer- 
ican Home Products division. He will 
shortly move his offices to the Jersey City 
headquarters of American Home Products. 

The Clapp organization, which is un- 
changed, consists of Mr. Roden, president 
and general manager; E. J. Fitzpatrick, 
vice-president and sales manager; W. J. 
Roehl, vice-president, assistant sales man- 
ager; R. B. Thomas, treasurer, and R. A. 
Reinecke, secretary. 





Mr. Roden joined Johnson & Johnson in 
1927 as assistant manager of the new 
Modess Division, and in 1929 became 
director of the baby products division. He 
later became a director of the firm and 
vice-president in charge of advertising. 
He purchased Clapp for Johnson & John- 
son in 1931 and, in addition to his other 
positions, become sales and advertising 
manager for the Rochester firm. In 1934 
he became Clapp’s president and general 
manager, resigning from Johnson & John- 
son’s board in 1937 to devote his entire 
time to the administrative management of 
the growing baby food business. 


Bush Price List 

W. J. Bush & Co., Inc., New York, has 
issued a new price list for 1939. The Bush 
products are listed under convenient 
headings and the booklet is well indexed. 
Copies are available upon request. 
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Wilco Represents N. E. Tube 

T. C. Sheffield, Chicago manager of New 
England Collapsible Tube Co., has an- 
nounced the appointment of the Wilco Co., 
7016 McKinley Ave., Los Angeles, as 
California representative for the company. 
The Wilco Co. succeeds the late C. H. E. 
Dunn, who had the representation of New 
England tubes in California until the time 
of his death. 


New Anchor Branch 


Anchor Hocking Glass Corp., Lancaster, 
O., and the Anchor Cap & Closure Corp., 
Long Island City, N. Y., have closed their 
branch office in St. Paul, Minn., and have 
opened a new oflice for that territory at 
216 Security Building, Minneapolis. W. F. 
Strache, who has been manager of the St. 
Paul office, will manage the Minneapolis 
office, assisted by S. T. Murane. 


Ciba Map 


Ciba Pharmaceutical Products, Inc., 
Summit, N. J., has sent to all physicians in 
the United States a map calling attention 
to its displays at the New York World’s 
Fair 1939, and at the Golden Gate Inter- 
national Exposition. A feature of the 
chart is the indexing of the medical schools 
and hospitals in New York and San Fran- 
cisco to facilitate their location by out-of- 
town doctors who might wish to visit them. 


McKesson Booklet 


Mehesson & Robbins, Inc., has issued a 
18-page illustrated brochure, “The Mckes- 
son Laboratories —a Camera Tour.” It 
contains a graphic description of the 
scientific control which the company 
exercises over the production of its drug 
products, and of the methods used in their 
manufacture. Copies are available upon 
request. 
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Here in the Hall of Pharmacy at the New York World's Fair, you 
will find a wide variety of pharmaceutical products. Many of these 
products owe their excellence to chemical manufacturers who, 
through research and unique control methods, give these products 
plus value in terms of purity and efficacy. 


Most of these manufacturers are well-known to the public— 
well-known because they have put millions of dollars in advertis- 
ing and good will behind their products. 


It has been the privilege of the J.T. Baker Chemical Co. to supply 
many well-known pharmaceutical houses with Fine Chemicals to 
specification. These companies realize that it is guality that holds 
old customers and wins new customers. And Baker sees to it that the 
quality of each Baker ingredient that goes into the manufacturers’ 
products is right and meets predetermined, exacting standards. 


Baker’s salesmen are worthy representatives of Baker ideals. If 
you buy Fine Chemicals, it will pay you to have a talk with a 
Baker representative. Tell him your problem. Your confidence 
will be respected. Until you make your own tests of Baker’s 
quality, we don’t ask for your business. 


NEW YORK 
420 Lexington Avenue 


PHILADELPHIA 
220 South 16th Street 








PHARMACEUTICAL CENTER 
WORLD OF TOMORROW 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


CHICAGO 
435 North Michigan Avenue 


Bakert’s fine chemicats 


or Pharmaceutical Manufacturers 













A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 













Alkali Bromides 






Potassium lodide 





Magnesium Oxide 







Cream of Tartar 






Bismuth Subcarbonate— 
Subnitrate and other Salts 










Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Sait 
Lead Acetate 


Salicylates 





GITRIG AGH 
TARTARIC AGH 


PRICE RANGE UU RING LAST 253 YEARS 
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Eight Facets Suggest Products of Jewei-Lixe 
Quuauity... FOR YOUR USE 


with the feeling that there can be no better 
evidence of the service we aim to render to 
our patrons, we enumerate herewith the out- 


standing firms we represent. 


Come to headquarters for the finest RAW 
MATERIALS FROM ALL OVER THE WORLD. 
As direct importers our service offers excep- 
tional advantages to buyers in Quality, Serv- 
ice, Spot Stocks... Natural Floral Products, 
Oil Lavender Fleurs, Oil Ylang, Oil Citronella 
Java, Zine Oxide, Gum Benzoin Siam, Gum 
Tragacanth Persian, Gum Karaya, Bleached 
Ozokerite, Sunbleached Beeswax, Rice Starch, 
Kaolin, Precipitated Chalk. 








by-- 
Chuit, Naef & Cie 











® Photograph of Exaltolide crystals in- 
dicating the unique physical appearance 
of the Chuit Naef product. 












IBRANT as sunshine and pulsating as the infusion of 
flowering blossoms with the Spring breeze—such is the 
effect of EXALTOLIDE on your perfume. EXALTOLIDE is 
the most highly developed, purest and strongest fixative 


body of a Musk-Ambergris character yet produced. 


Perfume extracts, powders of any type, and creams 








daily are being improved and rounded by its aid, without | 
change of odor character. A test will startle you! The value 


of Exaltolide is priceless—its use economical. | 


Your Descriptive Booklet Awaits 


FIRMENICH & CO., INC. 


liS= vIrTH AVENUE NEW. YORK, N.Y! 














Kurlash Enjoins Infringement of 
Patents 

A degree has been rendered in the 
United States District Court for the South- 
ern District of New York in favor of The 
Kurlash Co. Inc., of Rochester, N. Y., 
manufacturers of Kurlash. In this judg- 
ment the defendant, Buti-Lash Co. Inc., 
was enjoined from the further manu- 
facture, use and sale of eyelash curlers 
which infringed United States Patents 
No. 1,699,084 and No. 1,904,575. 

This is the second recent adjudication of 
Kurlash patents, the last decree having 
resulted in a similar injunction against 
Marvelash Co. Inc., obtained by the Kur- 
lash Co. in Massachusetts. 


Agfa Catalog 

Agfa Aromatic Division of General 
Drug Co., New York, has issued a new 
catalogue of its products. Owing to the 
instability of the market and the daily 
change in prices, the catalogue is again 
published without prices. A feature of the 
catalogue is some postcards which can be 
removed from the booklet and sent to the 
company without charge when samples 
are desired. Copies of the catalogue are 
available upon request. 


Ermold Vice-Presidents 

At a meeting of the directors of the 
Edward Ermold Co., New York, whose 
president, Watson A. Guthrie, died re- 
cently, it was decided that the business 
will continue to be conducted as hereto- 
fore, under the vice-presidents, W. Eugene 
Blauvelt and Edward T. Bischoff. Mrs. 
Edward T. Bischoff, daughter of Watson 
A. Guthrie and grandadughter of the late 
Edward Ermold, is now the sole owner of 
the company stock. 


Bates in New Quarters 

C. J. Bates & Son and Barbara Bates 
Manicure Preparations have moved to new 
and larger quarters at 366 Fifth Ave., 
New York. A program of general expan- 
sion is under way, according to Gizella 
Fowler, advertising manager, which wiil 
affect their advertising and merchandising 
plans for the current year and well into 
1940. 
C. A. P. P. Exhibit 

C. A. P. P. (Compagnie Africaine des 
Plantes a Parfum) Casablanca, Morocco, 


has entered an exhibit in the French 
Colonial building at the New York 


World’s Fair. Two products of Africa are 
shown—Absolute Rose Morocco and Ab- 
solute Karo Karounde. 

C. A. A. P., which is represented here by 
Naugatuck Aromatics, is the only aro- 
matics company to have an exhibit in the 
French Colonial Building. 


Associations 


Insecticide Manufacturers Meet 

The National Association of Insecticide 
and Disinfectant Manufacturers held its 
mid-year meeting at the Hotel Biltmore, 
New York, June 5 and 6. A feature of the 
convention was a “question and answer” 
clinic on labeling problems under the new 
Food, Drug and Cosmetic act, conducted 
by Dr. H. C. Fuller, technical consultant, 
Washington, D. C. 


Chemists’ Club Golf 

A golf tournament for members of the 
Chemists’ Club and their friends was held 
June 8 at the Winged Foot Golf Club, 
Mamaroneck, N. Y. 


PITT 


DINNER DANCE 


Tue ToweTt Gooos AssociaTiONy INC. 


Hote. BuTMORE May 24. 1959 


A. Ph. M. A. Meeting 


The annual meeting of the 
Pharmaceutical Manufacturers’ 
tion will be held at Skytop Lodge, Skytop, 
Pa., June 26 to 29. Carroll Dunham 
Smith, president of Carroll Dunham 
Smith Pharmacal Co., Orange, N. J., is 
president of the association and H. B. 
Johnson is chairman of the committee on 


American 
Associa- 


arrangements. 


$.0.C.M.A. Outing 

The seventeenth annual Spring outing 
of the Synthetic Organic Chemical Man- 
ufacturers’ Association was held at Skytop 
Lodge, Skytop, Pa., June 1 and 2. On 
June 1 the association was host at a union 
dinner to the Manufacturing Chemists’ 
Association which was holding its annual 
meeting at Skytop on that date. The golf 
tournament was played on the second day. 
Arrangements for the outing were under 
the direction of Charles A. Mace, secre- 
tary of Synthetic Organic Chemical Man- 
ufacturers’ Association. 


A.P.A. Convention 

The American Pharmaceutical Associa- 
tion will hold its eighty-seventh annual 
convention at the Biltmore Hotel, Atlanta, 
Georgia, August 20-26. A visit to a cotton 
mill, sightseeing trips to the historical 
points in and around Atlanta, a banquet 
and party at the Piedmont Driving Club, 
an old-fashioned Georgia barbecue in the 
gardens of the Biltmore Hotel, a musicale 
comprising southern melodies, possibilities 
of hearing the negro Big Bethel Choir, and 
a Cotton Ball are on the program being 
considered by the committee. 

Dr. E. F. Kelly, national secretary, 
group chairmen and officers are engaged in 
working out the business program. 





DINNER DANCE OF THE TOILET GOODS ASSOCIATION, HOTEL BILTMORE, NEW YORK, MAY 2 
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Manufacturers of cosmetics for private 
label brand only. We never compete 
with our clients. We also protect the 
interests of our trade with Products 
Liability Insurance. 


Kolmar Representatives: 


M. C. Boyd . . 100-108 River St., Hoboken, N. J. 
Norman Kole...... 11-108 Merchandise Mart, 
hicago, Ill. 

Warren Curry . . . 3980 Club Drive, Atlanta, Ga. 
R. G. F. Byington... ... 155 N. Vermont Ave., 
Los Angeles, Cal. 





OUR EXTREMELY HIGH AIR PRESSURE 
process, developed in 1929, achieves that 
uniform particle size, fine satiny texture and 
perfect color distribution, for which Soft-As- 


Silk Powder has been universally recognized. 


BY MEANS OF OUR COLOR PHOTO. 
METER we maintain perfectly uniform colors 


at all times and under every condition. 


SOFT-AS-SILK PO WDER CONTAINS 
ONLY the very finest materials which give it 
imperviousness to water and perspiration, 


superior appearance, adherence, and purity. 


WRITE FOR SAMPLES OF KOLMAR 
SOFT-AS-SILK POWDER TODAY 


KULMAR 


LABORATORIES 


MILWAUKEE ¢ HOBOKEN 





























Flavoring Extract Meeting 

One of the features of the thirtieth 
annual meeting of the Flavoring Extract 
Manufacturers’ Association, held at the 
Hotel Pennsylvania, June 5, 6 and 7, was 
the first appearance of an official actively 
engaged in enforcement of the Federal 
Food, Drug and Cosmetic Act before a 
trade convention since the passage of the 
law a year ago. J. W. Sale, senior chemist 
of the Food Division, U. S. Department of 
Agriculture, talked on “Labeling Flavor- 
ing Extracts Under the New Federal Food 
Drug and Cosmetic Act.” He cited case 
histories covering some of the problems 
which have confronted flavoring extract 
makers in making their labels comply with 
the new law. 

Other speakers at the convention were 
Ole Salthe, New York, technical advisor 
to the late Senator Copeland and now con- 
sultant to the Food and Drug Administra- 
tion; James S. Hoge, New York, counsel to 
the Proprietary Association and Dr. 
Charles Vanderkleed, McNeil Laborator- 
ies, Inc., Philadelphia. 

The convention opened with an informal 
reception at the Pennsylvania on Sunday, 
June 4. Both Monday and Tuesday, the 
ladies were entertained at the World’s 
Fair. Monday afternoon the men had 
their golf tournament at the Garden City 
Country Club, joining the ladies at the 
Fair in the evening for dinner at Merrie 
England. Tuesday, the men had their 
choice of golf, tennis, a ball game or the 
World’s Fair and the annual banquet was 
held at the Pennsylvania that evening. 





Packaging Institute Formed 

Packaging Institute, Inc., a merger of 
Packaging Machinery Manufacturers’ In- 
stitute, Inc., and the Production Man- 
agers’ Association, has elected the follow- 
ing officers: president, William M. Bristol, 
Jr., vice-president in charge of production, 
Bristol-Myers Co., Hillside, N. J.; vice- 
president, Carl H. Lambelet, president of 
the New Jersey Machine Corp., Hoboken. 

The board of directors is composed of: 
H. M. Bowman, Unit Packages, Inc., 
Elizabeth, N. J.; H. F. Brownell, McKes- 
son & Robbins, Inc., Bridgeport, Conn.; 
William M. Bristol, Jr., Bristol-Myers Co., 
Hillside, N. J.; Kendall D. Doble, Pneu- 
matic Scale Corp., Ltd., Quincy, Mass.; 
G. Prescott Fuller, Dexter Folder Co., 
Pearl River, N. Y.; Wallace D. Kimball, 
Standard-Knapp Corp., Long Island City, 
N. Y.; C. H. Lambelet, N. J. Machine 
Corp., Hoboken, N. J.; J. Y. Lund, Lam- 
bert Pharmacal Co., St. Louis, Mo.; More- 
head Patterson, American Machine and 
Foundry Co., New York; C. E. Schaeffer, 
Stokes & Smith Co., Philadelphia; George 
R. Webber, Standard Brands, Inc., Hobo- 
ken, N. J.; L. P. Weiner, Hiram Walker & 
Sons, Inc., Peoria, Ill. Helen L. Stratton is 
secretary-treasurer of the Institute which 
has headquarters at 342 Madison Ave., 
New York. 
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Guild of Cosmetic Industries 

At a meeting of cosmetic manufacturers 
held at the Palmer House, Chicago, May 
19, the Guild of Cosmetic Industries, Inc., 
was formed. 

This is described as a national organiza- 
tion devoted to and serving the interests of 
cosmetic companies whose methods of 
distribution involve the introduction of 
their products by means of demonstration 
and sale to the consumer in stores, beauty 
shops and direct. The following officers 
were elected: president Clyde Balsley, 
general manager of Merle Norman Cos- 
metics, Ocean Park, Calif.; vice-presi- 
dents N. H. Tanner, counsel of Ex-Cel-Cis 
Beauty Products Co., Salt Lake City, 
Utah, and A. L. Stoecklin, sales manager 
of Madam White Cosmetics, Morrow, O.; 
secretary-treasurer, L. W. McKay, general 
manager of Princess Nyla and Marol Cos- 
metics, Evansville, Ind. Theodor Lock- 
year, attorney, Evansville, Ind., was ap- 
pointed counsel for the association, which 
has opened offices at 19 South East Second 
St., that city. 


Foragers Outing 

The Foragers held a cocktail party at 
their club room at Midston House, June 14 
from 5.30 to 7.30. Plans for the outing on 
June 24 formed the main topic of con- 
versation. 

The annual outing will be held at Great 
Captain’s Island, off Greenwich, Conn., on 
June 24, and will be limited to 75. The 
yacht, Marilda, has been chartered for the 
day and will leave at 9.00 A. M., from her 
dock on the Hudson River, between 41 and 
42 streets. A three-hour cruise around 
lower Manhattan, up the East River and 
out the Sound will take the Foragers to 
Great Captain’s Island, where there will 
be clam chowder, baseball, races, and 
swimming, followed by a steak dinner. 
The Miralda is due back at its dock at 
7.00 P. M. The ticket, which includes 
everything, costs $6. 


Chicago Joint Golf 

The first golf tourney of the season of 
the Golf Auxiliary of the Chicago Drug 
and Chemical and the Chicago Perfumery, 
Soap and Extract associations was held 
May 9 at the Itasca Country Club. The 
winners were: Class A—lIst, T. Sayers; 
2nd D. K. Olin; 3rd, Harry Larson; 4th, 
R. O. Hereford; Class B—1st, C. O’Mal- 
ley; 2nd, W. Johnson; 3rd, H. J. Edmon; 
4th, R. Morris; Class C—Ist, Joe Gauer; 
2nd, A. J. Anderson; 3rd, W. Schuette; 
4th, F. A. Degenes; Class D—lIst, K. S. 
Spraker; 2nd, Stewart Rice; 3rd, E. L. 
Drach, 4th, B. J. Townsend; Guests—Ist, 
R. Hancock, 2nd, R. R. Stern, 3rd, Carl- 
son; 4th, H. Cohn. 

The second tourney of the season was 
held June 13 at the Olympia Fields 
Country Club. 
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Essential Oil Assn. Activities 

The scientific section of the Essential 
Oil Association of the U. S. A. has made a 
study during the past year of certain essen- 
tial oils such as Bitter Almond, Oil of 
Mustard, and Oil of Bay. The reports of 
these deliberations have been forwarded 
to the U.S. Pharmacopoeia Revision Com- 
mittee and the Committee on Revision of 
the National Formulary. 

This study was undertaken because the 
association felt that the physical and chem- 
ical standards laid down for essential oils 
in the U. S. Pharmacopoeia and the Na- 
tional Formulary were not in conformity 
with the constants prevailing for com- 
mercially pure oils. 

Dr. Eric C. Kunz of Givaudan-Dela- 
wanna is chairman and Dr. Frank D. 
Dodge of Dodge & Olcott Co., is vice- 
chairman of the scientific committee. 

Harry C. Ryland of H. C. Ryland, Inc., 
is president of the Essential Oil Associa- 
tion of the U.S. A. 


Bims of Boston’’ 

At a meeting on April 20 at Maison 
Lafayette, Boston, the “Bims of Boston” 
was organized. This meeting was attended 
by Martin Schultes, chairman of the 
‘“‘Bims,” New York, who presented the 
Boston group with a charter for which they 
had applied and which application had 
been approved by the general committee 
of the New York headquarters. An Execu- 
tive Committee was elected as follows: 
Robert C. Kelly, manufacturers’ represen- 
tative, chairman; Frank Langlois, United 
Drug Co.; Pete Niles, Fritzsche Bros. 
Other members of the general committee 
are: George E. Esslinger, United Drug 
Co.; F. J. Hailer, United Drug Co.; Steve 
Higgins, Dennison Mfg. Co.; Pete Stengel, 
manufacturers’ representative; Ralph 
Stewart, Boston Blacking & Chemical 
Co.; Martin Schultes,!Hewitt Soap Co. 
Inc., honorary member. The first golf 
party will be held at the Commonwealth 
Golf Club, Newton, Mass., June 22. 


Sulphonated Oil Outing 

The Sulphonated Oil Manufacturers’ 
Association held its Spring outing at the 
Seaview Golf Club, Absecon, N. J., May 
24 and 25. H. B. Sweatt, secretary of the 
association, was in charge of the arrange- 
ments. 


Bims Outing 

About eighty-five golfers participated in 
the Bims first tournament which was held 
May 11 at Canoe Brook Country Club, 
Summit, N. J. About twenty other mem- 
bers who could not come for golf were on 
hand for dinner. 

The second golf outing was held June 13 
at the Pomonok Country Club, Flushing. 
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Exchange Lemon Products Company, Corona, California 





MADE IN BACKED BY 





WORLD'S LARGEST THE SUNKIST GROUP 
LEMON PRODUCTS OF 14,000 
PLANT CITRUS GROWERS 
Copyright, 1939, California Fruit Growers Exchange, Products Dept 
CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK CITY 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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General 


Certified Colors 

On May 9, W. G. Campbell, Chief of the 
Food and Drug Administration, issued a 
communication on the subject of coal-tar 
colors to be used in the food, drug and cos- 
metic industries under the new law. The 
communication gives the following regula- 


tions for the listing and certification of 


coal-tar colors: 

“The common names of the coal-tar 
colors listed in these regulations differ 
from those formerly used. Names such as 
‘Guinea Green B’ do not appear. Instead 
a new system is used in which the prefix 
‘FD&C’ indicates colors harmless and suit- 
able for use in foods, drugs, and cosmetics; 
‘D&C,’ colors harmless and suitable for 
use in drugs and cosmetics, and ‘EXT 
D&C,’ colors harmless and suitable for use 
only in externally applied drugs and 
cosmetics. 

“The technical description of the colors 
follows the system of nomenclature used in 
‘Chemical Abstracts’ and other publica- 
tions of the American Chemical Society 
instead of that used in the ‘Colour Index.’ 

“Individual batches of these colors will 
now be accepted for certification, pro- 
vided they comply with the requirements 
of the regulations promulgated by the 
secretary. 

“When colors have been certified, 
batches or repacks and mixtures of such 
certified colors will also be accepted for 
certification, provided they meet the re- 
quirements of the regulations promul- 
gated by the secretary. 

“The attached key will identify the new 
names of the colors with those formerly 
used. It should be borne in mind, how- 
ever, that whereas the old names in many 
cases did not imply any particular stand- 
ard for purity of the color, the new names 
are applicable only to colors meeting the 
specifications for identity and purity laid 
down in the regulations promulgated by 
the secretary.” 

The following list of colors with their 
new and former names were listed in the 
Federal Register for May 9: 


Group I: For Foods, Drugs, and Cosmetics 


New Name Former Name 

FD&C Blue No. 1 Brilliant Blue FCF 

FD&C Blue No. 2 ndigotine 

FD&C Green No. 1 Guinea Green B 

FD&C Green No. 2 Light Green SF Yellowish 

FD&C Green No. 3 Fast Green FCF 

FD&C Orange No.1 Orange 1 

FD&C Orange ne 2 Orange SS 

FD&C Red No. Ponceau 3R 

FD&C Red No. 2 Amaranth 

FD&C Red No. 3 Erythrosine 

FD&C Red No. 4 Ponceau SX 

FD&C Yellow No. 1 Naphthol Yellow S 

FD&C Yellow No. 2 Ne aphthol Yellow S- 
Potassium salt 

Yellow AB 

Yellow OB 

Tartrazine 

Sunset Yellow FCF 


FD&C Yellow No. 3 
FD&C Yellow No. 4 
FD&C Yellow No. 5 
FD&C Yellow No. 6 


pasty II: For Drugs and Cosmetics 

ew Name Former Name 
Dec Black No. Naphthol Blue Black 
D&C Blue No. 3 3. Alizurol Purple SS 
D&C Blue No. 4 Alphazurine FG 
D&C Blue No. 5 Alizarin Astrol B 
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D&C Blue No. 6 Indigo 

D&C Brown No. 1 Resorcin Brown 

D&C Green No. 4 Light Green CF Yellowish 
D&C Green No. 5 Alizarin Cyanine Green F 
D&C Green No. 6 Quinizarin Green SS 

D&C Orange No.3 Orange G 

D&C Orange No. 4 Orange II 

D&C Orange No. 5 Dibromofluorescein 

D&C Orange No.6 Dibromofluorescein NA 
D&C Orange No. 7 Dibromofluorescein K 
D&C Orange No.8 —Dichlorofluorescein 

D&C Orange No.9 — Dichlorofluorescein NA 
D&C Orange No. 10 Diiodofluorescein 

D&C Orange No. 11 Erythrosine Yellowish NA 
D&C Orange No. 12. Erythrosine Yellowish K 
D&C Orange No. 13. Erythrosine Yellowish NH 
D&C Orange No. 14. Orange TR 

D&C Orange No. 15 Alizarin 

D&C Red No Ponceau 2R 

D&C Red No. 6 Lithol Rubin B 


D&C Red No. 7 Lithol Rubin BCA 
D&C Red No. 8 M ake Red C 

D&C Red No. 9 Lake Red CBA 
D&C Red No. 10 Lithol Red 

D&C Red No. 11 Lithol Red CA 
D&C Red No. 12 Lithol Red BA 
D&C Red No. 13 Lithol Red SR 
D&C Red No. 14 Lake Red D 

D&C Red No. 15 Lake Red DBA 


Lake Red DCA 

Toney Red 

Oil Red OS 

Rhodamine B 

Rhodamine B-Acetate 

Tetrabromofiuorescein 

Eosin YS 

Eosin YSK 

Tetrachlorofluorescein 

Tetrachlorofluorescein NA 

Tetrachlorofluorescein K 

Tetrachlorotetrabromo- 
fluorescein 

Phloxine B 

Bluish Orange TR 

Helindone Pink CN 

Brilliant Lake Red R 


D&C Red No. 16 
D&C Red No. 17 
D&C Red No. 18 
D&C Red No. 19 
D&C Red No. 20 
D&C Red No. 21 
D&C Red No. 22 
D&C Red No. 23 
D&C Red No. 24 
D&C Red No. 25 
D&C Red No. 26 
D&C Red No. 27 


D&C Red No. 28 
D&C Red No. 29 
D&C Red No. 30 
D&C Red No. 31 


D&C Yellow No. 7 
D&C Yellow No. 8 Uranine 

D&C Yellow No. 9 Uranine K 

D&C Yellow No. 10 Quinoline Yellow WS 


Fluorescein 


Group III: For Externally Applied Drugs and 

Cosmetics Only 

New Name Former Name 

2XT D&C Blue No. 1 Methylene Blue 

T D&C Blue No. 2. Methylene Blue—Zinc 
Double Chloride 





EXT D&C Red No. 1 Amidonaphthol oy 6B 
. D&C Red No. 2. Pigment Scarlet N 

T D&C Red No. 3. Violamine R 

1XT D&C Red No. 4 Dichlorotetraiodof 


luorescein 
<.T D&C Red No. 5 





Rose Bengale TD 
T D&C Red No.6 Rose Bengale TDK 
T D&C Red No.7 Alizarin Carmine 






Metanil Yellow 
Metanil Yellow CA 
Fast Light Yellow 
Polar Yellow 5G 


SXT D&C Yellow No. 1 
[XT D&C Yellow No. 2 
IXT D&C Yellow No. 3 
XT D&C Yellow No. 4 








U.S.P. Revision 

Dr. Walter A. Bastedo, president of the 
United States Pharmacopoeial Conven- 
tion, has issued a call for the Convention 
for the Revision of the Pharmacopoeia of 
the United States of America, to meet in 
Washington, D. C., on May 14, 1940. 

The Convention decides the principles 
under which the Pharmacopoeia is to 
undergo revision. It also elects the officers 
of the convention, a board of trustees to 
manage administrative, legal and financial 
matters, and a committee of revision, all 
to serve until the next Revision Conven- 
tion meets. 

The Committee of Revision is composed 
of fifty elected members. Seventeen of 
these are doctors of medicine, representa- 
tives of clinical medicine, pharmacology. 
serology, therapeutics, ete. The other 
thirty-three members belong to pharmacy 
and the allied sciences, and include repre- 
sentatives of dispensing and manufactur- 
ing pharmacy, inorganic and organic chem- 
istry, botany, pharmacognosy, biological 


assay, etc. 
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Bliss Plan 


A plan has been formulated by Dr. 
Richard Bliss, Jr., dean of Howard Col- 
lege, Birmingham, Ala., which it is be- 
lieved will provide specific training for 
those students in the four-year course in 
the pharmaceutical arts and sciences given 
at Howard College, who wish to prepare 
themselves for the manufacturing fields. 

The plan calls for the active participa- 
tion of the industry itself; first, in counsel- 
ing the institution concerning the exten- 
sive and specific training to be given and 
second, in actually providing a part of the 
training. The first will be accomplished by 
an advisory council or board composed of 
authorities in the industry itself. The cur- 
riculum will be so arranged that students 
may be formally assigned to spend a fixed 
number of weeks or months in the re- 
search, control or production divisions of 
industry itself, without remuneration. This 
training will be prerequisite to graduation. 

It is felt that this plan will turn out 
graduates so well trained and so prac- 
tically trained that they will be useful to 
their employers from the moment they 
start full-time employment. 


Hoge on Legislation 

“An Appraisal of the New Drug and 
Cosmetic Legislation from the Viewpoint 
of Those Industries” by James F. Hoge, 
counsel for the Proprietary Association, 
has been reprinted from the symposium on 
the new Food, Drug and Cosmetic legisla- 
tion and published as the Winter, 1939, 
issue of “Law and Contemporary Prob- 
lems”’ by the Duke University Law School, 


Durham, N. C. 


British Pharmacy Code 

The Council of the Pharmaceutical 
Society of Great Britain has drawn up a 
set of advertising regulations which com- 
panies operating under the Pharmacy Act 
are urged to accept in both letter and 
spirit. 

The proposed code would eliminate 
claims of cure for a number of serious 
diseases and conditions; the use of “‘sexual 
weakness” as a copy theme; competitive 
statements; and the enclosure of adver- 
tisements concerning contraceptives with 
other products unless the purchaser so 


requests. 


"Stabisol” 


An improved suspension of Bismuth 
Subsalicylate in a_ specially developed 
vehicle has been introduced by E. R. 
Squibb & Sons, New York, under the 
trade name, Stabisol. Three points of 
superiority over ordinary Bismuth Sub- 
salicylate in Oil are claimed for the prod- 
uct. It is said that in Stabisol the particles 
of Bismuth Subsalicylate tend to remain 
longer in suspension; the viscosity of the 
suspension is reduced and the injections 


are less painful. 
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Nturges Standard 


FOR MORE THAN 50 YEARS 












The Standard Precipitated Chalk which man- 
ufacturers of international reputation have 


with confidence incorporated in their formulas. 


A Uniform Grade For Every Purpose. 


Senor! ..... 
STURGE’S STANDARD PRECIPITATED CHALK 





JOHN & E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 
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Gifts To Washington University 

Work will be started immediately on the 
erection of a new library and a new science 
hall at Washington University, Chester- 
town, Md 

Dr. H. A. B. Dunning, president of 
Hynson, Westcott & Dunning, Inc., Balti- 
more, who last Christmas offered $50,000 
toward the erection of the Science Hall, 
has increased his gift to $70,000 which 
makes possible the immediate erection of 
the building which, with its new equip- 
ment, will cost approximately $75,000. 

Dr. George A. Bunting, president and 
principal owner of the Noxzema Chemical 
Co. made the initial gift of $50,000 for the 
library about a year and a half ago. From 
other sources the college is securing the 
financing for the remainder of the $100,000 
necessary for the construction of the 
library. 





Hall of Pharmacy Preview 

A press preview of the Hall of Pharmacy 
at the New York World’s Fair was held 
May 12. Among the companies which 
have exhibits in the hall are: Bristol- 
Myers, Emerson Drug Co., Chas. H. 
Phillips Chemical Co., Schering Corp., 
Gillette Safety Razor Co., Lambert 
Pharmacal Co., Pepsodent, Miles Labora- 
tories, Ex-Lax, Tampax, Conti Products, 
General Drug, Arlington Chemical, August 
E. Drucker, American Sponge & Chamois, 
Vick Chemical, Lederle Laboratories, 
Magazine Repeating Razor Co., Acme 
Cotton Products, Modess, Kalak Water, 
and the Wampole Co. 


Medicinal Exports 

Figures issued by the Bureau of Foreign 
and Domestic Commerce, Washington, 
indicate that United States exports of 
medicinals, pharmaceuticals, and biologics 
increased approximately 15 per cent. dur- 
ing the first quarter of the current year. 
Exports reached $4,500,000, as compared 
with $3,964,000 in the first quarter of 1938. 

The trade is divided almost equally be- 
tween proprietaries and nonproprietaries. 
Proprietary exports during the quarter 
were $2,148,775 against $1,895,000 in the 
corresponding months of 1938. Shipments 
of non-proprietaries during the quarter 
increased from $2,069,000 to $2,401,225. 


Queeny Educational Foundation 

Edgar M. Queeny, president of the Mon- 
santo Chemical Co., St. Louis, and his 
sister, Mrs. Thomas P. Berington, have 
established the John and Olga Queeny 
Educational Foundation in memory of 
their father and mother. 

Monsanto stock valued at about $300,- 
000 has been set aside for the purpose of 
educating worthy Monsanto young people. 
A board of trustees to administer the 
funds is composed of five Monsanto execu- 
tives, Lloyd F. Nickell, managing director 
Monsanto Chemicals, Ltd.; William G. 
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Krumrich, manufacturing superintendent, 
Monsanto, Ill.; Charles A. Thomas, direc- 
tor of research, Thomas and Hochwalt 
Laboratories Division; John W. Living- 
ston, vice-president in charge of manu- 
facture at St. Louis; and Osborne Bezan- 
son, assistant vice-president in charge of 
manufacture of the Merrimac Division. 

The foundation will lend funds without 
interest for scientific education to em- 
ployees of the company or its subsidiaries 
or children of employees who are unable to 
obtain higher education. 


Financial 
Abbott's Net Up 


Abbott Laboratories and subsidiaries 
report for the twelve months ended March 
1, net profit of $1,770,831, equal to $2.50 
each on 672,094 shares of no-par common 
stock and comparing with $1,590,407, or 
$2.44 each on 640,090 common shares in 
the twelve months ended March 31, 1938. 


Crown Profits Down 

Crown Cork and Seal Co., Inc. and its 
wholly owned domestic subsidiaries report 
a net profit for the quarter ended March 
31 of $191,556, or 12 cents each on 517,606 
shares of common stock, against $547,288, 
or 81 cents a common share in the March 
quarter last year. 


Sterling Quarter Higher 

Sterling Products, Inc., and subsidiaries 
report for the first quarter of the year a 
consolidated net profit of $2,927,884. This 
is equivalent to $1.71 each on the 1,712,877 
shares of $10 par capital stock. In the 
first three months of the previous year the 
net profit was $2,635,126, or $1.54 each on 
1,705,150 shares of capital stock. 


Sylvania Quarterly Report 

Sylvania Industrial Corp. reports for the 
March quarter a net profit of $240,823 
equal to 56 cents a share on 427,77 
capital shares. 


Northam Warren Down in 1938 


Northam Warren Corp. and_ sub- 
sidiaries report for the year 1938 a net in- 
come of $454,269, equal to $1.76 each on 
200,000 shares of common stock and com- 
paring with $706,291, or $3.01 a common 
share, earned in 1937. 


United Drug Quarter Up 


United Drug Co. reports for the March 
quarter a net profit of $57,379, equal to 
4 cents a share on 1,400,560 shares, and 
contrasting with a net loss last year in the 
same quarter of $319,545. 
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Obituaries 


R. W. Blanding 

Richard W. Blanding, 
Blanding & Blanding, Inc., Providence, 
R. L., was taken suddenly ill and died May 
7. He became associated with Blanding & 
Blanding, Inc., the drug firm founded by 
his grandfather, shortly after his gradua- 
tion from Brown University in 1903. In 
1921, upon the death of his father, he be- 
came president and treasurer of the com- 
pany. In 1921 when the wholesale business 
was sold to McKesson & Robbins, Inc., 
Mr. Blanding became president of the 
Providence division. In 1935 he resigned 
to give all of his time to the Blanding & 
Blanding retail trade. 


president of 





William E. Brown 

William E. Brown, for many years presi- 
dent of the Calvert Drug Co., Baltimore, 
died May 25 at his home in Windsor Hills, 
Md. He was eighty years old. For forty- 
three years, Mr. Brown was chief chemist 
for the Resinol Chemical Co., Baltimore. 





Aroline Pinkham Gove 

Mrs. Aroline Pinkham Gove, only 
daughter of the late Lydia E. Pinkham, 
founder of the Lydia E. Pinkham Medi- 
cine Co., died at her home in Marblehead, 
Mass., May 21. She was eighty-one years 
old. Mrs. Gove, who was born in Bedford, 
Mass., was treasurer of the company and 
in April of this year was restrained by the 
Massachusetts Supreme Court from inter- 
fering in its business thus bringing to an 
end a legal battle which had raged between 
two family factions for the past thirty- 
nine years. The court fight was won by 
Arthur W. Pinkham, president of the com- 
pany and a grandson of the founder. 


Alfred B. Kent 

Alfred B. Kent, supervisor of the pre- 
scription department of the Liggett Drug 
Co., until his retirement a short time ago, 
died May 18 at his home in Brooklyn. He 
was seventy-four years old and had spent 
thirty-seven years with Liggett. 





Dudley H. Smith 

Dudley H. Smith, sales representative 
in eastern Pennsylvania for the Maltbie 
Chemical Co., Newark, N. J., died May 24 
at his home in South Orange. He was the 
oldest member of the Maltbie sales force 
and had been associated with the company 
since 1906. 


George H. Woods 

George H. Woods of Chicago died May 2 
after an illness of three days. He was 
forty-nine years old. 

Mr. Wood had been associated with his 
brother, Frank Z. Wood, in the industrial 
alcohol business for the past twenty years. 
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PETROHOL—Ilsopropyl Alcohol— 
IS A SUPERIOR SOLVENT 


THE ORIGINAL 
SYNTHETIC SOLVENT 
MANUFACTURERS 


SUCCESSFUL liniments, lotions and tinctures have been made 
with Petrohol. 

Liniments of chloroform, soap, capsicum and cresol; lotions 
of bay, larkspur and astringents; tinctures of benzoin, mus- 
tard, tolu, rosemary and delphinium suitable for external 
use are of good quality when made from Petrohol. 

Petrohol is non-potable and is free of impurities. 

Petrohol facts are contained in our new booklet now 


available! 


STANDARD ALCOHOL COMPANY 
96 BROADWAY, NEW YORK, N. Y. 
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America’s ‘No. 1” 


OIL OF ORANGE 


Compare this orange oil with any Orange, U.S.P. is in such great de- 
high grade oil and you will know mand. Ask our jobbers for sample 


why Exchange Cold Pressed Oil of and compare quality and price. 





Sold to the American market exclusively through: 


DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, INC. 
180 VARICK STREET, NEW YORK CITY ° 76 NINTH AVENUE, NEW YORK CITY 


Distributors for: California Fruit Growers Exchange, Products Department, Ontario, California 
Producing Plant: The Exchange Orange Products Company, Ontario, California 


Copr. 1939, Products Dept., California Fruit Growers Exchange 
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B-W LANOLIN ws.p. 





EVENTUALLY -=-For betier creams, with economy 


B-W Lanolin the superior quality, puts into your cream 
that which gives the skin that smooth soft velvety 
feeling as nothing else does. 


B-W Lanolin will never cause your cream to darken, is 
best by test and contains 1514% Cholesterol. 


No other base used in your cream, equals the merits 


of B-W Lanolin. 


QUALITY PARAMOUNT TO PRICE 





BOPF-WHITTAM CORPORATION 


America’s Original Lanolin Producer 











Executive Office ESTABLISHED 1914 Sales Office 
Laboratory and Factory 509 Fifth Avenue 
LINDEN, N. J. NEW YORK, N. Y. 











The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 
substitute. 


E CHARLES MATHIEU isconronaren § 


Exclusive vepresentatives of the Italian Producers 
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COSMETIC FORMULAS 


TABLE 


MODERN 
COSMETICS 
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- The Skin 


Cosmetic Classification 
Cosmetic Duplication 


. Face Powder 


Toilet Powders 


. Tooth Powders 


Manufacturing Powders 


. Powder Packaging 
. Cleansing Creams 
. Lubricating (Tissue) Creams 


Vanishing Creams 

Cold and All Purpose Creams 
Hand Creams 

Brushless Shaving Cream 
Shaving Creams 

Astringent Creams 

Bleaching Creams 

Acne, Blackhead, Eczema Creams 
Scalp Ointments 


. Tooth Pastes 


Facial Masks 

Cream Equipment 
Emulsifying Machinery 
Paste Equipment 

Packaging Creams and Pastes 
Liquid Creams 


. Hand Lotions 


Mouth Washes 

Skin Toning Lotions 

Astringent Lotions 

After Shaving Lotions 

Bleaching and Freckle Lotions 
Acne, Blackhead, Eczema Lotions 
Alopecia Tonics 


OF CONTENTS: 
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46. 
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. Depilatories 

. Sun Preparations 

. Burn Preparations 

. Eye Preparations 

. Waving Fluids, Jellies and 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once “Modern Cosmetics”’ for which I enclose six dollars. 


| Sy ee 


Address....... 


ee 


If after 24 hours examination I wish to return “Modern Cosmetics” it is 
understood that my money ($6.00) will be refunded at once, on publisher’s 
receipt of the book. 
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Dry Scalp and Dandruff Tonics 

Oily Scalp and Dandruff Tonics 

Soapless Shampoos 

Soap Shampoos 

Equipping The Liquid Room 

Filters and Filtration 

Packaging Liquids 

Lipsticks 

Cream Rouges 

Paste Rouges 

Eye Shadow, Eyebrow Pencils and 
Mascara 

Compacts—Powders and Rouges 

Liquid, Cream and Cake Powders 

Manicure Preparations 

Deodorants 


Powders 


. Miscellaneous Hair Preparations 
. Brilliantines 

. Bath Preparations 

. Miscellaneous Cosmetics 

. Equipping the Small Plant 

. Factory Construction 

. Handling Materials 

. Packaging Equipment Layout 

. How to Lay Out a Cosmetic 


Factory 


. Packaging 


Appendix 

Tables and Useful Data 
Buyers Guide 

Index 





Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics”’ a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 

The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new tohim. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


ORDER AT ONCE! 


“Modern Cosmetics” 
$@-00 


Beautifully Bound 
364 Pages 






































Any book reviewed 


Physical Constants of Hydrocarbons, by Gustav 
Egloff, 403 pp., Reinhold Publishing Corporation, 
cloth, $9.00. 

In the present work, the critical study of the hydro- 
carbon constants and their interrelationships to derive 
useful and sound generalizations has been the desired 
goal. The melting point, boiling point, specific gravity, 
and refractive index of all classes of pure hydrocarbons 
will appear in three volumes and their interrelationships 
in a fourth volume. This is volume one and covers the 
paraffins, olefins, acetylenes, and other aliphatic hydro- 
carbons. American Chemical Society Series of Scientific 
and Technologic Monographs. 


A Treatise On Pharmacy, by Charles Caspari, Jr., 
and E. F. Kelly, Eighth Ed., 553 pp., Illus., Lea & 
Febiger, Phila., Cloth, $6.50. 

This Edition has been revised in accordance with the 
eleventh revision of the U. S. Pharmacopoeia and the 
sixth edition of the National Formulary. The text is 
now entirely devoted to the study of general and prac- 
tical pharmacy and it covers the strictly pharmaceu- 
tical processes more thoroughly than did the earlier 
editions. In this edition the subjects have been grouped 
under two headings. Part I deals with General Phar- 
macy which includes the study of the pharmaceutical 
standards, the systems of measurement, the physical 
constants, the forms of energy, the pharmaceutical 
processes and the classes of materials, employed in the 
manufacture of medicinal preparations. Under Part IT, 
Practical Pharmacy is considered. It includes the study 
of the preparation, preservation and dispensing of the 
various classes of medicinal preparations. 
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in this section can be pur-~ 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 


The Knack Of Selling Yourself, by James T. Man- 
gan, 234 pp., The Dartnell Corp., New York, cloth, 
$2.50. 

They didn’t teach you in school the things you most 
need to know to get along in a tough world. This book 
supplies the deficiencies in your ““get ahead” education. 
There are eight qualities you must have to be able to 
put yourself over—expression, promise, guts, approach, 
diplomacy, familiarity, reliability, persuasiveness. Mr. 
Mangan evidently has all these things because he sure 
goes to town in his new book. If you're meek, if you 
envy the fellow with the big salary, if you think that 
you can get ahead just because you know more than the 
man ahead of you, you had better read this book and 
find out just how it is done. 





Fundamentals And Theory Of Beauty Culture, by 
Emma Kathryn Jamer and Margaret Warmsley 
Bellus, 318 pp., Illus., Milady Publishing Corp., New 
York, cloth, $3.00. 

The purpose of this text book is to lay a thorough 
foundation in the study of beauty culture by intensive 
training in the following branches: Manicuring, Sham- 
pooing and Rinsing, Scalp Treatments, Eyebrow Arch- 
ing, Facial Massage, Hair Cutting, Various Types of 
Waving, Hair Tinting and Bleaching, Permanent Wav- 
ing, Manufacture of Hair Goods. In addition, there is a 
discussion of the Sanitary Code, Board of Health 
regulations, the principles and use of electrical equip- 
ment, and simple chemistry for every day use in beauty 
shops. Sample bills and accounts, arithmetical prob- 
lems relating to shop routine, appointment books, and 
letters of order and application for beauty shop posi- 
tions are also shown. 
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FOR PERFECT EMULSIONS OF FIXED OILS 
*HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
eHOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country's largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 
powdered neutral white soap into wide use. 


WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroanway NEW YORK 


Importers, Millers and Manufacturers of the World's Best Botanical Crude Drugs 











ESSENCES 


CALCO 
OFFERS 


SULFANILAMIDE N.N.R. 


Fi OR QUALI  g Aminoacetic Acid N. N. R. (Glycine—Glycocoll) 


EAU pe COLOGNE ara Mendelic Acid 
DE S Calcium Mandelate Salioenia 


Methylene Blue USP (Powder—Crystals) 
o Neocinchophen USP 
Nicotinic Acid 


If you haven't received our 
price list, we suggest you 
send for one. Let us prove 
we have the floral odor you 
are looking for. 


GUY M. VERLEY & CO. 





2704 PRATT BLVD. CHICAGO. ILL. 
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Help Hourself To Beauty, by Helen MacFadden, 
180 pp., MacFadden Book Company, Inc., New 
York, Cloth $1.00. 

This is a little discussion of how to inhance your 
personal loveliness. Chapter heads best explain the con- 
tents: Take The Right Road To Beauty—Bring Love- 
liness To Your Skin—There’s Beauty In Your Bath— 
Wholesomeness From Your Food—The Secret of Youth- 
fulness—Lustrous Hair Can Be Yours—Keep The Eyes 
Of Youth—Lasting Beauty For Your Teeth—Enhance 
Your Facial Beauty—Make The Best Of Your Type— 
Glamour Can Be Yours Too—Daily Steps In Beauty 
Building. 


The Chemistry Of The Amino Acids And Pro- 
teins, Edited by Carl L. A. Schmidt, M.S., Ph.D., 
1031 pp., 144 tables, 259 figures, Charles C. Thomas, 
Springfield, Ill., Cloth $7.50. 

In this splendid reference work, special authorities, 
through a finely cooperative effort have brought out, 
assembled, and integrated the worth while information 
appertaining to the various aspects of the amino acids 
and proteins. Extensive important data, that have 
been obtained by sound procedures, are presented 
clearly, concisely, and conveniently. Well organized, 
every point of view is expressed so as to make available 
soundly defined and modern knowledge regarding the 
properties and behavior of the amino acids and pro- 
teins. This informative volume, with adequate and 
ample figures, and with extensive selected references to 
the world literature, is intended to serve the purposes 
of all individuals who wish access to an authoritative 
and readable source book to its subject. 


Baldness—Its Cause and Prevention—by Benjamin 
L. Dorsey, M.D., 139 pp. Illus., DeVorss & Co., Los 
Angeles, Cloth $1.50. 

The author of this work shows that the common or 
prevalent type of permanent baldness is not caused by 
a constitutional disease, but is usually found in young 
and healthy persons. It is simply a condition produced 
by obstructing the circulation of the blood in the scalp 
over a prolonged period, and at certain well-defined 
places on the head. Removing this obstruction of the 
proper circulation of the blood is the first step in the 
treatment, but that is not enough. The final step is to 
restore the cranial blood vessels to their normal state 
and to maintain them in that condition. The method of 
determining which persons are most likely to encounter 
this danger of baldness, its diagnosis, and the technique 
of its alleviation is described in the latter part of this 
book. The first part is devoted to a discussion of the 
hair and its care and to diseases of the scalp and body 
which are likely to cause baldness, either temporary or 
permanent. 


Passports To Health And Beauty, by Annette, 102 
pp., Hume Printing & Lithograph Co., Fresno, 
cloth, $2.00. 

This book contains exercises and diets for rejuvena- 
tion. Contents include: Rejuvenation—Breath—Food 
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—Story Of The Grape—Annette’s Seven Day Cleansing 
Beauty Diet—Chemistry Of Body—Beauty—Person- 
ality. 


British Wages Boards—A Study In Industrial 
Democracy, by Dorothy Sells, 389 pp., The Brook- 
ings Institution, Washington, D. C., Cloth $3.00. 
With the adoption of the Fair Labor Standards Act 

the United States is faced with a new set of legislative 
and administrative problems involving application of 
federal wages and hours provisions to some 11 million 
men, women and children employed in many different 
industries. Under this Act, the determination of statu- 
tory minimum wages will be effected by industry com- 
mittees composed of representatives of employers, 
workers and the public in a manner somewhat similar 
to British practice. This volume briefly traces the his- 
tory of minimum wage legislation in Great Britain and 
relates it to parallel political developments. It then 
sets forth the main provisions of the different British 
minimum wage plans and discusses the methods as well 
as the chief legislative and administrative problems 
arising in connection with wage determination. 


Principles Of Hematology, by Russell L. Haden, 
M.A., M.D., 348 pp., Illus., Lea & Febiger, Phila., 
Cloth $4.50. 

This work reflects the rapid advances of hematology 
in recent years and includes the more essential new 
methods for investigating the blood and the new clinical 
conceptions of the blood disorders. This added knowl- 
edge, however important, has tended to make the sub- 
ject needlessly complex and difficult. The purpose of 
this book is to simplify the study of these disorders. The 
different cells of the blood have been described in detail 
and the mechanism by which each varies from the 
normal has been discussed. Blood disorders are dis- 
turbances in the normal physiology of the blood con- 
stituents rather than true diseases and treatment 
should concern itself with these departures from 
normality. Special emphasis has been placed on the 
technic of examination as clinical interpretations 
necessarily depend on accurate and complete laboratory 
data. The different groups into which the blood 
dyscrasias naturally fall are discussed from the stand- 
point of differential diagnosis and illustrative cases are 
presented. The illustrations include 168 original photo- 
micrographs and 95 original charts and drawings. The 
illustrative case histories are an outstanding feature of 
the work. 


Dictionary Of Scientific Terms, by C. M. Beadnell, 
C. B., F. Z. S., 235 pp., Chemical Publishing Co., 
Inc., New York, cloth, $3.00. 

This work is based on notations taken from recently 
published scientific books and from articles in scientific 
periodicals by recognized authorities. It is primarily 
terms most likely to call for enquiry on the part of 
students and the general public who are interested in 
the discoveries of science. 

(Continued on page 771) 
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Millions will be fascinated by the deft motions of 

these four wrapping machines at the exhibits of the Model AA—Exhibited by 
° P the American Tobacco 

American Tobacco Company, the Continental Geneeer. Siaaeasuaias 


atively small packages in 


Baking Company, E. I. du Pont de Nemours & Co. iL 









Inc., and The Pepsodent Company. transparent cellulose, etc. 
oo < ae Adjustable for different sizes. Brings all folds and 
No mere ‘‘show pieces to attract the crowd, these laps on narrow sides and ends of package. 


machines are day-in and day-out producers in 
manufacturing plants throughout the country. 
They are but 4 of our 78 types of machines—a line 
which covers virtually every wrapping requirement 
in modern industry. 

Package Machinery Company machines embody 
the most advanced features for speed, economy 
and flexibility ...designed with an eye on to- 
morrow’s needs as well as today’s. 


Put Your Wrapping Problems up to us 
Consult our nearest office 





Model FA—Exhibited by The Pepsodent Company. A 


PACKAGE MACHINERY COMPANY Springfield, Mass. widely used carton wrapping machine—serves many 

different industries. Wraps an extremely wide range 
NEW YORK CHICAGO CLEVELAND LOS ANGELES of sizes and shapes. Handles any type of wrapping 
Mexico, D. F., Apartado 2303 Peterborough, England: Baker Perkins, Ltd. material. May be equipped with Electric Eye for 


registration of printing. 


Buenos Aires, Argentina: David H. Orton, Maipu 231 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 





Model 22-B—At the Du Pont exhibit. Wraps hard candies or soft a Pt Sees “fy tee 

i 3 ontinental Baking Company. 
center pieces individually in odd and fancy shapes. Does com- Two cup cakes on a card wrapped g 
bination type wrapping (for example, inner wrapper in foil, outer in transparent cellulose. Feeds cards automatically. 
Attaches a medallion for _ identification. 





wrapper in cellulose). 


PACKAGE MACHINERY COMPANY 


ONZ-Tao Mm @lelola(-1am=)] | lfolale mela <ole [=m ol-1ame oh ARolac Mace) o)el-1e Mela melel ai uleldallalss 
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BY Aaneia Che 
PRUBUCTION ENGINEER 


SMALL PULVERIZER 

Small batch processing of cosmetic and pharmaceu- 
tical mixtures can speedily be accomplished with a 
small inexpensive, portable Mikro-Pulverizer called the 
Bantam, just placed on the market by the Pulverizing 
Machinery Co., Roselle Park, N. J. The method 
employed with the Mikro consists merely of roughly 
premixing all of the ingredients and then putting them 
through the machine; thus making a finished product in 
one operation. 





Results obtained on this new unit are the same as 
results on the big Mikro-Pulverizers and on small jobs 
where the big mills cannot be economically used, the 
new Bantam comes in handy. The new mill has been 
given long tests on many materials and already is being 
used in a number of plants on small production and 
laboratory jobs. It carries the same guarantee as the 
large Mikro-Pulverizer and is dustless and easy to 
clean. 
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COMBINATOR 

The Marco Co., 5325 Westminster Ave., Philadelphia, 
has brought out a new machine which it calls a Com- 
binator. This machine will grind various materials 
down to one micron in diameter. It will also emulsify, 
homogenize, mix or separate. The machine has a wide 
range of application but because it is new in the field 
and also because of its unique method of operation, it 
has been found necessary to process various products in 
the laboratory before sales can be effected. 


LABEL CODING 

How many of you are interested in an automatic 
numbering machine for dating or coding labels? The 
machine we have in mind will feed the label roll from 
one corner and does not require adjustment for size. 
The numbering wheel can be reset in a couple of 
seconds and the machine will handle several hundred 
labels per minute. It will handle runs anywhere from 
a few dozen labels up to millions. Since no change parts 
and no adjustments are required for labels of various 
sizes, change over time is a matter of seconds. The 
machine is based on a well-known operating principle 
and is now in course of development. Before determin- 
ing the price at which the machine is to sell, the manu- 
facturer would like to get some idea of the probable 
extent of the market in the drug trade. Therefore, if 
such a machine interests you, will you be good enough 
to let me know with all possible speed. 


TABLET COUNTING DEVICE 

Most of you are confronted with the problem of pack- 
aging tablets of various sizes and varying counts. If you 
package tablets by hand, you probably use a counting 
paddle and you must have, of course, a counting 
paddle for each size and count of tablet. For larger 
operations, semi-automatic and automatic packaging 
machines are available, but in connection with these 
two, it is necessary to have a special set of throats or 
slides for each tablet size. 

How would you like a simple machine which will 
handle any size tablet and which can be set to deliver 
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Polishing Pans 
Coating Pans 
Tablet Machines 
Drying Closets 
Water Stills 
Drug Mills 
Mixers 
















































Is your laboratory equipped to carry out re- 
search and development work promptly and 
completely. If not, a small outlay for Stokes 
Laboratory Equipment may be a worth-while 
investment. For here is manufacturing equip- 
ment, in miniature, much of it identical in 
design and materials with large-scale pro- 
duction machines, in which laboratory oper- 
ations can be carried on under conditions 
closely approximating those in your plant. 


A well-equipped laboratory is invaluable. It 
is essential for the development of new and 
the improvement of standard formulas. It is 
the connecting link between research and 
manufacturing departments. It enables lab- 


5932 Tabor Road 
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oratory technicians to make tests promptly, 
to demonstrate the practicability of new 
methods, to complete experiments in less 
time, with less material and without tying 
up production machines. 


In our own well-equipped laboratory we use 
and can demonstrate the machines shown 
above and other types of laboratory equip- 
ment as well as larger Stokes Tablet 
Machines and other pharmaceutical manu- 
facturing equipment. 


We offer also, the facilities of our laboratory 
and its staff to further your research efforts 
should such cooperation be desired. Con- 
sult with us. 


F.J. STOKES MACHINE Co. 
Olney P.O. 


Representatives in New York, Chicago, Cincinnati, St. Louis 
Pacific Coast Representative « 


Philadelphia, Pa. 


L. H. Butcher Company, Inc. 


TABLET MACHINES 


Est. 1895 
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any count you choose? Moreover, if such a machine 
can be obtained in hand semi-automatic and automatic 
models, at prices well below any known tablet counting 
equipment, would you be interested? This device has 
been invented and patented and was mentioned in this 
department some time ago and I am taking this means 
to bring it to your attention to determine the probable 
demand for such equipment. Accordingly, I will be very 
pleased if you will let me know if you are interested. 


CARTON FILLER 

In the adjacent photograph is shown one of the new 
machines developed by J. L. Ferguson for filling cartons 
such as spice cartons with dry materials. This machine 
is equipped with carrier chains holding forms for the 
cartons. The cartons by means of this jar are carried 





through bottom flap spreading and gluing mechanisms 
and then under three transfer channels. By means of 
air blasts three cartons are blown through these 
channels so that they arrive upright directly beneath 
the filling tubes. Here the empty cartons which now 
have the glued side down are elevated up around the 
filling tubes and the cartons are filled. The filled cartons 
are taken through a sealing mechanism where the top 
flaps are glued and sealed. The machine operates be- 
tween fifty and sixty packages per minute. 


VACUUM BOTTLE FILLER 

The adjacent photograph shows the latest semi- 
automatic vacuum bottle filler built by Ertel Eng. 
Corp., 120 East 16 St., N. Y., mainly for filling small 
bottles of perfume, nail polish, ete. This filler is 
equipped with twelve spouts which fill twelve bottles at 
once. The bottles are racked up on the left side of the 
conveyor and pushed along under the spouts. The 
manifold to which the filling spouts are connected is 
brought to the bottles by means of a foot pedal. This 
enables the bottles to be filled very rapidly. By means 
of the lever shown on the top housing, the spouts may 
be lowered or raised, depending upon the size bottle and 
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the height necessary for the spouts to be away from the 
bottles before filling. 

The vacuum pump used on this filler is automatically 
oiled and will fill bottles at the rate of from three to 
three and a half gallons per minute, depending upon the 





speed of the operator in moving the bottles to and 
from the spouts. When the machine is idle, the con- 
veyor may be collapsed to conserve floor space. The 
filler is inexpensive and is furnished in either stainless 
steel or bronze nickel plated wherever liquid might 
come in contact with the metal. 


GRANULATOR 

The oscillating granulator shown here is a new 
machine of the automatic screen type developed by 
F. J. Stokes Machine Co., Philadelphia, used for gran- 
ulating dried crystal masses, processing filter-press cake, 
breaking down materials caked in storage, preparing 
wet mixtures for drying, breaking up compressed slugs 
for debulking operations, and a variety of similar 
operations. 





It is a compact continuous production machine with 
high output, up to 2,000 pounds per hour, and it has a 
built-in motor and large bearings well lubricated to 
eliminate the danger of contaminating processed ma- 
terials. A dust-tight discharge hopper can be furnished. 
The machine comes in several sizes and may be had in 
special metals. 
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the air can be supplied with 









ROSS 


Aine Syst 


Hundreds of exacting processing operations are not only 
being successfully completed with ROSS pure air systems, 
—but with far greater uniformity of production. They are 
designed for maintaining any temperature—from Zero to 
1000° F. If it's a job for AIR— it's a job for ROSS Air 
Systems. They embody 25 years of specialized experience. 
What's your problem? 








J. O. ROSS ENGINEERING 
CORPORATION 


Main Office — 350 MADISON AVE., New York, N. Y. 
CHICAGO, ILL. DETROIT, MICH. PITTSBURGH, PA. PORTLAND, ORE. 
ROSS ENGINEERING OF CANADA, LIMITED, Dominion Square Building, Montreal 
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ODOR ADSORBER 


A new odor adsorber for removing all types of odors 
such as oil vapors, fermentation vapors and other ob- 
jectionable gases from compressed air lines has been 
announced by W. B. Connor Eng. Corp., 114 East 32 
St., New York. Known as the Dorex Pipe Line Adsorb- 
er, the unit is an auxiliary air-stream “filter” of acti- 
vated coconut shell carbon. This type of carbon is one 





of the most active commercial adsorption agents 
known, and will adsorb odors up to fifteen per cent. of 
its own weight. It is reported to remove odors and 
vapors which cannot be stopped by the usual condens- 
ers, separators or aftercoolers. The unit shown has a 
compressed air capacity of 175 cfm. Full information, 
data sheets and prices are available on request. 


PURCHASING 

| have a letter from Charlie Gillespie on the subject 
of purchasing versus production departments. I am 
publishing Charlie’s letter because I imagine a number 
of you have had the same experience with your pur- 
chasing agents, but I shall reserve comment for the 
reason that I have too many good friends who are pur- 
chasing agents against whom no such charge of in- 
competence could be levied. 

“T am very much interested in your Production 
Forum and it occurred to me you might have ex- 
perienced the different points of view between the 
purchasing departments and the boys in the pro- 
duction end. The purchasing departments have the 
cost of material in view all the time. You requisition, 
let us say, fifty pounds of material that deteriorates. 
They find one hundred pounds costs one cent a pound 
cheaper and buy it. Where does the company benefit? 
Or we'll say you order twenty-five pounds of Triple- 
pressed Stearic Acid. If the purchasing man is not a 
technical man, Stearic Acid to him is Stearic Acid. 
You have to send it back, production schedule is 
delayed, orders are held up. Again, where does the 
company benefit? Time and time again I have seen 
firms lose twice as much money in the handling and 
production end as was saved in the purchasing end 
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which a little more consultation and cooperation 
would have avoided. In fact, I have used para- 
graphs on pages 42 and 44 in MopERN CosmeETICs to 
back me up once or twice.” 


DISINTEGRATING EMULSIFIER 

A rather interesting machine has been introduced by 
the Process Machinery Co., 243 Langton St., San 
Francisco. It is called the Rietz Micro-Disintegrator. 
It is used for fine grinding and for general emulsifying 
purposes. For instance, the capacity of the R.D. 8 
illustrated herewith on fine grinding of herbs and spices 
ranges between one and ten pounds per minute through 
sixty mesh. The same machine will handle from one to 
two gallons per minute of suspensions such as milk of 
magnesia, from one to five gallons per minute of average 
emulsions. This machine is one of four standard sizes. 

An interesting feature of this type of equipment is 
that it may be equipped with integral pumps for closed 
circuit processes such as those dealing with volatile 
solvents. The equipment is designed for hermetic seal- 
ing throughout and can be operated under vacuum or in 
an inert gaseous atmosphere. Originally this machine 
was developed in the food industries for making soup 
stocks and reducing meat, including bone, for this pur- 
pose. It also has been used for the dispersion of ice 
cream and dough mixes, for cream cheese, syrups, and 
for fruit juice extraction. The indications are, there- 
fore, that this machine will handle anything from a 





light solution up through a tooth paste, shaving cream, 
and ointment. 

The inventor of the machine informed me that re- 
cently an application of the machine was made in the 
cosmetic industry for obtaining a lemon slurry suitable 
for soap and lotion purposes from lemon peels. In this 
service the small disintegrator reduces approximately 
75 per cent. of the yellow coloring matter, including the 
oil, from the peels and separates the slurry from the 
pulpy waste. The separated slurry is a fine smooth 
emulsion. 
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The 


FLOW-MASTER 
HOMOGENIZER 


Homogenizer? New? Yes! but an entirely new kind of an homo- 
genizer than you have been accustomed to, and new only in 
the sense that it is comparatively new in this industry. 


The Flow-Master is engineered to meet the exacting 
operations of the drug and cosmetic industry. 


Instead of forcing materials through small orifices under high 
pressure in order to reduce component parts, the Flow-Master 
accomplishes 80% of its operations mechanically by easy stages 
of compounding — sheeting — vibrating action, which not only 
produce more uniform results, but at a greatly reduced cost 
of operation. 


One manufacturer ‘phoned us recently that they were accom- 
plishing on the Flow-Master, under only 25 lbs. pressure, what 
had formerly required 800 to 1,000 lbs. of pressure on another 
machine and they were getting better results. 


Not only are we able to save on the cost of operation, but the 
Flow-Master employs an automatic compensating wear 
control which maintains pre-determined volumetric 
efficiency; a feature of vital importance where synchronized 


operation is essential. 


With these and many other advantages, the Flow-Master is 
lower in first cost — in cost of operation and maintenance cost. 
We do not ask you to take a single chance on the purchase 
of the Flow-Master. 
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We prefer to process your product or products in our own 
laboratory, under the supervision of expert chemists and tech- 
nicians. If we can improve the quality or reduce the cost of 
manufacture, you should be interested; but you are under no 
obligation to purchase. This is our policy — experience has 
shown that it pays. 


If you are not interested in homogenization, how about a pump 


that will maintain Volumetric Efficiency? 





The 


FLOW-MASTER 
HYDRAULIC PUMP 


is the pump the industry has been waiting for. Capacity up to 


50,000 lbs. per hour. Draws an almost perfect vacuum. 


Handles unusually viscous materials. Employs the same auto- 
matic wear compensating control, which maintains volumetric 
efficiency, as in the homogenizer. The first cost is low — the 


operating cost is low and so is maintenance. 


You will find the Flow-Master the ideal pump for use where 
other pumps find the going too severe. 


The Flow-Master pump — like the homogenizer — is engineered 
for the job, from a materials standpoint—a capacity stand- 
point — and from originality in design standpoint, too. Flow- 
Master products are in a class by themselves — rugged and 


compact. 


Tell us your problems — we will gladly help. 


MARCO CO., INC. 


5325 Westminster Ave. 
Philadelphia, Penna. 
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TABLET DISPENSER 

In the food trades certain canning operations require 
dropping a tablet of salt into cans of vegetables after 
they have passed the filling machines. For this purpose 
the Scientific Tablet Co., 1530 N. Hadley St., St. Louis, 
developed an automatic tablet depositor. This machine 





will deposit one or two tablets into containers as they 
pass around a star wheel under a filling head, or, when 
desired, it can be arranged to deposit two different 
tablets. The machine has also been used for dropping 
tablets of bicarbonate of soda or calcium bicarbonate 
into citrate of magnesia bottles. This machine is not 
suitable for packaging tablets into bottles because it has 
an optimum speed of 150 tablets per minute. Obviously 
such a speed would be altogether too slow for tablet 
packaging. But there are occasionally special operations 
where such a machine would work to advantage. 


QUIET COMPRESSOR 

B. F. Sturtevant Co., Hyde Park, Boston, have in- 
troduced a new type of centrifugal air compressor which 
they claim is exceptionally low in operating cost and 
extremely quiet. One of the advantages to this machine 
is the fact that power consumption decreases in propor- 
tion with lowered volume. 


A NEW METAL 


Colalloy, a non-ferrous silvery metal, two-thirds 
lighter than steel and most common metals, unusually 
resistant to corrosion, outstanding in electrical and 
thermal conductivity, strong, workable, beautiful, and 
low in cost, is now in production. 

This metal is made in all the forms, shapes, gauges, 
and range of sizes that are available in most common 
metals. Hundreds of dies and tools are on hand to 
make commonly used items such as pans, trays, trucks, 
containers, etc. Where light weight, strength, corrosion 
resistance, non-toxicity, electrical and thermal con- 
ductivity and non-sparking qualities are required at low 
cost, colalloy is worth investigation. 

Colalloy is colorless, odorless, non-toxic, tasteless, 
and non-contaminating even to the most delicate foods 
and finest materials. It cannot rust. For its physical 
properties, colalloy has a range of hardnesses, tensile 
strengths, working factors and other properties, which 
lends itself to common fabrication practices with stand- 
ard tools and equipment. 

The natural appearance of colalloy is silvery, but it is 
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also available in chromaloy, satin, and other surface 
effects, with high mirror-like chrome, or smooth non- 
reflective silvery appearance. 

Free laboratory testing samples can be had by re- 
quest. Technical information and specific data for in- 
dividual uses will be furnished on application to Colonial 
Alloys Company, Colonial Philadelphia Building, 
Philadelphia. 


RECORDER 

C. J. Tagliabue Manufacturing Company, Brooklyn, 
New York, announces a new “9” recorder for tem- 
perature and pressure, occupying half the space, but 
including every feature, of the larger ten and twelve 
inch recorders. These features include: interchangeable 
tube system that can be replaced readily and need be 
checked at one temperature only; pen arm bracket sup- 
ported by bearings at both ends; positive micrometer 
pen adjustment; safety link for range protection; pre- 
cision-built capillary fountain pen; nine inch chart with 
34g inches pen travel; easily controlled chart holders. 
If you want complete illustrations and description of 
the Tag recorder and recorder-controller, you can send 
for bulletin No. 1178. 


VACUUM PUMP 
The Beach-Russ Co., 50 Church St., New York, have 
completely redesigned their line of high vacuum pumps. 





The new design is streamlined, making the pump setup 
very much more compact than it was formerly. These 
pumps are suitable for every type of work requiring 
vacuum. A bulletin describing this pump and its mani- 
fold applications is ready for your perusal. 


MOTO-FEEDER 

William B. Scaife and Sons Company announces the 
development of a feeding device suitable for feeding 
chemical solutions into process equipment at constant 
rates. This unit has also been used in connection with 
the treatment of water as well as chemical solutions. 
Capacities range from fractional quantities up to seven 
and a half gallons per hour. 
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The machine that applies labels to prod- 
ucts like those above, saves time and 
money in production departments. Not only 
a vastly improved appearance by the Labelrite 
method, but, by several phases of labor saving 
and competent speed, earns profits and pays divi- 
dends. This Labelrite method—either hand-fed or 
fully automatic—deserves your investigation. Get a cata- 
log with complete details... . 


NEw JERSEY MACHINE CORPN. 
16th ST. & WILLOW AVE. — HOBOKEN, N. J. 


PERFECT P R O F I I 
Sm BUILDER 


meme /, 1939! 














;-PHILLIPS’ = 
| wre OF MAGHeS } 

















Sales and Service representatives in sixteen cities—also in Canada and England. 


Chicago Office: 549 W. Washington Boulevard 
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SPECIAL MACHINES 


One characteristic which differentiates American 
packaging equipment builders from European firms is 
the willingness of European firms to develop unusual 
packaging machines even though the market for them is 
limited. This is, of course, a consequence of the differ- 
ence in the American and European labor rates. 

| have been looking over my files on German equip- 
ment and | would like to tell you about a few of the 
machines which have been developed over there and 
which are considered standard. These machines are 
made by Verpackungs-Automaten in Dusseldorf. For 
instance, there is a fully automatic bottle wrapping 
machine that will wrap bottles in tissue paper, glassine, 
or transparent cellulose at speeds up to fifty bottles per 
minute. This machine wraps the paper around the 
bottles, twisting the material about the necks and gluing 
the seam and then folding the bottom ends. Should it 
be necessary, the same machine can be equipped with 
an automatic printing device which will print several 
colors. 

Another machine of theirs is an automatic labeling 
machine which applies body, neck, or top labels to 
bottles, boxes, tins, cardboard jars, or paper bags. 
This machine operates at speeds ranging between 
thirty-five and one hundred twenty per minute depend- 
ing on the type of package. A third machine is used for 
wrapping round soap cakes, pleating the paper over the 
ends and applying the end seals. 


CENTRIFUGAL FILTER 

A rather interesting new centrifugal filter has been 
developed by the Centrifilter Corporation, 518 Fort 
Washington Avenue, New York, New York. I am 
quite certain that this machine is not built in small 
models and, therefore, will be of interest only to the 
larger manufacturers. This unit is entirely automatic 
and is a continuous discharge machine performing its 
functions simultaneously. It removes liquid from filter 
cake and also clarifies the filtrate. Both the cake and 
the filtrate are discharged continuously. The cake is 
subjected to a pressure equivalent to four hundred 
pounds per square inch so that the dewatering effect of 
the machine is very great. The filtrate is forced through 
Baleen filters consisting of thousands of thin, rustless 
steel blades forming double truncated cones around the 
pressure basket. It is claimed that the filtrate is de- 
livered at an excessively high rate of flow and is per- 
fectly clear. The machine has been used for extraction 
operations for vegetable processing and in the manu- 
facture of numerous types of chemicals. 


VIBRATORY FEEDER 

Syntron Company, 560 Lexington Avenue, Homer 
City, Pa., have announced a new, small model of 
Vibratory Feeder for controlling the flow of bulk solids. 
Rated at a capacity of handling as much as 2,000 
pounds per hour of 100 pound material such as sand, 
this size Feeder is the smallest model in their line and is 
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intended for small, finely controlled feeds of a few 
pounds per hour, such as is required to feed chemical 
reagents, etc. 

The Vibratory Feeder is made up of a sheet metal 
trough 18 inches long by 3 inches wide, with tapered 
sides from rear to front, mounted on springs and 
actuated by a pulsating electro-magnet. Control of the 
rate of flow is accomplished by regulating the vibratory 





action through a rheostat in the separate controller 
supplied with each feeder. The controller, which also 
contains the operating switch and a thermionic valve, is 
arranged for separate, remote wall mounting. Identified 
as the Model “F-O,” this small feeder, with its con- 
troller, provides a finger tip control of the rate of flow 
of solids with an entire absence of moving and wearing 
parts. 


SEND FOR A COPY 


Barnstead Still and Sterilizer Company, Forest Hills, 
Boston, Mass., would like you to send for a copy of their 
new catalog. It is one of the most complete and pro- 
fusely illustrated publications of its kind which has 
come to our attention in a good while. 

Universal Cooler Corporation, Detroit, Michigan, 
have a catalog which illustrates the company’s line of 
commercial refrigerating units. They appear extremely 
well designed and our experience with this equipment 
has been good. 

J. H. Day Company, Cincinnati, Ohio, have issued a 
new bulletin on the Day Ro-Ball sifter. This is an excel- 
lent sifter and has a wide range of applications for 
treating drug and cosmetic products. The bulletin is 
plentifully illustrated with a number of interesting 
applications. 

Griscom-Russell Company, 285 Madison Avenue, 
New York, New York, have requested you to send for 
a copy of their bulletin on heat exchangers. Among the 
equipment produced by this company is a very effective 
high capacity water still and also stills for solvent re- 
covery. This company makes heat exchangers and con- 
densers of all types for all sorts of processing purposes. 

B. F. Sturtevant Company, Hyde Park, Boston, 
Mass., have issued a booklet on the newly designed 
Axiflo pressure fan. This bulletin contains an immense 
amount of data on the performance of these fans under 
various operating conditions. The fans were especially 
designed for efficient performance against the resistance 
of wind, duct systems, etc. It is claimed that this fan 
possesses the economical operating features of an axial 
flow type fan combined with the capacity and perform- 
ance of a centrifugal fan. 
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i Gear 


ENDWELD 


TUBE FILLER & SEALER 


@ The ENDWELD is a Kiefer master- 
piece ... it is almost human. 


Cleans all tubes with filtered compressed 
air ... fills faultlessly by vacuum-actuated 
principle, either paste or liquid . . . shaves 
bottom of tube to make all identical length 
and in preparation for welding... welds 
the end into tight, neat, dependable closure! 
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THE KARL KIEFER MACHINE co. 


SAN FRANCISCO 


BOSTON CINCINNATI, U.S.A. SEATTLE 


CHICAGO 


LONDON, ENGLAND 














Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER" 








e Durable 


e Moderately 
priced 


e Simple to operate 
e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 


Roya CHAIRS QUICKLY 
PAY FOR THEMSELVES — 
There's a ROYAL Factory Chair 


to fit every industrial worker. 
@They reduce fatigue and thus help increase produc- 
tion . . . and profits. These chairs can be adjusted to 
assure correct posture for every employee . . . whether 
tall or short, fat or thin. 


@ There is a wide line of ROYAL Industrial Chairs . . . 
adjustable and non-adjustable . . . for every type 
of worker and to meet every seating problem. 


FREE TRIAL sis3,\° 227,210 
gressive company. 
Mail Coupon ROYAL METAL MBG. CO. 
for new Industrial | 1138S. Michigan Ave., Dept. C-3, CHICAGO 
Scating Catalog PUIG Sia daccniscntatensvesoveosy Rea eee be Ne SE 


and Reference eh Birks Seueek culeiercatpasceriare nares ties 
Book Bris csciscactinscasegutssiiessven conseecansesssntis6e eam ce 




















Use the Filco Easy-Ride Conveyor shown above... for speedy, 
economical handling of boxes, cases and cartons. * Sturdy con- 
struction. 3 ft. to 20 ft. lengths. 3 rows of triple-tired steel 
rollers on 3'' centers. Easily portable. Furnished with or 
without supports. Curves available. Adapted to practically 
any plant. 

Send for circular and prices on Easy-Ride and broad line of 
filtering equipment and media. The Filter Paper Company, 
53 East 24th Street, Chicago, Illinois. 


FILCO 
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SPECIFICATIONS 
Capacity per minute (single punch)... .... 700 tablets 
Capacity per minute (triple punch). ..... 2100 ~~ 
Maximum Size, Single..................... 1 inch 
Maximum Size, Triple..................... J inch 
Maximum Depth Cell. .................... 34 inch 
Dies, Outside Diameter.................... 2 inch 
Motor equipped (enclosed in Base)......... 3H. P. 


Punches for single interchangeable with No. 3 Rotary 
with exception 25 instead of 16 each comprise a set. 


THE NEW 
No. 7 COLTON 


MOTOR ORF VEN 


ROTARY TABLET MACHINE 


SINGLE PUNCH 

The Rotary Table carries a set of twenty-five Punches and Dies 
and when operating at maximum speed employing single punches 
would produce 700 tablets per minute. 


TRIPLE PUNCH 

When arranged for triple punches and dies, 7%’ is the maximum 
diameter recommended for triple « tion and ting at max- 
imum speed would produce 2100 tablets per minute. 


GENERAL CONSTRUCTION 

New design shoe, insuring full dies and preventing granulation 
from separating. 

Feed accomplished at point of Lower Punches dropping in the 
Dies, a very important feature in compressing many materials. 

Rotary Table rests on Ball Thrust Bearings, constantly bathed in oil. 

Motor Drive with Reeves Variable Speed Pulleys, built into base 
of machine, housed away from all dust. 

Pressure adjustment on upper Punches, accomplished with worm 
adjustment operating Eccentric Steel Sleeve. This is a new feature. 

Power Drive-Combination Worm and Spur Gear. 

Hopper arranged with gate to on uniform flow of material 
to Feed Shoe for different sizes of tablets and different materials. 

Head of Machine housed against dust. 





We also make a complete line of Pharmaceutical Equipment. 


CIN GRRNER oo) c. Ses oie ig each 41 x 52 inches 

Hoot Soete so sncsoc snes ist ARTHUR COLTON COMPANY 
Boxed for export................ 45” x 54” x 68” 

Gen IIES oso ose sees Ss eat 4400 Ibs. 2620 EAST JEFFERSON AVENUE DETROIT, MICHIGAN, U.S.A. 














i The Knack of 
' Selling Yourself 


by 
JAMES T. MANGAN 


Knack 


sellin’ 


yoursel 


A new and refreshingly different 

book by the author of “You Can 

Do Anything” and “Thoughts on 
Salesmanship.”’ 





256 PAGES ¢ 514x814 INCHES 
SLATE BLUE AND OLD GOLD CLOTH BINDING 


Mangan is a spellbinder in print and this new 
book will give any reader an entirely new 
slant on life, business success and personal 
ambition. For sheer common sense, for enter- 
tainment par excellence, Mangan’s new book 
rings the bell! Pick it up and you won’t want 
to lay it down until you have read the last 
word on the last page. 


§2.50 
Order Yours Today From 
Book Dept. 
Drug and Cosmetic Industry 


101 West 31st Street New York, N. Y. 











PROCTOR 


CABINET TRAY DRYER 
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CONTROLLED and perfectly UNIFORM drying is often 
important to the color and texture of a product. . . and in the 
drug and cosmetic industry, especially, any aiaion in color 
and texture often means the difference between high and low 
quality. Proctor Dryers, whether of the standard cabinet tray 
type shown above or machines especially designed for a par- 
ticular drying problem, have earned a reputation in a large 
number of installations for drying pharmaceuticals, cosmetics 
and allied products correctly, efficiently and economically. 


PROCTOR & SCHWARTZ - INC 


PHILADELPHIA 
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YOU'RE INVITED 


To visit our convenient neighboring offices 
on your way to the New York World’s Fair. 


Warehouse and Tex. Dye & Print. Co. 
Shops of Am. Liquidation 


335 DoremusAve., River Road, 

Newark, N. J. Fairlawn, N. J. 
SELECTED SPECIALS 

8—Tablet Machines; 2—Colton 2B, ';'"'; 1—Stokes ‘‘O’’, 
Ss"; 1—Mulford, 2''; 2—Colton No. 2 Rotary, 5s"; 1— 
Stokes Rotary D, 1''; 1—-Stokes Eureka hand, '."'. 

1—Pneumatic Scale Automatic Screw Capper; 4 Kramer, 
semi-automatic. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6 spouts. 

1—Pneumatic Scale Packaging Unit, carton feeder, top and 
bottom sealer, 2—Stage Weigher, Wax liner unit. 

1—Samco Jr. 6 spout Vacuum straight line Filler. 

1—Stokes & Smith MG Powder Filler and Weigher. 

1—400 gal. Stainless Steel, jacketed tilting kettle 

2—World Rotary Automatic Labelers. 

1—World Automatic Straight Line Duplex Labeler. 

8—World, Ermold and National semi-auto, motor driven 
Labelers. 

22—-Dry Powder Sifters and Mixers, lab. size to 4000 Ib. 

2—Karl Kiefer Visco Piston type Jar Fillers. 

1—Urie Universal Tube or Jar Filler, motor driven. 

5—Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 

2—200 gal. Glass Lined Jacketed Kettles; 2—250 gal. Agi- 
tated; 4—-350 gal. Jacketed; 3—-300 gal. Jacketed, Agi- 


tated. 
MISCELLANEOUS —Large selection of: Glass Lined Storage 
Tanks, Drug Mills, Pulverizers, Pill Mass Mixers, Sifters, 
Colloid Mills, Filter Presses, Coating Pans, Tanks, Portable 
Agitators, Pumps, Boilers, Kettles, Grinders, Ointment 
Mills, Screens, Filters, Stills, etc. SEND FOR COMPLETE 
BULLETIN. 
What have you for sale? Send us a list. 


We Buy and Sell from a Single Item to a Complete Plant 


Consolidated Products Company, Inc 
20-21 Park Row a \ Ce (tan ee 


Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 











Za, 
ata: 


ROSS 


45 GALLON 


CHANGE CAN 
















For mixing 
standard batches 
of Ointment 
Bases, Deodorant 
Compounds, 
Tooth Pastes, 
Shaving Creams, 
and various sim- 
ilar preparations. 


Cover over mix- 
ing can retards 
evaporation and 
eliminates dust. 


Totally enclosed 
guards on all 
gears ... anti- 
friction bearings ... counter-balanced raising arm with locking clamp. 


Can be furnished with stainless steel cans and stirrers when desired. 


CHARLES ROSS & SON COMPANY 








WHAT IS THIS??? 


It is the answer 
how to fill small 
bottles rapidly, 
accurately and 


inexpensively. 


The new Ertel 
Multiple Spout 
Vacuum Bottle 
Filler shown 
here was created 
due to the many 





inquiries coming 
to us in the past for such a type unit. 


Its speedy, efficient, economical operation will increase 
your production to meet increased sales. 


E eres E neieerine Corporation 
DEPT. B @ 120 EAST 16th ST., NEW YORK, N. Y. 


Manufacturers and Designers of Liquid Handling Equipment... Asbes- 
tos Disk Filters... Neutral Asbestos Filter Disks...Portable Mixers...Bottle 
Fillers...Glass lined and Stainless Steel Tanks... Hand Bottle Cappers 
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Rivista Italiana 
delle Essenze, 
dei Profumi 

e delle 

Piante officinali 


Official Organ 
of the Fenachimici 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
for Perfumery: 


Manufacturers of Articles used in 
the Perfumery Trade: 


Editorial This is the Periodical in which to 
a Advertise effectively in Italy. 
Vie Make Use of its Advantages. 
S. Vincenzo Sample Copy and Tariff on Request. 











N38 -- Milano -- P.O. B. 850 -- Tel.31:216 
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Industry's Books 
(Continued from page 757) 


The American Way Of Life, by George’ E.. Sokolsky 
With Introduction by Fulton Oursler, 180 pp., 
Farrar & Rinehart, Inc., New York, Cloth, $2.00. 
This is an industrial history of America in which the 

author shows how this country has achieved the world’s 

highest standard of living through mass production, 
mass distribution and effective advertising. Contents 
include: The genius of our country; The magic of a free 
people; Up to first place; Blue milk and white; Ride 

your own; The staff of life; Every girl a queen; "Mid 

pleasures and palaces; The medicine chest; Triumphant 

private enterprise; Is our press to remain free; Con- 
sumer protections; Yardsticks of living. 

American Medicine Mobilizes, by James Rorty, 358 
pp., W. W. Norton & Co., Inc., New York, Cloth 
$3.00. 

“Socialized Medicine” is one of the major issues be- 
fore the American people today. In this work the sub- 
ject is discussed from various aspects, its purpose being 
to arouse the medical profession to an appreciation of 
the crisis before them, and to give the layman a clear 
picture of the situation. 


Handbook Of Roentgen And Radium Therapy, 
by A. J. Delario, B.A., M.D., 361 pp., Tllus., F. A. 
Davis Co., Phila., Cloth, $8.00. 

This book is divided into three sections. In the first 
section there is a general discussion of the origin and 
production of roentgen and radium waves, methods by 
which the wave-lengths are measured, and their physical 
and biological properties, as well as the erythema and 
therapeutic doses, and the rate of tissue recovery. 
General principles for the treatment of diseases, both 
by roentgen ray and radium are given; a list of diseases 
which react to these modalities, and the specific dosages 
and technic complete part one. 

The second part of the book is composed of figures 
and tables, giving in graphic form theoretical and prac- 
tical information on the subject of roentgen and radium 
waves. These illustrate the factors by which a known 
amount of roentgen ray or radium can be given, in 
spite of variations which may occur or be desirable in 
the kilovoltage, filtration, milliamperage, skin focal 
distance, and size of the area treated. They illustrate 
how a change in any one of these factors will affect the 
result obtained. The tables on radium are valuable in 
calculating the dosage to be given. The size, form, and 
filtration, of the many applicators used would make any 
specific knowledge of the subject of dosage impossible, 
but by means of the tables it is possible to calculate the 
dosage for any form and size of applicator, and for any 
filter. 

The third part gives the end results of conditions 
treated with roentgen and radium rays. Especially 
significant is the comparison of the end results as ob- 
tained by surgery, roentgen and radium therapy alone, 
or in combinations, in the treatment of benign and 
malignant growths. 
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The Microscopical Study Of Drugs, by Lilian A. 
Kay, B. Pharm., Ph.C., 228 pp., Williams & Wilkins 
Co., Baltimore, Cloth, $4.00. 

This book, printed in England, has been written to 
provide a work dealing comprehensively with the prac- 
tical microscopical examination of the drugs included in 
the syllabus for the Pharmaceutical Chemist Qualifying 
Examination and the Bachelor of Pharmacy Examina- 
tion of the University of London. Contents: Micro- 
scopical Drawing; Micromeasurement; Clearing And 
Macerating Agents And Microchemical Tests; Fibres 
and Fabrics Used For Surgical Dressings; The Micro- 
scopical Examination Of Organized Vegetable Drugs; 
Leaves; Barks; Fruits And Seeds; Rhizomes And 
Roots; Bulbs; Woody Stems; Herbs; Flowers; Fungi; 
Report on The Examination Of A Drug Powder Con- 
taining Two Ingredients; Quantitative Analysis Using 
Lycopodium Spores. 


The Problem Of Retail Site Selection, by Richard 
U. Ratcliff, 93 pp., University Of Michigan, Ann 
Arbor. 

This is Vol. IX, No. 1, of Michigan Business Studies. 
The author does not attempt to develop definite 
formulae for site selection in specific cases; rather the 
objective of the study is to provide a quantitative de- 
scription of mature retail structure, and to set forth the 
underlying economic causation in the evolution of com- 
mercial conformations. Contents: The Functional 
Basis Of Urban Organization; Spatial Relationships in 
the Central Business District; Location Characteristics 
and Buying Habits; Current Site-Selection Practice 
Among the Chains. 





As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 
101 W. 31st Street New York, N. Y. 
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SNOWFLAKE CRYSTALS 
s THE WATER! 




























Some bath crystal bases soften water . . . others 
harden it. Some leave a sticky feeling after the bath 

. some leave a clean, fresh feeling . . . and 
you can bet that it is Snowflake Crystals that leaves 
the clean, fresh feeling. 

. . . Because Snowflake Crystals in itself is an 
excellent mild detergent and water-softener . . . a 
pure sodium sesquicarbonate. 

Don’t think that the customer doesn’t know the 
difference. She does. Perhaps the only way you'll 
ever find out is through repeat business. And re- 
packers who use Snowflake Crystals as their bath 
crystal base will testify to that! Write for complete 
information on treating these crystals with perfumes 
and colors. Write to 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


40 RECTOR STREET NEW YORK, N. Y. 











TRADE MARK 





] 

SOLVAY SALES CORPORATION | 

40 RECTOR STREET NEW YORK, N. Y. | 
j Please send me a copy of the Solvay Products Book. | 
1 | 
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IScoO SPECIALTIES 
I! ll 


for Pharmaceutical and 
Cosmetic Manufacturers 


= 


Large capacity, ability to meet special and ex- 



























acting requirements, coupled with years of ex- 


perience—are definitely at your command here. 


ISCO ABSORPTION BASE 


Practically odorless—Imparts lustre to creams 
—Stable to acids and alkalies. Easy to perfume. 


STEARATES 
ZINC U.S. P. and MAGNESIUM 


Impalpable and Pure White. 
Made to satisfy the most exacting require- 
ments. Light or Heavy—as desired. 


ZINC OXIDE U. S. P. 


Product of Vieille Montagne. 
Extremely Light and Fine. 


PACIFIC TRINITY TALC 


Means quality insurance, plus assurance of 
steady supply. Product of U.S. A. 


BEESWAX 
Pure White Sunbleached U. S. P. 
Pure Refined Light Yellow. 


OZOKERITE WAX 


Pure White and Yellow—all melting points. 


ISCO CAUSTIC POTASH 


All Grades, Forms and Packing. 


ISCO CARBONATE OF POTASH 


All Grades, Forms and Packing. 


BORAX and BORIC ACID 


also other 
GUMS, WAXES, PRESERVATIVES, 
ALKALIES, STARCHES, etc. 


INNIS. SP BIDEN 9 


Established 1816) 
7 


119 Liberty Street + + + NEW YORK 
BOSTON + PHILADELPHIA + CHICAGO + CLEVELAND + GLOVERSYILLE, N. Y. 


” 
GH Q. iz) 
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™ COMPOUNDER’S CORNER 


PERMANENT WAVE 
SOLUTIONS 


Under the influence of steam, hair can 
undergo elastic stretching and, like strips 
of rubber, return to its original condition. 
If the action of steam is prolonged, how- 
ever, the hair loses this particular type of 
elasticity and undergoes “permanent de- 
formation.”” This phenomenon is_ not 
mechanical; it is not due to flattening of 
the hair. It is caused only by a new ar- 
rangement of the molecules which lose 
their contracted form and assume a 
permanently extended state: transforma- 
tion of alpha keratin into beta keratin. 
Hydrolysis of the connections between 
lateral chains causes this transformation. 
This is what takes place during the per- 
manent waving operation: because the hair 
is wound on pins, the stretching will be 
greater on the outside of the curve and the 
wave will be definitely fixed. Two im- 
portant points result from these conclu- 
sions, namely, that permanent waving is 
due to hydrolysis and not to mechanical 
flattening. This explains the necessity for 
using an alkali in the waving fluid, which 
would be inactive without it. 

Burning of the hair is actually exag- 
gerated hydrolysis with degradation of the 
keratin. It will not be prevented by the 
presence of a reducing agent such as sulfite 
or bisulfite. The latter is almost always 
added to permanent waving liquids to pre- 
vent incipient oxidation of the hair at the 
high temperatures utilized (especially in 
machineless methods) and to destroy 
traces of oxidizing substances present 
from previous treatments. 

A permanent waving solution therefore 
always will contain an alkaline product 
which has a hydrolyzing action that will be 
greater as the heating is more intense and 
more prolonged. If insufficient alkali is 
present, the solution will not be effective; 
if too much alkali is used, the hair will be 
deter- 


destroyed. The concentration is 


mined by the nature of the hair. 
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Hair which has been weakened by re- 
peated treatments will be hydrolyzed very 
readily. It will then be necessary to use a 
less alkaline liquid and to diminish the 
absorptive power of the hair by means of a 
preliminary oil bath. 

On the other hand, certain dyes are in- 
compatible with certain alkalies (especially 





ammonia) and the use of these alkalies 
must be avoided when necessary. Since 
the exact composition of these dyes is 
seldom known, incompatibilities must be 
determined by means of a test curl. 

The concentration of the alkali used 
varies very widely, depending upon the 
mixtures used, so that only formulas can 


“This Food & Drug Act is a cinch for us, boss. Just put a rose petal in 
every jar of ‘Creme Rose Petale’.”” 
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AMYL ACETATE RUM ETHER 
AMYL BUTYRATE BUTYRIC ETHER 
AMYL VALERATE OENANTHIC ETHER 
ETHYL VALERATE 
ISO-VALERIC ACID 
BUTYRIC ACID 


These Northwestern Products are especially made for 


flavoring purposes. 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 











CAMPHOR TABLETS : SLABS : POWDER 
SPERMACETI WAX 
ZINC STEARATE 











MESSINA 
OIL OF 


LEMON FINE CHEMICALS, WAXES 
Protected by our registered G U M S A N D O I LS 
brand name, ‘Leonardo Vinci’, 


this Messina Oil of Lemon, BEEBE Ss 
U.S.P., is already widely known 
for its delicious flavor, purity, 
uniformity. And it now comes 











For over twenty years we have been placing our 








packed in 1-lb. containers (as knowledge of drug markets and merchandise at 
shown) for smaller users. the disposal of large consumers, here and abroad. 

They have learned to depend upon our experience, 
Samples... to rely upon our judgment with confidence. Our 
Try this oil for yourself. Ask service can result in economy and profit to you, 
for quotations covering your too. Let us figure on your requirements. 
requirements. 








39 West 32nd. Street, New York, N. Y. seaieneaitial EXPORT 


TEMPLEP Rae | ff, ROSENTHAL CO. Inc. 
[29 West Sand. Steet, New York, N. ¥, 


en: ieee 








ba | 
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actually show recommended proportions. 
The principal compounds used are am- 
monia water (20% ammonia), ammonium 
salts such as the carbonate, borate, ace- 
tate, sulfate, sulfite, phosphate, chloride, 
etc.; sodium and potassium carbonates, 
bicarbonates, borates, sulfites, phosphates 
and pyrophosphates; and certain organic 
bases including ethanolamines and amines. 

Ammonia is the most commonly used 
and has advantages apart from its low 
price. Ammonia water, the carbonate, and 
the sulfite are all completely volatile when 
heated and heave no residue on the hair. 
Bottles containing ammon‘a must be well 
stoppered, however, to prevent loss of 
strength. 

Sodium and potassium salts are used 
extensively, either alone or in combination 
with ammonia. Solutions containing only 
these salts may be perfumed and are not 
altered in contact with air. 

Organic amines have been successfully 
used but their odor is often worse than 
that of ammonia and their cost is much 
higher. 


I 
J STETEA) |): Ee OE 12 
Sodiumsbisulfite: 6... 6.cevieccse nck 2 
NARERE BS 82 eo te ons a helene 86 
Il 
PSTET ETON (1: a mE SO TRO RAE ORS ERE 5 
Tetrasodium pyrophosphate 12 
[2a )i2 5 peer Ma i WE ath RR he So, oe 8 3 
Potassium carbonate............... t 
WM AIGOM ie og corte cat crere otha niaten bata Ts 
III 
Sodiumisulitesac. yic00.. eee 
Sodium carbonate................- 9 
WER G ES eccre tr vata ee uid eth eitvars 82 


These simple formulas, although generally 
satisfactory, are best modified by the addi- 
tion of agents to protect the hair. The 
principal substances used are gums and 
mucilages, mineral oils, vegetable oils in- 
cluding castor oil, special soaps, and sul- 
fonated vegetable oils. 

Many types of gums may be used, 
although their value in permanent wave 
solutions is open to question. 


IV 
PERE cai Sei ue ee ode oma 1 
Potassium carbonate............... 4 
BERGA CABNNMOUN 65 6 sie doc cs oe ote 10 
ALORS 5. eect Saunt oon een 10 
WRG Re ert 5 ae rhea eer 84 
Vv 
J SUC 117 eee Ane ary Po COE RS GPRS ROSE 12 
Sodium alginate gel................ 4 
Secirin Dishes ook Gk oss ho Se ehesee 2 
AVNER 0m, or cetera oh bh he Nie ate 82 


The completely unsaponifiable mineral 
oils make two layer liquids, 5 per cent. of 
the oil generally being sufficient. Sapon- 
ifiable vegetable oils at first may act like 
mineral oil but eventually react with the 
alkali to give a milky solution with an 
upper layer of oil. Some of the alkali is 
consumed in the process and the solution 
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may be weakened. Since the waving is 
often preceded by an oil shampoo or other 
oil treatment, these additions of oil to the 
waving solution are not of extreme im- 
portance. 

Solutions containing triethanolamine or 
ammonium oleates are quite effect ve. 


VI 
STI ONE AU Gs ie <.« ou. oes eres ares 15 
Apamonivnn SulMe..... .5.66.5 hci nso 10 
Triethanolamine oleate............. 1 
A fs CTO NE SM Le eee ee a RR a . 44 


The most popular of present day perma- 


nent wave solutions generally contain 


soluble derivatives of castor oil, the most 


important of which is sulfonated castor 
oil. 
VII 
Potassium carbonate............... 1 
ROAM Tr RR cr ON ae gs Pal 5 Bae ts eg Pe 
EDMBATIOR epee bce idiot Re 10 
Sulfonated castor oil............... 2 
NUE re oe cert aid ila ard cela es 85 
VII 
OCinitatas ESRIRBEG ie oo sls faxes w Siceeeee 2 
Sodium. carbonate. ....6.<cscecdeees 2 
TRAINER NL OPEREERES Soe grata Be es I P- 
Triethanolamine ricinoleate........... 74 


E. Mahler, Parfumerie Moderne. 


QUINCE SEED CONCENTRATE 


A dried extract of quince seed has now 
been made available in the form of thin 
flakes which easily dissolve in cold water. 
From 0.15 to 0.20 per cent. of these flakes 
in water will give a high quality, fully pre- 
served quince seed mucilage without any of 
the trouble usually accompanying the use 
of the seeds. The price of the dried ex- 
tract is low and samples will be sent on 
request. Gemco Laboratories, 221 W 27th 
Street, Chicago. 


NEW EMULSIFYING 
COMPOUNDS 


Commercial Solvents Corporation, of 
New York, now has available a group of 
organic compounds which offer possibili- 
ties as saponifying agents. When com- 
bined with fatty acids, these compounds 
form soaps which are distinguished by 
their high emulsifying power, lack of odor 
(other than that of the fatty acid) and 
light color which does not change with age. 
Since preliminary tests have indicated 
harmlessness when applied to the skin, 
these emulsifying agents are of obvious 
interest in the cosmetic industry. 

The three compounds now available are 
each representative of a whole series of 
similar compounds that can be prepared. 
The first is 2-methyl-2-amino-1l-propanol, 
(CH3)2NH2CCH2OH, which melts at 
25°C. and has a pH of 11.4 in tenth- 
normal solution. The second compound is 
2-methyl-2-amono-1, 3-propanediol, CHs3 
NH2C(CH20H)s2, a solid which gives a 
tenth-normal solution with a pH of 10.8, 
while the third compound is trimethylol 
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aminomethane, NHsC(CH20H)3, a high 
melting solid giving a solution with a pH 
of 10.3. These compounds are soluble in 
water and alcohols, but are insoluble in 
petroleum solvents. 


AMORPHOUS WAX 


A new type of wax, of high melting 
point and non-crystallizing character is 
being offered to the cosmetic industry by 
the manufacturer, the Barnsdall Refining 
Corporation, Chicago. In fact, the wax 
seems to offer the desirable properties of 
ozokerite and ceresin at a new low price. 
Two grades are available: wax of melting 
point 160-165°F. in white, amber, and 
black; and wax of melting point 180° F. 
available only in amber and black. All 
types are odorless and tasteless and are 
quite inert as regards action on the skin. 

This wax has two valuable properties 
associated with ozokerite but not with 
paraffin waxes, namely, the ability to 
harden creams to which it is added with- 
out crystallizing out of the mixture, and 
the ability to hold oil and prevent it from 
bleeding. 

Formulas illustrating the use of the 
Barnsdall waxes result in highly satis- 


factory products and a few of these 
formulas are given below. 
Cold Cream 
La), Cee UMD ie CSET RES A 
M5 G0) Se RS tr te ee reg 7.0 
Mimeraldil, oo. Sow cee cen SARS 
MOEN 6 hrs aan) es eke eee: 0.5 
WU Gg SF = Bt . Sh nd taa eee 
Liquefying Cleansing Cream 
Was lGQh <. excccockes cores A 
Pivatlie se op. kac ee aeese an ee 
Mineral ois. «2.0.2.6. cccciuccee THE 
Solid Powder Base 
Hydrogenated lard.............. 57.0 
WaslGQe...< 2. .ncsuscukdncuese “IR 
FING GRIDER 5s oboe 6 kG obo Ree 
NES ne Pein Re Ss eg 
Ointment Base 

Banolinte? 2: tess. poet etcees ee ae 
BeGhWOR ssc cok concent ereiaee! ee 
Wa l6G@s oo ok cc eses isn ee 
Mineraloil........... 72.0 


Other available formulas include further 
cold cream variations, tissue creams, 
absorption bases, absorption base creams, 
camphor cream and lipsticks. 


SYNTHETIC GUM 

Polyvinyl alcohol, a material now being 
made by the R. & H. division of E. I. du 
Pont de Nemours & Co., Inc., Wilmington, 
Del., is a synthetic water-soluble resin 
whose unique properties make it worth 
investigation in the field of cosmetic 
formulation. 

It is an odorless and tasteless white 
powder and its aqueous solutions are 
stable indefinitely. Solutions are not 
affected by bacteria and the viscosity of 
dilute solutions are not affected on stand- 

(Continued on page 781) 
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MANGO FLOWER OIL 


Mango: The flowers which, like those 
of Mehndi flowers, grow in bunches, 
emit an excellent and attractively 
acidic aroma, recalling mixed notes of 
geranium leaf with that of rose. 

The yield of essential oil is so poor, being 
about 0.005 per cent., that all attempts to 
separate it have till now more or less 
failed. The volatile extraction process 
gives more of the non-aromatic consti- 
tuents than of the essential oil itself, which 
latter gets altogether changed during the 
process. The enfleurage method, no doubt, 
prepares a very suitable base, but the 
isolation of the essential oil from the base 
thus prepared has not given any sub- 
stantial yield. 

Consequently, attempts have been made 
to use the common method of preparation 
of Indian attars, using Santalol as the 
base. This sort of steam distillation gives 
a true imitation of the original aroma with 
a backing of sandal note. 

A reliable study of the physico-chemical 
properties of this essential oil has not been 
possible in view of the fact that its isolation 
in pure form has not been achieved. An 
olfactory examination of the attar product 
rich in mango flower aroma points out the 
presence of the constituents which are 
mentioned later. 

A comparative study of the aroma of the 
mango flower immediately brings forth its 
very close resemblance to the odor of 
Diphenyl Methane. Its comparison with 
the odor of Diphenyl Oxide is not very 
appropriate. A few European manu- 
facturers are marketing essence of Green 
Mango to meet the Indian and the Far 
Eastern market, requiring the same mainly 
as a fruit flavor for addition in syrups, 
sweetmeats and foodstuffs. In India, some 
particular sweetmeats are extremely pop- 
ular with their clear mango notes. A reg- 
ular complaint exists in the market, how- 
ever, that these artificially prepared 
essences of Mango do not bring out the 
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full charm of the natural flowers. Excellent 
imitations of mango flower perfumes can 
be achieved on the following lines, neces- 
sitating the incorporation of the naturally 
distilled mango flower attar as an unavoid- 
able constituent: 


Base: Mango flower attar, Diphenyl 
Methane and Diphenyl Oxide. 

Vodifiers: Rhodinol Rose, Tea Rose 
Oil, Orange Sweet (Terpeneless), Ethyl 
Phenyl Acetate, Phenyl Propyl Alcohol, 
Phenyl Acetic Acid Isobutyl Ester, Phenyl 
Ethyl Butyrate, Phenyl Ethyl Valerianate, 
Alcohol C11. 

Toning Agents: Aurantiol, Lime, Grape 
Fruit, Lemon Sesquiterpeneless, Rhodinyl 
Acetate, Methyl Benzyl, Carbinyl Ace- 
tate, Ethyl Nitrate, Aldehydes C9 and 
Ci. 

Firatives: Methyl Cinnamate and 
Phenyl Acetic Acid. Sadgopal, S.P.C. 


TINCTURES 


Vusk Tincture: This tincture is made by 
mixing 30 g. of musk with 30 g. of an 
indifferent extender such as_kieselguhr, 
pumice, burnt magnesia, etc., treating 
with 5 g. of solid sodium or potassium car- 
bonate and extracting with one liter of 90 
per cent. alcohol. The object of the addi- 
tion of the inert extender is to increase the 
surface of the drug so the alcohol may 
come into more intimate contact with it. 
The small amount of soda or potash is in- 
tended to prevent the later appearance of 
an ammoniacal odor due to the presence of 
ammonium carbonate and_ bicarbonate. 
Caustic soda is even better for this pur- 
pose and is mentioned in recipes for the 
preparation of animal tinctures, but excess 
must be avoided. 

Musk tincture is the most useful of all 
tinctures; it can be used in all extracts and 
is especially popular with French perfum- 
ers. It cannot be surpassed as to its lasting 
power and ability to round off com- 
positions. 

Vusk Pod Tincture: For musk pod 
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tincture, 50 g. of the finely cut musk pods 
are treated with one liter of 90 per cent. 
alcohol, with the addition of 5 g. of 
sodium or potassium carbonate. This 
tincture differs quite considerably in fine- 
ness from the pure musk tincture, but can 
be used with good results in many ex- 
tracts. It differs from a pure musk tincture 
in having a lighter and almost “fleshy” by- 
odor that requires care. Its use seems 
especially indicated in Russian leather, 
Peau d’espagne, and to understrike oak 
moss tincture. 

Civel Tincture. Warm 30 g. of civet in 
one liter of alcohol, whereupon even the 
fat goes into solution. Now add 100 g. 
distilled water and allow to stand for 
several weeks. Shortly before use filter, 
previously cooling, in order to avoid later 
clouding. The sweet-sultry odor of this 
tincture makes it especially useful 
wherever a sultry note is required, as in 
oriental perfumes. It is also suitable for 
accentuating the indol note in jasmin, 
orange flower, lilac, and, in small quantity, 
tea rose. 

Castoreum Tincture: Treat 45 g. of 
finely cut castoreum (Castoreum Cana- 
dense) with one liter of 90 per cent. alcohol. 
This peculiarly strong tincture, somewhat 
reminiscent of leather, is suitable for Rus- 
sian Leather, Peau d’espagne, and Jockey 
Club, as well as for many other composi- 
tions. It lifts the animal perfume note and 
lessens, because of its harshness, the very 
often too sweet base of many fantasy per- 
fumes. In small amounts it works well in 
ambra, tuberose, ete. 

Ambra Tincture: As with musk 30 g. of 
ambra are rubbed with 30 g. of an inactive 
extender and after the addition of 10 g. 
of soda or potash are treated with one liter 
of 90 per cent. alcohol. Since ambra is one 
of the heaviest of odors, this tincture needs 
the longest storage time, and it undergoes 
considerable variation depending upon the 
method of preparation. Ambra tincture is 
used not only in ambra itself but in almost 
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A CASE IN PORE 
*) 
\. _N this page last month we stated our ultimate 
purpose as that of bringing within reach of every user 
the very finest products and the fairest values possible. 
As one concrete example of /ow’ that purpose is being 
carried out, let us consider the personal investigations 
of world sources of supply conducted each year by our 
Chief of Research, Dr. Ernest Guenther. These studies, 


with their revelation of precise local conditions and 


all-important methods of production a/ the point of 


origin, are indispensable adjuncts both to intelligent 
selection of basic materials and to constructive research. 
Not only have these surveys enabled us to make finer 
values available to our customers, but they have placed 
us in possession of valuable data which we have been 
happy to contribute to the industry through the coop- 
eration of leading trade journal publishers and editors. 
As a case in point, this illustrates one way in which 


our ultimate aim is being eftectively fulfilled. 


FRITZSCHE BROTHERS, Inc. 






























































muy Mae Aha 
(ITS and CONCRETES 


‘ UCCESSFUL producers of high grade perfumes and cosmetics know that 
\J the dest lavenders are always the least costly in the long run. Our lavender 
oils have the twofold advantage of being among the finest obtainable and the 
lowest priced in this country. That we can offer such values is due largely to our 
first-hand connections in Seillans and throughout that region of Southern 
France whose sun-flooded slopes produce much of the world’s finest lavender. 
These connections enable us to buy the choicest lavenders direct from grower- 
producers, without participation by the middleman, and therefore, at lower cost. 
Remember this when you're in the market for top grade lavender oils and 
concretes. 


Of the many good lavender oils available in this market, we doubt if there are any which 
yield a greater measure of rich, natural odor and actual dollar value than the following 
grades sold under our label: 


LAVENDER FLOWERS, Barréme 38/42% Ester—Considered by many to be the 
most useful and valuable lavender for perfumes, cosmetics and high grade soaps. 


LAVENDER FLOWERS, 35/38% Ester and LAVENDER FLOWERS, 30/32% 
Ester—Both of these render a very high odor yield at moderate cost—especially for 
soap formulas. 


LAVENDER FLOWERS, Technical—Low in cost and very powerful. Useful in fly 
sprays, insecticides and other technical applications. 
LAVANDIN—A hybrid lavender of great usefulness in blending. 


LAVENDER FLOWERS, CONCRETE and LAVENDER FLOWERS, CONCRETE, 
Colorless—Both possess high fixation and have smooth, strong and enduring fragrance. 
All volatile constituents retained. The colorless variety is ideal for white soaps. 




















*ENFLEURAGE® 


/T our plant in Seillans, France, one of the um por- 
‘ tant methods of flower oil manufacture is that of 


enflenrage, a process perfected by generations of French 


perfumers. The chass7s, which consists of a glass plate 


held within a wooden frame, is charged with a mixture of 
purified tallow and lard called the corps. Proper consis- 
tency of the fat corps is imperative. This mixture is spread 
in an even layer on both sides of the glass, then charged 
with flowers as pictured herewith, and each chassis stacked 
one above the other. Twenty-four hours later, after the 
fat corps has absorbed most of the exhaled perfume, the 
exhausted flowers are carefully removed and the chassis 
recharged with fresh material. The illustration shows 
tuberose evfleurage. It comes from our Seillans plant, 
world-renowned for its production of the finest grade 


Hower oils. 
































all modern perfumes. It adapts itself to 
practically any odor and does not have 
any unpleasant effect in any bouquet. It 
is one of the most valuable fixatives. 

Oak Moss Tincture: Treat 200 g. of dry, 
powdered oak moss with one liter of 90 
per cent. alcohol. When this substance is 
not pulverized but only cut into small 
pieces, its volume is so great that one liter 
of alcohol can cover only 100 g. 

Aside from chypre, fougere, and bruyere, 
which are built on the oak moss note, this 
tincture is also suitable for many fashion 
perfumes, especially crepe de chine, green 
fruit, etc. It understrikes the wood note 
and gives the perfume a lasting after-odor 
that lasts for months. It may also be 
advantageously used in many flower com- 
positions such as lavender, clover, broom, 
ete. 

Tonka Bean Tincture: Treat 200 g. 
coarsely milled tonka beans with one liter 
90 per cent. alcohol. This tincture has an 
odor similar to that of coumarin, but much 
finer and longer lasting. It very greatly 
improves the odor when it is used in place 
of all or part of the coumarin in chypre, 
fougere, new mown hay, and many modern 
extracts. 

Orris Tincture: Treat 250 g. pulverized 
iris root with one liter of 90 per cent. alco- 
hol. It is very important that good qual- 
ity iris root be used or else the odor of the 
tincture will be poor. This tincture has a 
violet, sweet, “powdery” odor and gives, 
in combination with other odors, a so- 
called powdery note to extracts. It is 
suitable not only for violet, but also for 
magnolia, bouvardia, clove, hyacinth, 
wallflower, and other flower odors. 

Vanilla Tincture: Treat 200 g. of vanilla 
cut into pieces about 5 mm. in length with 
one liter of 90 per cent. alcohol. This 
tincture not only has a finer, but also a 
much longer lasting odor than vanillin, to 
which it bears the same relationship as the 
tonka tincture to coumarin. It gives an 
outstandingly sweet note to perfumes and 
is therefore especially useful in lilies, wall- 
flower, mimosa, clove, gardenia, vetch and 
other heavier flower odors. 

Tolu Tinclure: Boil 200 g. of tolu balsam 
with one liter of 90 per cent. alcohol for an 
hour in a reflux condenser or shake warm 
for a longer time. This tincture, that can 
also be prepared from the resinoid, has a 
balsamic-sweet character, that is hotter 
than vanilla tincture. It is used in helio- 
trope, honeysuckle, lily, magnolia, oriental 
perfumes and many other odors in which a 
heavy sweet note is required. 

Benzoe Tincture: Pulverize 180 g. of 
selected white Siam Benzoin and heat for 
several hours with one liter of 90 per cent. 
alcohol with stirring or strong shaking. 
The odor of tincture of benzoin is sweet 
with a chocolate character. It is suitable 
in very many perfumes as a rounding 
component, since its individual odor is not 
strongly noticeable. It is especially good in 
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jasmin, orange flower, jonquil, magnolia, 
lily, ambra and Russian leather. Seffen- 
steder-Zeilung. 


KENYA CYPRESS OIL 


Oil obtained by distillation of undried 
wood and leaves obtained during spring 
pruning of an unspecified species of cypress 
from Kenya is a mobile, straw yellow 
liquid of terpenic odor, possessing the fol- 
lowing characteristics: specific gravity at 
15° C. 0.8750, optical rotation at 20°C. 
22° 40’, refractive index at 20° C. 1.4788, 
acid value 0.5, saponification value 21.4, 
saponification value after acetylation 50.9, 
distills between 75°C. (under 50 mm.) 
and 200°C. (under 5 mm.). It was 
divided into the following 6 fractions: (1) 
terpenic, boiling from 75° to 110° C. under 
50 mm. pressure 64%, (2) boiling from 50° 
to 70° C. under 5.6 mm., 2.8%, (3) boiling 
from 80° to 100° C. under 5 mm. pressure, 
11.8%, (4) boiling from 100° to 130° C. 
under 5 mm., 10°, (5) boiling from 130° 
to 200° C. under 5 mm., 8.6%, (6) residue 
2.8%. The terpenic fraction (64°) con- 
sists of about 22“; (on the oil) of a-pinene, 


about 189% A-carene, small quantity of 


camphene, about 8°; of d-limonene, a 
small quantity of cymene, myrcene, a-ter- 
pinene, and unidentified dien terpenes. 
Jean Sfiras. Recherches. 


LINALOL 


Linalol, the constituent of the natural 
perfume material of the jasmin present in 
greatest quantity after benzyl acetate, is 
of a character quite different from the 
latter substance. Linalol is a terpene alco- 
hol and is probably an inseparable mixture 
of two isomers. 

Linalol occurs in various essential oils, 
sometimes in a free state, as in coriander 
oil, ho oil, and the various oils known as 
linaloe oils, from which it is isolated, while 
in other oils, such as those of bergamot, 
lavender, etc., it occurs in the form of the 
acetate. 

Linalol contains an asymmetric carbon 
atom and is therefore optically active. 
The linalol obtained from ho and linaloe 
oils is the levo-rotatory variety, while 
coriander oil yields dextro-rotatory linalol. 

Not only have the two optical isomers 
slightly different odors, but levo-rotatory 
linalols differ in odor according to the 
source from which they have been ob- 
tained, these differences being no doubt 
due to the presence of traces of impurities. 

The odor of no variety of linalol by it- 
self is very suggestive of that of jasmin, 
although the linalol note is certainly 
present in the latter odor. The odor of 
linalol is more suggestive of that of the 
lily-of-the-valley plus a suspicion of 
oranges. The finest levo-rotatory linalol 
is that obtained from the linaloe oil known 
as bois de rose femelle. That from ho oil 
is a very inferior product, as the odor is 
unpleasantly camphoraceous. Dextro- 
rotatory linalol has a fresher odor than 
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the levo-rotatory variety, and may be sub- 
stituted for it when freshness is specially 
desired and price does not prohibit. 

Linalol is a material of very wide utility 
in practical perfumery, and, in many com- 
positions, can be employed in quite mas- 
sive quantities. It is used in such floral 
perfumes as those intended to reproduce 
the fragrance of jasmin, lilies of various 
types, sweet pea, lilac, honeysuckle, 
orange blossoms, carnations, etc. HH. S. 
Redgrove, Manuf. Perf. 


SUNSCREEN PREPARATIONS 


Bachem and Fantus studied the protec- 
tive properties against sunburn of several 
materials by spectroscopic examination 
and cutaneous tests. From cutaneous tests 
they find that tragacanth paste is worth- 
less as a protectant against sunburn, that 
vanishing cream, cold cream and white 
petrolatum are relatively much less effec- 
tive than are mixtures of yellow petrola- 
tum and wool fat petrolatum, cream salve 
and diachylon ointment. The cream salve 
tested gave the best result. This is an 
emulsion produced by the addition of 
about 50 per cent. of water to a mixture of 
one part of wool fat and three parts of 
petrolatum. Its particular value is no 
doubt explainable by diffusion, reflection 
and absorption phenomena. Of the in- 
soluble powders studied, titanium dioxide 
is the most efficient in its protective value 
and calamine is next in order. Barium 
sulfate and esculin were less efficient. Of 
soluble substances that gave promise of 
being useful as sunscreens ichthammol, 
leukichthol, caramel, quinine oleate and 
menthyl salicylate were tested; 2 per cent. 
ichthammol was about as efficient as 4 
per cent. caramel (sugar coloring) or 5 per 
cent. menthyl salicylate. Quinine oleate 
was not found to be as efficient as ichtham- 
mol and the other substances. As a sun- 
burn protectant is applied to surfaces of 
the skin exposed to view, cosmetic quality 
of the preparation is essential. The 
authors therefore decided to take ad- 
vantage of the “‘cuticolor preparations” 
developed by Fantus and Dyniewicz. 
“Cuticolor titanium dioxide” is made with 
titanium dioxide, which has been found 
to be the most efficient of the powders 
tested. To give this white powder a skin 
color, red ferric oxide (6 per cent.) and 
yellow ferric oxide (8 per cent.) are added. 
Rose water is employed to give it a pleas- 
ant odor. Such volatile oils as bergamot, 
lime, lemon, orange and cologne have 
photosensitizing qualities and should be 
avoided in sunscreens. The comparison of 
cuticolor ointment with various proprie- 
tary preparations on the market recom- 
mended for protection against sunburn 
shows that ‘“‘cuticolor ointment” is superior 
to any of them and a test exposure of an 
individual to actual sunburn shows that 
cuticolor ointment is efficient in a practical 
test. Arch. Phys. Ther. vol. 20, p. 69. 








... With Beehive Brand Beeswax 


Sell the most beautiful women and you Il sell all 
women. For all women copy the most beautiful of 
their sex. They all want radiant, lovely skin — the 
kind of skin developed by superior facial creams with 
the finest base. And there's no finer base than Bee- 


hive Brand Beeswax. 


Nature-Bleached by Sun and Air 


This Beeswax is 100% pure, uniform in texture and 
perfectly white. You can tell by its “feel” how smooth 
and fine it is. Our buyers select it from the best grade 
of crude beeswax. Our laboratories test it for purity, 
quality and uniformity. It is then nature-bleached by 


sun and air. 


It will pay you to standardize on Beehive Brand. The 
quality and uniformity never change. It is free from 
adulterants and imperfections of any kind. Let us give 


you the full detailed story about 








this superior, nature-bleached 


beeswa X. 


WRITE DEPT. D-6 TODAY FOR COMPLETE 
INFORMATION 
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? WILL G&G BAUMER CANDLE CO., INC. 
ES Established 1855 
Buckley Road, Syracuse, New York 
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...for purity 





...for cleanliness 
...for fineness of particle size | 
...for adhesive power 

...for opacity to ultra-violet light 
..-for ease of tinting 


...and as the finest, whitest grade 
of highest quality raw material. 


Uniformity and dependability are 
assured by over ninety years of 
manufacturing experience. 





The New Jersey Zinc Company 
Established 1848 Products Distributed by 


The New Jersey Zinc Sales Company 
160 Front Street, New York | 


Chicago Cleveland Boston San Francisco 
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ADVANCING THERAPY 


OXALIC ACID FOR 
HEMOPHILIA 


A discovery that oxalic acid makes pos- 
sible the rapid coagulation of the blood 
in hemophilia was announced and demon- 
strated before the closing session of the 


annual meeting of the Federation of 


American Societies for Experimental 
Biology. 

The discovery, hailed as one of major 
importance for medicine, not only in 
hemophilia but also in the vaster field of 
pre-and-post-operative surgery and in 
cases of unchecked hemorrhages in gen- 
eral, which take thousands of lives every 
year, was reported by Dr. Arthur Steinberg 
and Dr. William R. Brown of the research 
foundation of the Kensington Hospital for 
Women in Philadelphia. Their paper was 
sponsored by Professor A. C. Ivy, the 
Northwestern University physiologist. 

Applied clinically in several hospitals, 
the oxalic acid treatment was reported 
successful in almost 1,000 cases of un- 
checked bleeding resulting from a variety 
of causes, in which all formerly known 
means for keeping the patient from bleed- 
ing to death had proved of no avail. 

With no exception, it was stated, the 
intravenous injection of three milligrams 
of oxalic acid, dissolved in distilled water, 
stopped the hemorrhage in periods of five 
minutes down to as low as forty-five 
seconds. 

It was pointed out that while the oxalic 
acid decreased the clotting time by about 
50-60 per cent., the decrease in hemo- 
philia and similar subnormal cases was as 
high as 80 per cent. and higher. 

It was emphasized that the oxalic acid 
was not a cure for hemophilia, but merely 
the first effective remedy to stop bleeding 
when it occurs. In normal persons the 
effect of one injection has been observed 
to last for twelve hours, but in bleeders 
only from one to two hours. 


One of the remarkable things found by 
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Drs. Steinberg and Brown was the seem- 
ing ability of the blood to increase its 
oxalic acid content with a little outside 
help. Fifteen minutes after the injection 
of three milligrams, they found, the per- 
centage of the chemical in the blood rose 
to two milligrams per 100 cubic centi- 
meters, which is a hundred times more 
than the amount injected. 


EXTERNAL USE OF ALOES 


The results of the use of aloes in an 
ointment and in the powdered state in 
ulcerated conditions, in eczema, in ivy 
poisoning and in the treatment of burns is 
reported. The gelatinous surface of the 
split leaves of aloes when applied in a 
painful and annoying case of palmar 
eczema caused healing of the lesions after 
four successive applications. When the 
split leaves of the plant were applied to 
ulcers on the stumps of the legs of a 
patient the pain practically subsided and 
edema was much reduced after twenty- 
four hours of treatment. Small ulcers 
healed in about two weeks, while a larger 
ulcer which had not responded as quickly 
to the aloes treatment was then treated 
with hot packs, scarlet red ointment, 
balsam of Peru, calamine ointment and 
zinc oxide ointment. The size of the ulcer 
seemed to increase and healing had 
stopped, but further applications of aloes 
ointment and powdered aloes resulted in 
the ulcer being completely healed. In the 
seven cases of pruritus valvae which were 
treated with aloes, five responded satis- 
factorily and promptly. When aloes oint- 
ment was used in a case of ulcers of ad- 
vanced mammary carcinoma, the dis- 
charge and odor were controlled in a few 
days. In treating a case of ivy poisoning 
aloes ointment was applied to the thigh 
of the right side of the patient, while solu- 
tion of permanganate of potash was ap- 
plied to the left side. On the side to which 
the ointment was applied the discomfort 
subsided more quickly and the condition 
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cleared up more readily than the side on 
which permanganate was used. Liberal 
applications of aloes ointment to a severe 
burn from boiling water reduced the pain, 
no infection developed, and the patient 
returned to work nineteen days after the 
accident occurred. The author concluded 
that fresh aloes and aloes ointment appears 
to relieve pain, burning and itching; have 
some antiseptic action; stimulates the 
rapid granulation and formation of new 
tissue; is effective in eliminating the foul 
odors accompanying infection. J. E. 
Crewe, Minn. Med. vol. 20, p. 10. 


ACTIVE ERGOT 


A process of obtaining a hitherto un- 
known component of ergot, designated as 
ergostetrine, involves the mixing of de- 
fatted powdered ergot with an equeous 
solution of an alkali, completely extracting 
the dampened and alkaline drug with an 
organic solvent, then concentrating the 
solution of the total alkaloidal bases in 
vacuo, and reducing the volume. Add sul- 
furic, hydrochloric or phosphoric acid to 
form salts with the alkaloids and after 
effecting complete precipitation of all the 
alkaloids except the desired component, 
filter out the alkaloidal precipitate, evapo- 
rate the filtrate to dryness in vacuo and 
leach the residue with small portions of 
water to obtain a solution of the compo- 
nent salt. Alkalinize to liberate the free 
base from the salt, extract with an im- 
miscible organic solvent, and evaporate 
the solvent in vacuo. Marvin R. Thompson. 
U. S. pat. 2,116,454, May 3, 1938. 

A purified ergot product containing an 
active water-soluble alkaloid of ergot is 
prepared by extracting ergot with con- 
centrated alcohol by percolation, remov- 
ing the alcohol, washing the residue with 
acidified water and filtering the resultant 
solution. Marvin R. Thompson, assignor 
to John Wyeth § Bros., Inc. U. S. pat. 
2,120,635, June 14, 1938. 
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A BEAUTIFUL SHAKER 








. and beautiful Face 











Powder Packages de- a i r] 
serve the best there is in tm eA | ra 
Powder quality. aoa 











Like good cocktails fine Face 
Powder requires just the right amount 
of this and that, plus that skillful blend- 
ing, that comes only from just the right 
technique. 


We have been working with Face 
Powder ingredients for many years 
and believe we know the whys and 
wherefores of the art. 


It's our job not only to meet our 
client's needs but to help them with 
Face Powders that will make their 
sales repeat. 


It is our desire to do our job so 
well that you’ll] keep coming back to 
us for more. Let's talk it over. 


WHITTAKER, CLARK 
& DANIELS, '!¢. 


260 WEST BROADWAY NEW YORK 


e 
CHICAGO: Harry Holland & Sons e 
PHILADELPHIA: Peltz & Co. 
TORONTO: Richardson Agencies, Ltd. 








Established 1910 


PUGE Ee 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, OILS, 
RAW MATERIALS, Etc. 


CAMPHOR DOMESTIC U.S.P., Dupont, Powdered, 1% oz. 
and 1 oz. tablets 


COD LIVER OIL, Peder Devold Brand, Finest Lofoten Nor- 


wegian Medicinal 


MENTHOL CRYSTALS, U. S. P. 


Alkaloids Santonine Conti White Castile Soap 
Camphor Japanese Naphthalene U. S. P. Bars, Powdered, 
Cocoa Butter U. S. P. Granulated 


CHAS. L. HUISKING & CO. 


INCORPORATED 


CHICAGO BRANCH 
561 E. ILLINOIS ST. 


155 VARICK ST. 
NEW YORK, N. Y. 
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ABBOTT OFF ity —— 
DRUGS AND aie 
CHEMICALS 


a a 


EPHEDRINE U. S. P. XI 

EPHEDRINE HEMIHYDRATE N N. R. 
EPHEDRINE HYDROCHLORIDE U. S. P. XI 
EPHEDRINE SULFATE U.S. P. XI 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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PREPARATION OF 
PROGESTERONE FROM 
CHOLESTEROL 


Although the corpus luteum hormone, 
progesterone, is very much in demand, 
there is no really satisfactory way of ob- 
taining it. Corpus luteum tissue is expen- 
sive, while stigmasterol, from which it is 
made artificially, is virtually unavailable 
in America. 

Cholesterol is a cheap sterol and there- 
fore a desirable starting material. Since 
only small yields could be expected from 
this material, the method itself must be 


simple and inexpensive. Two methods of 


obtaining progesterone from cholestenone 
have been described, but only one of these 
seems to give satisfactory amounts of the 
hormone. 

The essential feature of the new prepa- 
ration is that cholestenone is made only as 
a by-product from which further amounts 
of hormone can be made. Cholesterol is 
brominated in benzene, oxidized by shak- 
ing with aqueous acid permanganate, de- 
brominated with zinc, and finally frac- 
tionated by partition between solvents. 
About 3,000 units of crude progesterone 
have been prepared by this method with 
an average yield of 1.8 units per gram of 
cholesterol. Although the percentage 
yield, 0.2 per cent., is very small, the 
method has given a constant supply of 
progesterone at a fraction of the cost from 
any other source. The principal by-prod- 
uct is 50 per cent. of the theoretical quan- 
tity of cholestenone which can be con- 
verted to progesterone, 2 units per gram 
being obtained. 

The crude progesterone obtained is en- 
tirely satisfactory for physiological work. 
Its biological activity has been established 
by the usual sensitization of rabbit uteri, 
by the elicitation of copulatory reflex in 
castrate female guinea pigs, and by the 
stimulation of placentomata formation in 
castrate pseudo-pregnant rats. The meth- 
od is not suitable to the elaboration of 
crystalline progesterone because of the 
difficulties of final purification. M. A. 
Spielman and R. K. Meyer, J. Am. Chem. 
Soc., vol. 61, p. 893. 


UREA IN SURGICAL INFECTIONS 


Chiariello observed the results of local 
application of urea in the treatment of 
infections in 
The results were satisfactory. 


thirty-one cases. 
In the first 
the 
effects of urea in comparison with those of 
(application of 


surgical 
series of experiments he observed 


other local treatments 
olive oil or of a 5 per cent. solution of 
tannic acid or a local aseptic medication) 
in experimental septic burns. In the second 
series he compared the evolution of ex- 
perimental aseptic wounds which were 
treated by local application of either urea 
solution or of a local or aseptic medica- 
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tion. The author found that urea has a 
detergent and deodorant action and that 
it stimulates regeneration of infected 
The results are better in chronic 
the 


neck and infiltration of the urinary tract 


tissues. 
osteomyelitis, suppurated fayus of 
from suppuration than in varicose ulcers 
of long duration and in some other con- 
ditions which are related to factors other 
than the local ones. The treatment gives 
satisfactory results when it is administered 
after performance of the necessary surgical 
but not Urea 
stimulates autolysis of dead tissues and 


interventions otherwise. 
increases the local defenses of new tissues 
against the local infection. 
urea on epithelization is slight. The bac- 
tericidal effect of urea is indirect. From 
the clinical and experimental results the 
author concludes that urea is of value in 
the treatment of surgical 
Folia Medica, vol. 25, p. 61. 


ETHYL CARBAMATE FOR 
ASTHMA 


During the last eighteen months Farmer 


The action of 


infections. 


has used ethyl carbamate as an anti- 
spasmodic in thirty cases of bronchial 
asthma. It was administered orally to 
adults in doses of from 1 to 2 Gm. (dis 
solved in water). Not more than 4 Gm. 
was given in any one day or for longer than 
four or five consecutive days. No un- 
toward effects were observed. In fourteen 
of the thirty cases the alleviating action, 
which sets in after from fifteen to thirty 
minutes and lasts several hours, was most 
Lab. Clin. Med. 


satisfactory. J. vol. 


24, p. 453. 
CHAULMOOGRA OIL IN 
ARTHRITIS 


Stanley presents the results that he ob- 
tained with chaulmoogra oil in the treat- 
ment of fifty patients suffering from the 
atrophic, hypertrophic or mixed forms of 
arthritis. He acknowledges that the treat- 
ment is purely empirical but states that 
much relief of symptoms ensues. As a rule, 
the highest percentages of improvement 
were attained in the acute and subacute 
The more general 
Two 


forms of the disease 
classification of cases was used. 
major hypotheses are proposed in an en- 
deavor to account for the efficacy of 
chaulmoogra oil in arthritis: (1) its bac- 
tericidal potency and (2) its influence on 
the retention of calcium. While the use of 
chaulmoogra oil in arthritis is empirical, 
the uniformly favorable experience which 
has its employment by the 
author and others appears to warrant its 
continued trial as a_ therapeutic 
Ved. Ann. D. C. vol. 8, p. 31. 


SYPHILIS BY TRANSFUSION 


Because of the high spirocheticidal ac- 
tivity of arsphenamine (disodium) and 
Kast 

as a means for the 


attended 


agent. 


neoarsphenamine, and her co- 


workers advise that 
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prevention of transfusion syphilis either 
compound be added to citrated human 
blood in a final dilution of 1:10,000 when- 
ever syphilis of the donor is suspected or 
known to be present. Ill or toxic effects 
have not been observed in eight patients. 
im. J. Svph. vol. 23, p. 150. 


CASTOR OIL ACTION 


Schoch treated ten patients who had 
dermatoses presumably of intestinal origin 
with castor oil by mouth or a castor oil 
derivative (sodium ricinoleate and kaolin 
emulsion). In nine there was clinical evi- 
dence that prompt benefit resulted from 
the administration of castor oil or its 
derivative. Not the slightest benefit re- 
sulted from the the 
castor oil in the remaining patient, even 
though the dermatoses was definitely in- 


administration of 


testinal in origin. Castor oil is probably 
more thorough in its cathartic action than 
the usually prescribed saline laxatives. 
The favorable influence that sodium 
ricinoleate apparently exerts in some cases 
is not clearly understood. So. Med. J. 
vol. 32, p. 326. 


CHEMOTHERAPY OF PLAGUE 

Schiitze tested the efficacy of a benzyl- 
sulfanilamide derivative, sulfapyridine, 
and a diaminodiphenylsulfone glucoside 
against infection (experimental) with 
Bacillus pestis in mice and rats. All three 
compounds produced a definite thera- 
peutic effect; sulfapyridine was more po- 
tent than either in both rats and mice. The 
benzylsulfanilamide derivative protected 
rats but not mice and the diaminodi- 
phenylsulfone glucoside protected mice 
but not rats. Antiplague serum injected 
subcutaneously at the same time as the 
test dose of Bacillus pestis produced re- 
sults comparable with those of sulfapy- 
ridine. Future experiments may show 
whether a combination of the two treat- 
ments is superior to either alone. Lancet, 
vol. 1, p. 266. 

SYNTHETIC GUM 

(Continued from page 775) 
ing. More concentrated solutions may gel 
on standing but recover their original 
fluidity when heated slightly. 

Films prepared from aqueous solutions 
by evaporation of water are colorless, 
odorless, transparent, tasteless, and ex- 
tremely tough. The dry resin is slightly 
soluble in a few organic compounds and 
can be mixed with various plasticizers. It 
is a stabilizer and emulsifying agent. 

Two types of polyvinyl alcohol are 
available. The “A” types are soluble in 
water at ordinary temperatures while the 
the “B” 


swell at ordinary temperatures but dis- 


members of series soften and 
solve only when the mixture is heated to 


70°C. or higher. 
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ROSE [3 F THE NEW CROP IS OF EXCELLENT QUALITY 
“i ° NEW PRICES ARE MORE FAVORABLE 


@ABSOLUTE @ POMADES 
@LIQUID ESSENCE @ CONCRETE ive a eentions 


BERTRAND) FRERES 


GRASSE, FRANCE 
Sole U.S. Representative P R.DREYER Inc. 119W.19thSt, New York City 




















HARTOLAN \ 
A MIXTURE OF FATTY ALCOHOLS 
IN WAX FORM 
MYSORE GOVERNMENT 
Pharmaceutical Use 
Cholesterol Content-65% Sand alwood 


e 
ay fw 
Hartolan is a convenient and very economical source of — @) il 


cholesterol. Can be used in any product where choles- 


Ideal For Cosmetic and 








terol is of value. 


Distilled 
Excellent Emulsification Properties sia = 


INSIST ON ORIGINAL 
CANS AND CASES 


information together with a sample. Sole Agents for the United States 


875% more water than petroleum jelly alone. 


A mixture of Hartolan and petroleum jelly will absorb { 


A request on your letterhead will bring you complete 

















In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


WALTER H. JELLY & CO. W. J. BUSH & CO. 











412 N. Western Avenue Chicago, Illinois Essential Oils 
New York 
Chicago National City, Calif. Montreal 
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TAKE THE TRYING OUT OF BUYING 


USE 


}|KREMOL WHITE OILS 


Manufacturing is simpler, surer when the oil you choose is KREMOL. Tasteless, 
odorless, crystal-clear, with unvarying emulsifying qualities .. . KREMOL assures 
your creams and cosmetic preparations the uniformity required in consistently good 





products. 


Buy the tried oil. Specify KREMOL. 


KREMOL 


*At 100° F 


SHERWOOD PETROLEUM COMPANY, Inc. 


Refiners of Medicinal and Technical White Mineral Oils, and U.S. P. and Technical ll 


MAIN OFFICE: ENGLEWOOD, N. J. 


Saybolt Viscosity* 70/80 
KREMOL No. 50 Saybolt Viscosity* 50/60 
KREMOL No. 90 Saybolt Viscosity* 80/90 
KREMOL No. 100 Saybolt Viscosity* 95/105 


BRANCHES THROUGHOUT THE NATION 











HIGHEST GRADE SOLVENTS 
FINEST INGREDIENTS 


LACQUERS NAIL ENAMELS 


Only the highest grade solvents are used 
in Lacquers Nail Enamels . . . exclusive 
formulas that always call for the finest of 
plasticisers and resins to insure quality. 
Careful selection and blending of ingredi- 
ents makes Lacquers smoother, more 


cohesive, longer wearing. 


Choose from many shades. . . trans- 
parents and cremes. 


Send for the story on Lacquers 
29 points of quality. 


e LACQUERS INCORPORATED - 


ENGLEWOOD, NEW JERSEY @ 
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Gronce Luepers « Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


"OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
| OIL OF PATCHOULY 
OIL OF SANDALWOOD 


| All of the above are products of our 
| Brooklyn factory, and well worth 
| your examination. 
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ANACONDA U.3.P. ZING OXIDE 


Made Whiter—Brighter 
and kept that way in new 
Improved Container 


New Kraft-lined fibre 
drum assures double 
protection. Eliminates 
danger of contamination 
due to splinters and dirt 
when opening. Lid can 
be removed and put back 
on at will. Takes less 
space. Easier to handle. 





Easy test PROVES that 
ANACONDA is Whiter! 


The superior whiteness of 
Anaconda U.S.P. Zinc 
Oxide is immediately evi- 
dent when compared with 
ordinary U.S. P. zinc oxide. 
Comparisons show that 
Anaconda gives a whiter, 
brighter base . . . one that 
permits you to bring out 
delicate shades and tints 
more easily. That’s because 
cceapgey is made from 
99.99+% pure Electrolytic 
Zinc, fied. oe into Zinc 
OxidebytheFrench Process. 





TRY IT You RSELF! 


Make this simple, convincing 
test in your own plant. See how 
the superior whiteness of Ana- 
conda U.S.P. Zinc Oxide can 
increase the quality of your prod- 
ucts. Free samples on request. 
International Smelting and Re- 
fining Co., Pigment Division, 
East Chicago, Indiana. 


‘AnaconpA ZINC OXIDES 
ani 





from mine 
From mine to consumer means that Anaconda is able to contro Juuniy 


ty 
nd uniformity of its Zinc Oxides at every stage of their production. 














INTERNATIONAL INDUSTRIAL 
CHEMISTRY 


by 
G. Haskell, Ph.Ch., Ph. C. 
al hd 
Real and Artificial Essential Oils and 


Perfumery, with 
250 RECIPES 
For the Perfumery Industry 


wie 


A book of vital importance 
for all workers in Chemistry-- 
for Chemists, Perfumers, Soap 
Makers, Cosmetic Manufac- 
turers, Druggists and all who 
desire to become fully expert 


in matters relating to Essential 


Oils’and Perfumery. 


wae 


Best recipes for the Perfumery Industry 


Published in England 


134 pages---Price 
$9.00 


wee 


The DRUG & COSMETIC INDUSTRY 


BOOK DEPARTMENT 


101 West 31st Street New York, N. Y. 














784 The Drug and Cosmetic Industry 


June ’39: 44, 6 








a nla RN — 




















M W P R S O NX Ss cme Sagano Seeman oS 
e C / | | - 

A | CABLE ADDRESS PARSONOILS NEW YORK 
Hs £4 = 


IM PORT > 59 BEEKMAN STREET 


PLYMOUTH ORGANIC LABORATORIES: INC NEW YORK:N:Y:U:S:A°: 


PLYMOUTH POWDER BASE No. 7 


Since the introduction of this new face powder material sales of it have constantly 
increased because the use of it actually represents a development in fine face powders. 


Its exceptional silky, soft, smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face powder 
in which it is used. As little as 5% added to your formula will bring about this result 
although it is being used in some face powder to the extent of 15% and a formula is 
offered showing its use in this percentage. 


Samples are at your disposal and we believe that this is one of the Plymouth products 
which warrants a serious investigation by every face powder manufacturer because it has 
real merit. 

8 


A complete line of Cosmetic Raw Materials 











CSE 


Why Not Cut Down it 1939 


Manufacturing and 

Labor Costs ? +< At last . . . a reasonably priced rose com- 
pound that has the appeal and fragrance of 
the natural flower. We invite your comparison 
with any rose that you may now be using. 
You will be pleasantly surprised with the 
marked improvement it will make in your 
product. We will gladly submit samples and 


We have saved thousands of dollars for many manu- 
facturers of ointments, powders, lotions, cosmetics and 


jellies—our manufacturing, packing and shipping facil- 
ities can save dollars for you. Your formulas are kept 
in absolute confidence at all times. You can write us 


without incurring any obligation. Prices. 
+< Rose #1939 is only one of many valuable 
Also Headquarters for Drugs, Chemicals, perfuming developments . . . our line of com- 
Eensestind Gite: and Aitied Preduete pounds is complete and offers you a wide se- 
lection. 


R. GESELL, INCORPORATED Consult us regarding your Perfuming Problems 
formerly Ehrmann-Strauss, Co., Inc. ARTHUR E. BENNETT & CO., INC. 


203 W. Houston Street, New York 109 W. HUBBARD STREET CHICAGO, ILL. 
IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 
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BRUSHLESS CREAM: 
scriber to DruG AND Cosmetic INbus- 
trY I have read with great interest the 
papers which you have published. I have 
had trouble with the brushless shave cream 
which I make and would appreciate very 
much your comments and answers to my 
questions. This cream is excellent for 
about one month and then begins to 


soften, the emulsion seems to break and 











it loses its good shaving properties. 

Ts the alkali content too high? Ts the 
paraffin oil content too high? Should the stearic acid be increased? 
IT tried increasing the stearic acid to 20, but the cream did not seem 
to emulsify and smooth out even with prolonged stirring. This cream 
is filled into jars at 50° C. Should it be allowed to stand overnight 
and then stirred the next day after the stearic acid has crystallized? 
This has been tried but the cream broke-down and lost its good 
shaving properties. The stearic acid, lanolin and paraffin oil are 
melted together and added to the water, glycerin, alkali solution at 
70°C. It is stirred hot for fifteen minutes before cooling. The 
carbitol and perfume are added at 50° C. and then filled into jars. 
Should the stirring be continued hot for a longer period? It seems 
that if I hold it hot for only fifteen minutes the cream comes out with 
a pH of about 7.15, but if I hold it hot for one hour it is then about 
neutral. Is brushless shave cream ever milled or viscolized? Do you 
think this would help in the stability of the emulsion? Would you 
recommend the use of a gum such as quince seed or possibly sodium 





alginate in a cream of this kind? 

I like the smoothness produced by the use of some triethanolamine 
in the formula and desire the presence of lanolin, otherwise I am 
willing to change any of the other ingredients. For your convenience 
I am enclosing a stamped, self-addressed envelope. Chicago. 

To answer your questions in rotation: the alkali content of 
your cream is too high, resulting in a soapy rather than a creamy 
preparation. The mineral oil is only present for its lubricating 
value, making the passage of the razor over the skin easier, and 
the amount you have present is far too great. Two per cent. is 
more than enough. The stearic acid content of a brushless 
shaving cream should be at least 20 per cent. and may sometimes 
be as high as 30 per cent. The cream should be allowed to stand 
overnight until it sets and then broken up. A well formulated 
mixture will not break down under these conditions, but will give 
a soft, smooth cream. Stirring and heating must be continued 
until the cream is thoroughly homogeneous, but no set time can 
be given for this. The cream must be filled cold. Milling, other 
than the stirring to break up the solid mass, may be helpful but 
is not generally necessary. Gums may or may not be used, de- 
pending wholly on personal taste. 
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Increase the stearic acid to 22 parts; lanolin remains the same; 
reduce mineral oil to 1.5; reduce borax to 0.8 parts and keep 
triethanolamine at its present concentration; increase glycerin to 
4.0 and carbotol to 3.0; use same terpineol and perfume and use 
enough water to make 100 parts. Use present manufacturing 
procedure, keeping mixture hot long enough to assure complete 
emulsification. 


BURNED QUINCE SEED: I have made a finger wave lotion 
with quince seed and instead of using cold water as usual, I made 
it with hot water, and the resulting product is quite dark. I have 
tried to bleach it by using borar powder but have not been very suc- 
cessful. Could you give me any suggestions in this matter? New 
York. 

If the batch is large enough so that it must be salvaged, the 
only thing you can do is to mix it with enough of a good quince 
seed mucilage to give a light enough mixture. The discoloration 
that you were trying to bleach is undoubtedly due to charring 
caused by high temperatures, and cannot be removed. 


LIQUID POWDER: As a reader and subscriber of your 
magazine I take the liberty of asking you to indicate formulas and 
processes for liquid face powder or face powder in cream. I should 
be obliged if you would kindly let me have your answer as soon as 
possible. Warsaw, Poland. 

A liquid face powder can consist of the following mixture: 
ACOA AICI ON 5 ooo co dss csstere. deo eS 
FETS CO 1 a err ee 
oO LCST Me ea 5, oe a SO cet ner 
NRE ooo oe iene Cotes chat cg WDM ok a en Sa Ay ap neon eae 

The zinc oxide and colloidal clay are boiled with part of the 
water, allowed to cool and the scum removed from the surface. 
Add the rest of the water and the glycerin. The solid materials 
should obviously be as fine as possible. A powder cream may 
most simply be made by mixing about two per cent. of tinted 
titanium dioxide with glycerin, then adding this to a standard 
soft vanishing cream formula. 


Cowen 


BABY OILS: Can you please send 
me information concerning the compo- 
sition of baby oils and, if possible, a 
formula for one? Albany. 

A completely satisfactory baby oil 
consists wholly of a highly purified 
mineral oil. This oil is non-irri- 
tating and very good cleansing value. 
Up to about ten per cent. of a veg- 
etable oil such as sesame or peanut oil may be added to give 
some emollient value. 
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PERMANENT WAVE SOLU- 
TION: TI have been endeavoring to 
incorporate lanolin in a permanent 
wave solution, without success. By 
heating a special brand of sulfonated 
oil in a double boiler, I am able 
thoroughly to dissolve a_ certain 






ai: 

\ KX F amount of lanolin, but when this in 

a PSs turn is added to the solution, the 

{ ‘ Se), lanolin reverts back to its original 

form. I should appreciate it if you 

can offer some suggestions for ac- 

complishing the above. There are now permanent wave lotions on 

the market containing lanolin and consequently I presume there is 
some way to effect this result. St. Louis. 

In order to make a permanent emulsion of an emollient for 
permanent wave solutions, it may be necessary to use more 
effective emulsifiers than sulfonated oils. Mix the emollient with 
oleic acid and then shake with the permanent wave solution. 
The ammonium oleate formed will keep the oil in reasonably 
good suspension. 


PERMANENT WAVE SOLUTION: I have been reading 
Drug and Cosmetic Industry for several years now and I enjoy every 
copy of it, and I get a lot of good from the magazine too. Two things 
that I want to write you about, I have never seen covered in your 
magazine. We have quite a few Taxidermists in this territory, and 
T have had calls several times for a good Snake Tan. I have a sample 
that came from California, but it’s too far away for local people to 
make purchases. Can you give me a good formula on Snake Tan? 
Also they want what is called Leg § Wing Preservative, another item 
that has to come from California, too far off. The product that I 
have seen, looks as though it might be Arsenic and Formaldehyde, 
with a little methyl sal. What do you suggest? I am sending you a 
sample of the fluid that is used by one of our leading beauty shops, 
this material is for permanent waves. The owner claims that it is 
good, and that it contains no ammonia. I say it does, or my nose is 
fooling me, anyway I pass a sample to you for comparison. Little 
Rock. 

As you can well understand, we try to limit our troubles by 
staying very close to the cosmetic industry and very seldom 
stray very far from it. Our knowledge of taxidermy is zero, we 
are afraid we cannot help you in this field. 

The permanent wave solution you sent has a definite ammonia 
odor, but is probably made from ammonium carbonate and 
sodium sulfite so that the maker can claim that it contains no 


ammonia. The odor is due to hydrolysis of the compound. 
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ALUMINUM SULFOCARBOLATE: Will you kindly let me 
know whether in your opinion aluminum sulfocarbolate is less 
harmful or less irritating to the skin when used as an underarm 
antiperspirant than aluminum sulfate plus a little benzoic acid? 
Albany. 

There should be little actual difference in the irritating power 
of these compounds with the balance probably slightly in favor 
of the sulfocarbolate. Sulfocarbolate is recommended because it 
will not injure fabrics by the formation of mineral acids; for the 
same reason it should be milder on the skin. 


PRESERVATIVE: We want to use mutton tallow as a base for 
an ointment. Can you tell us what we can use as a preservative to 
keep the tallow from becoming rancid? Milwaukee. 

You should have two materials present in order to assure com- 
plete stability of your ointment base. Add one-twentieth of one 
per cent. of both hydroquinone and methyl parahydroxyben- 
zoate, using heat if necessary to dissolve the crystals. Hydro- 
quinone is an anti-oxidant and the other compound prevents 
bacterial action. 


PERMANENT WAVE: We are interested in preparing our 
own non-ammonia permanent wave solution. Can you write us 
where we can buy formulas and chemicals to prepare this type of 
solution. Thank you. Pittsburgh. 

A formula with which you might experiment would consist of 
the following: 


SSEACMIRAD INE SUMMETE GES ofc 2 oh tiers in Gea arntkcer et eRS e 
Ammon carbonate... ..... 60. oc acencs e005 cess as a 
RGR rs teens ays 2 
Sodium carbonate. .... 2 
Wallet co cah. 0s 83 


FACE PACK: I would like if possible 
to secure a formula for a face pack to elimi- 
nate blackheads and beautify the complexion. 
Brooklyn. 

The basis for face packs consists gen- 
erally of an absorbent powder such as 
colloidal clay or bentonite. A small 
amount of glycerin should be mixed in 
with the powder so that when the mask 
is applied to the face it does not crack off 
too readily. A small amount of magne- 
sium carbonate or borax is often added. 

' Bleaching effect can be given if a small 
amount of hydrogen peroxide is added to the water used to make 
the paste for application of the pack. 
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We can contribute years 
of successful experience to 
your cosmetic manutacturing 


problem. Inq uiries invited. 


DRESDEN COSMETIC COL INC. 
122 West 26th Street, New York, N.Y. 
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Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 








THE. ORIGINAL ABSORPTION BASE 
Write ielgu efoto) 4i-43 ie 


Praltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 











CERTIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 


H.KOHNSTAMM &CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 

ATLANTA e BALTIMORE e BOSTON e CINCINNATI @ CLEVELAND 

DALLAS _e ___ DETROIT e LOS ANGELES a MINNEAPOLIS 
NEW ORLEANS e PHILADELPHIA + ST. LOUIS 





METAL 
EMBOSSED e ENGRAVED 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


| JOHN HORN, 837 Tenth Ave., New York City : 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) [ 


LABELS - 





ee 
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VAN DYK & co. 


Incorporated: | 904 


MANUFACTURERS OF RAW MATERIAL FOR 
 PERFUMING .. . COSMETICS . . . FLAVORING 


Executive Offices and Works 


i 57 Wilkinson ii ial wil N. ne 


Gur monthly, ingen Atrni Perfum- 
Ih ery and Cosmetics’, sent free on reques!, 
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ABONITA QUALITY 
FACEK POWDERS 


HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges. Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loosc Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


34 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, Ill. 
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SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 


ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 
OXYQUINOLIN BENZOATE and other salts 

REMONOL (Resorcinol Monoacetate) 
ESTERS OF PARA HYDROXY BENZOIC ACID 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 
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SUPPOSITORIES 
’ STYPTIC PENCILS feRNGE 
Ge COMPACT POWDER 


A. CAVALLA, INE, 163 W. 181» ST. NEW YORK 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


IMPROVEMENT. 


COMPACT ROUGES 


Velvet-like Texture Long Lasting | 
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THE WILSON LABORATORIES 


4221 So. Western Ave., Chicago, III. 
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Lipsticks 
Masecara--cream or cake 


| 
Deodorant Creams | 


also 
Face Powders 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
619 Clark Ave., St. Louis 


Bulk or Packaged 


Jules Montenier & Co. 


| 417 N. STATE STREET, CHICAGO 
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PURCHASING DEPARTMENT 


MAY MOVEMENTS 








Up 





Agar agar 25c 

Bois de Rose, Brazilian 20c 
Cayenne 40c 

Buchu leaves 2c 

Candelilla wax 14c 

Carnauba wax No. 1 9c 

Ergot 5c 





Eucalyptol 3c 

Eucalyptus oil le 

Kamala Ic 

Lemon oil, California 25c 
Italian 10c 

Lime oil, Mex. Dist. 15c 

Lycopodium 5c 





Orange oil, Dom. 10c 

Pennyroyal oil 10c 

Sassafras oil, artif. 1c 

Senega root 5c 

Tansy oil 75c 

Thyme oil, red. NF 10c 
White NF 15c 





Down 





Almond oil, bitter 35c 
Anise oil 4c 

Arnica flowers 6c 
Benzyl benzoate 23c 
Cassia oil, redist. 4c 





Cod liver oil $1.00 
Coriander oil 75c 
Ginger oil 25c 
Japan wax l4c 
Mandarin oil 25c 


Manna, large 5c 
small 5c 
Saffron Valencia $4.00 
Sarsaparilla root, Honduras 2c 
Mexican 2c 
Wormseed, American Ic 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926= 100. 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index re- 
mained the same at 74.9, two changes be- 
ing too small to have any effect on the 
average. Candelilla wax increased from 
1514 to 1514 cents and Japan wax rose 
from 1034 to 1114 cents. The market for 
Japanese menthol was exceptionally quiet 
with interest being centered in the for- 
ward position. 


Botanicals averaged higher, the index 
increasing from 98.7 in May to 102.8 for 


V4 as Na Pe uan June. Agar agar jumped from $1.00 to 
/) nw $1.25; buchu was 2 cents higher at 32 


cents; ergot rose from $1.35 to $1.40. Pro- 


80 
," duction of agar was reported small but as 
> Fa SR ee : 
NL the reports on this item came from Japan 
60 some factors were of the opinion that 
ke speculation and control of prices were the 
real reason for the sharply higher market. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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Prices of 50 items comprising the Drug and Cosmetic Industry index of 
prices averaged slightly higher for June 1939, the index increasing from 
68.6 to 68.8. The market as a whole was somewhat mixed in trend being 
featured by the sharp advance in the price of agar agar and the equally 
sharp decline in the price of mercury metal. There were no new develop- 
ments during the past month which would be likely to seriously affect raw 


material prices either on the bullish or bearish side. 


15 Essential Oils—Weighted Price Index. 1926100. 








Five changes resulted in a net increase 
in the essential oil price index, from 52.3 to 
52.8. Anise lost 4 cents to be quoted at 




























































































67 cents; Bois de rose, in one of its in- 
frequent price changes rose from $1.55 to / 
$1.75; cassia declined fron 5 cents; 4 
$1.75; cassia declined from 89 to 85 cents; To LY 
eucalyptus was one cent higher at 37 aa Y, r 
cents; lemon oil was raised from $2.50 to S 
$2.60. f 
JEFMAMJJASONOSFMAMJJASOND 
1932 1933 1934 1935 1936 1937 1938 1939 


15 Medicinal Chemicals—Weighted Price Index. 1926 — 100. 





Medicinal chemicals were a little lower, 
the index declining from the previous 72.0 
to 71.3. Cod liver oil declined from $21.00 
to $20.00 a barrel and mercury metal 































































































dropped from $95.00 to $85.00 a flask. aa 
Cod fishing is over for the season with 
final results indicating a supply of medic- 
inal oil entirely capable of meeting re- 
quirements in all respects. 40 
— om ae mm me a (OO ee 
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ia uniform chemical and 
physical characteristics always asso- 
ciated with a synthetically perfected 
product assure... 


Constant Uniformity 


(SYNTHETIC) 
Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 
is used in the manufacture of... 


Cosmetics and Pharmaceuticals 








Sherka Camphor meets all U.S. P. specifications. 
Available as Slabs (23 lbs.) and Powder; also 
Tablets (4 and 1 oz. il from one source. 


Write for samples and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CO. INc. 


Bloomfield New Jersey 


George Uhe Company— Distributors 
80 Eighth Avenue New York, N.Y. 








a 


a 


Va 
RECENTLY we announced the 


NV creation of this masterpiece, de- 
veloped to give an unusual 
es) flower note to your creams, 


v lotions and powders. 
eon 


We are most gratified at the in- 
Va stant response of the trade to 
this new and exceptional base. 


v Write for a sample today and 
see for yourself how Cutanol 


will improve your products. 


¢ 
ap The price is $6.00 per pound 


AV 36-14 35th St., Long Island City, N. Y. 
a Los Angeles San Francisco 


Chicago St. Louis 








YD x © 
A-A BRAND 
Finest Nedicinal guality 


The recognized 
standard, known for 
its high vitamin con- 
tents. Guaranteed 
the finest Norwegian 
non-freezing medic- 
inal cod liver oil. 


Write us for 
quotations 














BRODR. AARSAETHER * 
AALESUND , NORWAY 











POLAK’S FRUTAL WORKS, INC. 








P.R. DREYER Inc. 
Sole Representative in the United States 
119 WEST 19th STREET 
NEW YORK, N. Y. 
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CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
| LOS ANGELES SAN FRANCISCO DETROIT 
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MENTHOL 


Leading factors in natural menthol here 
report that, although business has been 
dull for many months, it has been a long 
time indeed since the market was as in- 
active as at present. This condition is 
understandable in that this is the season 
in which actual consumption declines and 
buyers look forward to Fall requirements. 

Interest in menthol, therefore, can be 
said to center principally in the various 
factors which will influence the market 
that lies ahead. The Japanese Govern- 
ment now exercises strict control over all 
exports subject to licenses and fixed min- 
imum prices. Prices have been raised 
wherever possible, such raw materials as 
agar agar, pyrethrum flowers and camphor 
oils having advanced as much as 40 per 
cent. 

Many large consumers are well supplied 
with menthol and this, to some extent, 
explains the lack of consumer interest so 
far this year and accounts for the fact that 
imports during the first quarter of 1939 
amounted to only 1,561 cases as against 
3,251 cases during the same period last 
year. With few outstanding contracts for 
shipment from Japan at the present time 
it might be necessary to purchase for Fall 
requirements. It is a foregone conclusion 
that the moment Japan realizes that the 
United States needs additional supplies 
they will raise prices. 

By no means, however, do all conditions 
favor Japan. For the first time Japan 
failed to issue the year-end statement 
showing production of menthol from the 
last crop of peppermint oil. Indications 


are that production was good, so that if 


exports to other countries declined in pro- 
portion to the decline in exports of men- 
thol to the United States, stocks in Japan 
must be large. 

Also mentioned as a bearish factor is the 
oft-discussed financial condition of Japan. 
How long Japan can continue its hugh 
expenditures in China without obtaining 
returns from her venture there is prob- 
lematical, but if general reports are a 
criterion of conditions there may be forced 
selling at sacrifice prices. 

Planting of new crop peppermint in 
Japan is completed and is said to be equal 
to last year’s acreage. Under favorable 
weather conditions this should result in an 
adequate yield. The Sambi crop of pepper- 
mint is cut first, some time in August and 
production continues until December. The 
new crop, together with carryover ma- 
terial, may prove burdensome to holders. 

Synthetic menthol must also be 
reckoned with as this material is now going 
into consumption in quantities sufficient 
to materially influence price of the natural 
product. It is generally conceded in this 
market that, without this competition, 
natural menthol today would be consider- 
ably higher than the spot market price of 
$2.95 per pound in case lots. 
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VANILLA BEANS 


There has been a decided let-down in 
the demand for spot stocks of vanilla 
beans during the current trading period. 
Leading import factors welcome this trend 
because the supply position is such that 
any unusual buying for consumption 
would result in further price advances. It 
is generally conceded that bean prices are 
now high enough and that a further rise 
would only tend to decrease consumption. 

It is quite evident that factors in 
France are playing the present supply 
position for all it is worth. Good quality 
Bourbon beans are scarce, it is true, but 
when a certain lot is offered in the primary 
market and sold, further bids bring out 
the fact that beans are available, at a 
price. 

To what extent the new Federal Food, 
Drug, and Cosmetic Act will effect the 
consumption of vanilla is problematical 
and importers are watching this situation 
closely. Should it be necessary to label 
products containing imitation vanilla 
there may be a drift back to the natural 
product. The Summer season is also close 
at hand, which means that the next two or 
three months is bound to show increased 
consumption of all grades of vanilla beans. 


The new crop is still a long way off, and, 
although higher vanilla prices are not de- 
sirable, it is still quite likely that before 
next Fall a $6.00 market will prevail. 
Present spot market price ranges are as 
follows: Bourbons $5.50 to $5.90 per 
pound; Mexican cuts $5.25 to $5.50 per 
pound; Mexican whole beans $5.50 to 


$5.75 per pound. 


PEPPERMINT OIL 


The United States is the largest pro- 
ducer of peppermint oil for flavoring pur- 
poses and exports its product to all prin- 
cipal world markets. As a matter of fact 
as much as 50 per cent. of the total annual 
production here is exported each year. 
Considerable quantities of peppermint oil 
are now said to be arriving from Soviet 
Russia and, although the total is com- 
paratively insignificant when compared to 
American consumption, the fact remains 
that imports are increasing. 

Imports of peppermint oil during the 
first quarter of the current year aggre- 
gated close to 5,000 pounds, compared 
with 4,500 pounds during the whole of 
1938. No peppermint oil was imported 
from Soviet Russia prior to 1938 and only 
insignificant quantities from other coun- 
tries. The price of Russian oil, said to be 
U.S.P., is competitive with the home 


product. 
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MERCURIALS 


The movement which sent mercury 
metal above $100 per flask during the 
previous trading period failed to sustain 
the market, with the result that the re- 
action carried prices as low as $85 per 
flask for domestic goods. The advance in 
raw material prices a month ago carried 
the hard mercurial group along to higher 
levels but the new prices have not as yet 
resulted in corrections in the manufactured 
items. 

Italian exports of mercury during the 
first two months of this year are officially 
reported as 168 metric tons, compared 
with the 349 tons of January-February, 
1938, and the 274 tons of the first two 
months of 1937. The figures are exclusive 
of exports to Italian East Africa and the 
Italian Dodecanese Islands. 

It is also reported that mercury mining 
in Hokkaido is to be increased by the 
activities of the Yamato Kogyosho K.K., 
a company recently registered under the 
auspices of the Nomura Gomel Kaisha, 
with a capital of 2,000,000 yen. The new 
company will, at the outset, produce some 
50 metric tons of mercury a year. The 
Nippon Chisso Hiryo Kaisha, which is also 
to mine and refine mercury ore in Hok- 
kaido, expects to be marketing the first 


batch of its metal in the very early future. 


GERANIUM OIL 


The situation in geranium oil continued 
slightly easier even though declines over 
the past months have brought prices 
down to exceptionally low levels for this 
item. An explanation of the prolonged 
weakness in geranium oil is probably the 
expansion of production, especially in the 
Reunion Islands. 

Production of geranium oil on the 
Islands of Reunion continued to be ex- 
tended, though the 1939 output will prob- 
ably fall short, owing to droughty con- 
ditions in the early part of the year. The 
output in 1938 was reported at 132,571 
liters, which compared with 126,415 dur- 
ing the preceding year, 59,821 in 1920, 
and 10,000 in 1900. 

Heretofore geranium was only grown at 
St. Pierre and at Tampon, but cultiva- 
tion has now been extended to Entre- 
Deux, St. Joseph and to the Caffer and 
Palmetto plain. It is believed that the 
1939 season will most likely show a de- 
ficient crop on account of the recent 
severe drought. 

Although less than 6 years old, the 
geranium oil industry of the Belgian 
Congo reported an output of oil amount- 
ing to 3,283 kilograms during the first 11 
months of 1938, which was 410 kilograms 
more than the amount produced during 
the entire year of 1937. 
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ARABIC 
KARAYR 
TRAGACANTH 
‘LOCUST BEAN 
Gum 





FRANK-VLIET CO. INC. 


Specialists in GUMS 
NEW YORK, N. Y. 


160 WATER ST. 





PRIVATE BRANDS 
MADE FOR YOU 


QUALITY PRODUCTS ADD 
NEW CUSTOMERS; BUILD 
REPEAT SALES 
The quality of our merchandise 
under your own private brand 
CjBeauty Mask — puts np dboanpes pears your 
a : JOOKS, anc ceeps Olt customers 
[Deodorant coming back for more. 
CjCleansing Cream Because of great repeat sales, 
kone Treatment SOLO Quality-made products 
Acne lreatmen bring you greater profits per 
LiCold Cream customer, and gives YOUR 
(Rouge Compact BRAND NAME that valuable 
CLip Stick 


word-of-mouth advertising that 
nothing but good products can 
(iCream Rouge 
CJSuntan Lotion 








Check this list! 
CAIl purpose cream 


buy. 

Judge for yourself! Send for 
samples and quotations today, 
and compare Solo quality and 


DiEye Shadow prices with your present mer- 
_]Perfume chandise and costs. 
(Shampoo SPECIAL OFFER 
‘ Send only 25c for generous 
LjLotions laboratory-size sample of each 


item listed. Or, we send samples 
of entire list for 52.00 deposit, 
refunded on your first pure shase. 
Don’t delay—send today! 


(]Face Powder 


WRITE TODAY! 
——— a 


SOLO LABORATORIES, INC. *'cuickco, wunos 




















Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 
for 


LIP STICKS ROUGES 


FACE POWDERS LIP POMADES 
EYE SHADOWS COMPACTS 


OUR COSMETIC RESEARCH LABORATORY 
IS AT YOUR DISPOSAL 


Let Us Aid You In Your Color Problems 
@ 
Originators 
of 


Fine Cosmetic Colors 





C/ TMS: hacher Niele 


CORP ORATIOM 


DWManufactucees of Bisie Chemical Pigment Colors 
General Offices, Works, and Laboratories 
ROSEBANK. STATEN ISLAND. NEW YORK, N. Y. 
Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco, 


Richmond, Toronto, Can 
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**Look for the Symbol of 
Standardization’”’ 


GUMS 


For over 75 years the recognized 
source of supply 


Arabic 





Tragacanth 


Karaya 


All powdered gums standardized by 
Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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OLIVE OIL 


The 1938-39 production of olive oil in 
the Mediterranean Basin amounted to 
only about 782,800 short tons compared 
with 1,289,100 tons in 1937-38. The 
average annual production for several 
years is 963,000 tons. 

The estimate covers the production in 
six countries of Southern Europe, three in 
the Near East and four in North Africa. 
The bulk of the output is produced in 
Southern Europe, mainly Spain and Italy. 
In the Near East, Turkey is the most im- 
portant producer, while Tunisia ranks 
first in North Africa. 

All of these countries report a lower pro- 
duction in 1938-39 except France and 
Palestine. Carryover stocks at the begin- 
ning of the 1938-39 marketing season were 
estimated at 155,000 tons. Adding these 
to the estimated new production gives a 
total supply of 937,800 tons. Since the 
consumption in the thirteen countries 
covered by the report averages around 
845,900 tons annually, the quantity avail- 
able for export to countries outside of the 
Mediterranean Basin during the current 
marketing season, or for carryover, 
amounts to 91,900 tons. This is rather low 
compared with their average net exports 
of 110,000 to 115,000 tons annually dur- 
ing the past ten years. 

However, because of an anticipated 
shift in several of the producing countries 
toward an increased consumption of sub- 
stitute and cheaper oils, such as peanut 
and cottonseed oil, it is believed that 
sufficient supplies of olive oil will be 
made available to meet the usual export 
demand. The shift to cheaper oils for 
domestic consumption so as to leave 
larger quantities of the higher priced olive 
oil available for export is being stimu- 
lated by the need for foreign exchange. 


It is reported from Istanbul that the 
final figures on the 1938 Turkish olive oil 
production, in so far as available, indicate 
now that production of olive oil of all 
types and for all of Turkey did not exceed 
28,000 tons. The market for Turkish 
olive oil was well maintained during the 
year, despite high prices. The high price 
was due to the support given by the Takas 
or private compensation system. Stocks 
of all types of olive oil at the end of Feb- 
ruary were believed not to exceed 8,000 
tons. 

Government regulations covering the 
control of the quality of olive oil have 
been applied recently, with the result that 
the qualities have improved considerably. 
Among the regulations being applied is 
one to the effect that olive oil may not be 
mixed without a notification to that effect 
on the container. Another improvement 
has been in the degree of acidity allowed 
for edible oils. Up until last year it was 
permissible to sell olive oil at 3 per cent. 
acidity for edible purposes. The maxi- 
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mum has been officially fixed now at 1.5 
per cent. acidity, and although it is 
believed that this regulation is not en- 
tirely observed, it undoubtedly repre- 
sents a great improvement over former 
conditions. 


AGAR AGAR 


Agar agar showed the most strength of 
all the raw materials reported during the 
current trading period. The spot market 
was advanced 25c per pound to a range of 
from $1.25 to $1.30 per pound for the 
number 1 grade. This is the highest level 
to be reached by this item since March, 
1931. 

Previous reports from Japan indicated 
that last crop production was small and 
attributed this to difficulty in obtaining 
sufficient labor to harvest and dry the 
seaweed and later to bleach the crop. 
Although the crop may have been smaller, 
it was significant that at a price there ap- 
peared to be no lack of goods for shipment. 
Some quarters, therefore, were disposed to 
view the strength as being partially, at 
least, the result of speculative activity in 
the primary market. It is also becoming 
increasingly apparent that the Japanese 
Government is exercising control over all 
exportable raw materials and that, insofar 
as possible, prices are fixed on such items 
as are more or less strictly Japanese. 

United States imports of agar agar last 
year further bear out the contention that 
present prices are hardly warranted when 
based on the supply and demand position. 
Imports declined somewhat from the 
record established in 1937, but were still 
well above normal. The total imports for 
1938 amounted to 589,000 pounds as com- 
pared to 704,000 pounds in 1937 and 625,- 
000 pounds in 1936. A study of import 
statistics for this item for the past 20 
years would indicate that an average 
would fall somewhere between 400,000 
and 500,000 pounds per year. It is, there- 
fore, apparent that imports during the 
past three years have been heavy so that 
there is little likelihood of a shortage here. 
Importers, however, must protect them- 
selves and have accordingly based their 


prices on the present cost of replacement. 


GLYCERINE 


Crude glycerine was firmer and frac- 
tionally higher in the spot market. Re- 
fined and dynamite material lacked 
quotable change, remaining on the steady 
to firm side under the influence of a fair 
sized consuming request. 

The apparent consumption of crude 
glycerine, 80 per cent. basis, during the 
first quarter of 1939 was higher than dur- 
ing the corresponding period of the pre- 
vious year and stocks on hand at the end 
of the first three months of 1939 were 


The Drug and Cosmetic Industry 


larger than at the close of the 1938 first 
quarter. 

Imports of crude glycerine during the 
first quarter of 1939 totaled 2,483,682 
pounds as compared with 1,852,447 
pounds in the same period of 1938; im- 
ports of refined material for the same 
period totaled 115,082 pounds and 666,- 
243 pounds respectively. 

Production of crude glycerine, 80 per 
cent. basis in the United States during the 
January-March period 1939 amounted to 
42,445,808 pounds compared with 39,278,- 
657 pounds for the first quarter of 1938. 
For the same period chemically pure 
glycerine production totaled 22,432,968 
pounds and 22,232,421 pounds’ respec- 
tively. 

Factory and warehouse stocks of crude 
as of March 31, 1939 amounted to 15,325,- 
092 pounds as compared to 13,474,790 
pounds last year. Chemically pure ma- 
terial on hand as of March 31, 1939 totaled 
48,884,466 pounds compared to 35,341,560 
pounds last March 31st. 


COD LIVER OIL 


The statistical position of medicinal cod 
liver oil was sufficiently improved by the 
large catch of fish and production of oil to 
warrant a further spot reduction in price. 
The market range here is now from $20 to 
$21 per barrel. 

The Lofoten fishing is now closing and 
the other winter fisheries can be considered 
finished. There now remains only the 
Finnmark fishing. Official statistics for the 
production of Norwegian medicinal cod 
liver oil show that up to April 22 this year 
the production was 86,169 hectolitres. 
This compares with previous years at cor- 
responding dates as follows: (1938) 62,288; 
(1937) 68,311; (1936) 50,258; (1935) 51,- 
052; (1934) 70,275. 

Because of the large catch of fish this 
year liver prices have declined sharply 
thus enabling cod liver oil producers to sell 
at prices as low as 51 kroner per barrel at 
the plant. Exporters are said to be well 
satisfied with the price decline as it will 
enable them to meet the threatening com- 
petition from British producers. 

According to records of the American 
Consulate at Hull, exports of medicinal 
cod liver oil from Hull to the United 
States amounted to 123,126 gallons during 
the March quarter of 1939 compared with 
95,422 gallons during the March quarter of 
1938 and 44,154 gallons during the March 
quarter of 1937. It will be seen from these 
figures that United States imports from 
Hull practically trippled during the past 
three years and that this source is offering 
serious competition to the Norwegian 


producers. 
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I) aN ee e[e (© 
Poles, | RW. GREE FSCO. 
We manufacture HAYA 10 East 40th Street, New York 


PHENOBARBITAL 
ASEPTOFORM 
An odorless and non- 
BENZOL PRODUCTS COMPANY ‘ ee 
237 South Street peo me PROPENYL METHYL GUAETHOL 


A reliable anti-oxidant for vegetable 
CHEMICALS and animal oils and fats 





Newark New Jersey 














FACE POWDER & BODY POWDERS 


If you are looking for a reliable concern to man- 
ufacture your face powder or body powders and 
package these items for you in your own con- . 
SPRINKLER TOPS tainers; efficiently handle your drop shipping; | 
then immediately get in contact with— 






SHEET METAL GOODS 














CORK TOPS DOSE CAPS | 
ONSOLIDATED LA PLAYA LABORATORIES, Inc. | 
R COMPANY 152 W. Walton St., Chicago, III. | 

es J 2 MANUFACTURING CHEMISTS FOR PRIVATE BRAND TRADE 
NEW BRUNSWICK, N. J. | 

















| 
MOULDS man ae oe ne 
 eeettRSTICE COLOR 
























































SUPPOSITORIES e MASCARA ANILINE COLORS | 
For so i ene, ae Salts, oo Prep- 
PROGRESSIVE MACHINE SHOP aration reat ET ' c COLO gg eponine. | 
137 West 22nd St., New York, N. Y. For Rouges, Face Powder, Lipsticks. i 
Eastern Representative of Wm. J. Stange Co., Chicago, Ill. | 
ROUGE e COMPACT POWDER CERTIFIED PURE FOOD COLORS | 
a LEEBEN CHEMICAL CO., Inc. 
Successors to H. LIEBER & CO., Inc. 
PUNCHES FOR TABLETS D ; ES 389 Washington St., New York, Tel.: WAlker 5-0210, 0211 | 
m=HYDROXY CITRONELLAL | 
Founded 1854 | 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City Exceptionally pure 
HIGHEST STANDARD and free from 
Colors and Dyes for Cosmetics, such as minty by-odors 
LIPSTICKS PERFUMES | 
ROUGES LOTIONS 

FACE POWDERS SHAMPOOS j 
MASCARA CREAMS 

SOAPS Ete. SEELEY & COMPANY 
. Nae ewe Van Brunt Division j 
5 hc ais the 22 ALBANY STREET NEW YORK, N. Y. 
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ARABIC, TRAGACA NTH, KARAYA SULPHONATED OMS for 
powdered in our own mills under soapless_ shampoos, perma- 





SET-UP PAPER BOXES, FIBRE CANS 
TRANSPARENT PACKAGES 


Write for samples and complete information 


a 
s 
W. C. AND COMPANY 


8847 BALTIMORE AVENUE, CHICAGO 


SALES OFFICES IN PRINCIPAL CITIES 








laboratory control. VISCO GUMS nent wave solutions and bath 


GEMCO 


ROUGE and LIPSTICK 


are superior products, manufactured by recog- 
nized experts in all phases of rouge and lipstick 
production. Also complete private label service 
for lotions, creams, mascara, face powder, wave 
set and ali other cosmetic items. Our modern 
research laboratory is at your service. 


WRITE TODAY FOR PRICES AND SAMPLES 


GEMCO LABORATORIES 
221 W. 27th STREET CHICAGO, ILL. 
PRODUCTS LIABILITY INSURANCE COVERS ALL OUR PRODUCTS 











1g Chemists and Importers, PASSAIC, N. J. 








* YOU ELIMINATE ANY ELEMENT * 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., Inc. 


HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 


Over 85 years of continuous business in the United States. Established 1852. 


a Mid-Western Distributor: A. C. Drury & Co., Inc., 
219 E. North Water St., Chicago, Ill. 





Headquarters for the following: 
ESSENTIAL OILS . . . AROMATIC CHEMICALS 
NATURAL and SYNTHETIC FLOWER OILS 


DEODORANTS ... FLAVOR OILS and 
ESSENCES .. . SOAP PERFUME OILS 


Samples and prices gladly furnished on request. 
STUYVESANT 9-2261-2 
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REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 


Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY,N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 

















CERTIFIED 
COSMETIC COLORS 


gw We are now ready to match your color shades 
with colors about to be certified under the new 


cosmetic law. 
We will be glad to serve you. 


INTERSTATE COLOR CO.,, INC. 


7 Beekman Street New York City 























BOX WRAPS 
22-0888 RICHARD M.KRAUSE 233333 


incomPomateo 


DESIGNERS - ENGRAVERS- PRINTERS- DIE STAMPERS-EMBOSSERS 


ON METALLIC FOILS-AND PAPERS 
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Professional 


Service 











Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Director 


FOOD RESEARCH 
LABORATORIES, Inc. 
RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 
WRITE FOR “ScIENCE AT YOUR SERVICE” 
Members Assn. 


114 E. 32nd St. Consulting Chem. 
NEW YORK and Chem. Eng. 





THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








CONSULTANTS ON TABLET 
MAKING PROBLEMS 


45 years’ experience 
Write Laboratory Division 
F. J. STOKES MACHINE COMPANY 
5933 Tabor Road, Olney, P. O. 
Philadelphia, Pa. 











LAWALL & HARRISSON 
Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th at Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anp Foop Prosiems 
ComPLiaANce witH OrFiciAL REQUIREMENTS 
Spectat ANIMAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sein IrrITATING PROPERTIES 
New Propuct DevELoPMENTS 


39 West 38th Street :: New York 








H. A. Sen, Ph. D. E. B, Port, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Fo Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone. AShland 4-4343 














# PATENT YOURIDEAS 
send ii Sketch or Model oR 
colinpenrian LH LO eer 
Ww 
ADVICE (@4°°— arronNeY 
FREE freatue? PATENT ENGINEER 


U. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 





























Classified 





Machinery for Sale 


Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 























Classified 





Business Opportunities 





Drug Store. eg 3 location Connecticut city. 
Restricted section. Established 1934. Rent $35.00. 
Receipts $12,000.00. Priced low for quick action. 
Particulars, Atlantic Sales Company, 1265 Broad- 
way, New York. 


COSMETIC MANUFACTURER, full line quality 
products, catering to trade only, (Bulk deliveries) 
seeks representation in Middle West, also West 
Coast. Knowledge of business and acquaintance 
with trade essential. Strand Cosmetics, Inc., 33 
West 17th St., New York, N. Y 








SUNTAN PRODUCTS: Perfumes, Toiletries, 
Chemical Specialties. Suggested at this time is our 
line of superior greaseless or oil base SUNTAN 
PRODUCTS. Produced in bulk or packaged under 
your own label. R. K. BEGGS, 210 Fifth Ave., 
New York, N. Y. 





FROM SEVERAL PLANT LIQUIDATIONS: 
Robinson 3000 lb. Horiz. Steel Powder Mixer, 20 
H. P. motor driven; 6-1000 gal. Closed Agit. Jack. 
Kettles; 2-6’ dia. Buffalo Vac. Crystallizers; Jack. 
Agit. Vac. Stills from 25 to 2000 gals., Glass Lined 
& Steel; Storage Tanks from 25 to 2000 Gals., 
Glass Lined & Steel; Single Punch & Rotary Tablet 
Machines; Bottle Fillers; Filters & Filter Presses; 
Pebble & Jar Mills, Ointment Mills; Powder & 
Paste Fillers; Powder Sifters & Mixers; Crushers, 
Pulverizers, Laboratory Equipment, etc. Send for 
complete listing. We buy your surplus equipment 
for cash. STEIN EQUIPMENT CORP., 426 
Broome St., New York City. 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 770 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





ATTRACTIVE PRICES: Stokes RB Rotary Tab- 
let Machine; Kiefer Duo-Piston Filling Machine; 
Copper Kettles 20-250 gal.; Powder Fillers; Filters; 
Grinders; Pumps; ete. Send for latest catalog. 
BRILL EQU — NT CORP., 183 Varick St., 
New York, N. 





SPECIAL LIQUIDATION ON REBUILT 
EQUIPMENT. Now on hand a tremendous over- 
stock of desirable cosmetic equipment offered at 
lower prices than the market. Agitators, Boilers, 
Cappers, Conveyors, Fillers, Filters, Labelers, 
Mills, Mixers, Tablet Machines, Sifters, Tanks, etc. 
a get MACHINERY “COMPANY, 821 East 9th 
, New York, N. Y. 





Business Opportunities 





MANUFACTURING CHEMISTS—Manufactur- 
ing problems solved. Working formulae—stain re- 
mover for hair dyes—machineless pads—lotions— 
flavors—extracts—pharmaceuticals and cosmetics. 
Also private formula work. All formulae tested 
chemically and bacteriologically. Box 110, DRUG 
AND COSMETIC INDUSTRY. 








WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 
Second Natlonal Bank Bldg. Washington, D. C. 
Metropolitan 2253 
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PRIVATE BRAND BULK PERFUMES OF 
FINE QUALITY, toilet Water, Eau de Cologne, 
Pine Shaving Lotion and Bath Oils, PINA-FOAM 
Bubble Bath, Astringent Lotion, Emulsified Skin 
Lotion, LIQUID TOOTH PASTE, Hair Tonic, 
Mouth Hygiene Deodorant Conc entrate, Nicotine 
Remover. Manufacturers with background of 
twenty years service to the trade. We solicit your 
inquiries. Complete Packaging Service if desired. 
LeMar Labs., 37 West 20th St., New York, N. Y. 





Drug store—Soda Fountain. Live Long Island 
community. Nicely fixtured. Rent $50.00. Receipts 
1938—$13,200.00. No cut prices. Opportunity in- 
crease. Information, Atlantic Sales, 1265 Broad- 
way, New York. 





Drug Store—Fountain—Luncheonette. Outstand- 
ing corner location thriving Jersey town. Old 
established. Doing a profitable business. Priced 
very low for immediate sale. Details, Atlantic 
Sales, 1265 Broadway, New York. 
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BEAUTY SHOPS, MANUFACTURING COS- 
METIC DEALERS give your customers a dis- 
tinctive FACIAL PACK that is different, easy to 
prepare, to apply and remove. SAFE-VIGORAT- 
ING-MEDICINAL. Proven, ten years use by 
Hollywood dealers. Introduction: five pound sack 
of material postpaid with instruction for $1.50. Any 
amount can be supplied with assurance of con- 
tinued supply. WM. HUNGER, 9821 Burgen Ave., 
Los Angeles, Calif. 





Situations Wanted 





TABLETMAN, 32, fourteen years supervised 
products in all branches of tablet manufacturing. 
Complete knowledge of chemistry and pharmacy. 
Box 130, DRUG AND COSMETIC INDUSTRY. 





PERFUMER-CHEMIST, doctor science, 18 years 
experience deluxe compositions, desires change or 
research work. D. Lourie, 15 Rue Gay-Lussac, 
Paris 5, France. 





PHARMACEUTICAL CHEMIST, University 
graduate, 28, 5 years manufacturing and produc- 
tion experience—effervescent tablets, effervescent 
salts, emulsions, liquids, powders, creams, malts, 
ointments, compressed tablets and pills. Box 131, 
DRUG AND COSMETIC INDUSTRY. 





DRUGGIST, protestant, married, 41. 10 years 
assistant in good pharmacies abroad; in U. 8. 5 
years. 4% years foreman in pharmaceutical manu- 
facturing dept. (tablets, pills, ointments, solutions, 
suppositories, etc.) desires position in pharmaceu- 
tical or cosmetic field. Speaks and writes English, 
German, French. Available now. PREfer New 
York or vicinity. Box 126, DRUG AND COS- 
METIC INDUSTRY. 


REGISTERED PHARMACIST—experienced 
medical detail promotion to physicians, also manu- 
facturing allergic cosmetic powders. Available now 
for any territory. Box No. 128, DRUG AND 
COSMETIC INDUSTRY. 


CHEMIST DIRECTOR OF TECHNICAL DE- 
PARTMENT OR ASSISTANT TO EXECU- 

TIVE. Extensive Training, diversified Experience 
in the field of Drugs, Pharmaceuticals, Cosmetics, 
Toilet Preparations. Well qualified to assume 
duties and responsibilities inherent in the position 
of Head of Department: Laboratory, Manufactur- 
ing, Production. Development of Products, com- 
plete elaboration of Presentation, general Proper- 
ties and specific Claims according to new Regula- 
tions. Collaboration with other Departments, con- 
tribution to fundamental Data for Promotion and 
Advertisement. Earnestly invite communications 
as various —-* for connection may be con- 
sidered. Box 1 











Help Wanted 





SALESMEN AND DISTRIBUTORS for Pure- 
Tex Hair Coloring. . Quality product, attractive 
package, low price. Good sideline, Box 132, DRUG 
AND COSMETIC INDUSTRY. 
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CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF a) STEARATE OF 
MAGNESIUM Prompt Shipments in any quantity ZINC 





Light, Great Adhesiveness. Pure Write for samples and prices Odorless, Impalpable. Pure 
White, Immeasurable Fineness. White. Water Resisting. Great 
Heavy if desired. ee out e) Adhesiveness. Light or Tie as 
under the pull like the Snest STOCKS CARRIED: Chicago, St. Louis, San Francisco, pease —’' of Pur 





pollen. Made to satisfy most 
exacting requirements. 


See FRANKS CHEMICAL PRODUCTS CO..nc 


| 55 — 33° STREET BROOKLYN,N.Y. 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
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Pound for pound, one U.S.P. petrolatum re- 
sembles another. But that’s no measure at all 
of ability to help the sales of your products. 


The U.S.P. petrolatum for your pharmaceu- 
ticals or cosmetics should have keeping 
qualities. Your investment of time and money 
in the selection of quality ingredients and 
their proper formulation will then be appar- 
ent to the ultimate consumer, long after your 
finished product leaves your plant. 


Sonneborn PROTOPET (Petrolatum U.S.P.) 
has keeping qualities. It is expertly refined 
in the complete color range required for 
pharmaceutical and cosmetic uses.* It will 
pay you to specify, not merely Petrolatum 
U.S.P., but PROTOPET. 


* Users of White Mineral Oils (U.S. P. 
and Technical) and Petrolatums U.S.P. 
will find interesting and helpful infor- 
mation in our brochure ‘Petroleum 
Products in Pharmaceuticals.’’ Send 


for your copy. 


L. SONNEBORN SONS, INC., NEW YORK 


Refiners of White Mineral Oil & Petrolatum 


LOS ANGELES 





CHICAGO 
Refineries: Petrolia & Franklin, Pa. 
Southwestern Distributors: Sonneborn Bros., Dallas, Texas 
BALTIMORE PHILADELPHIA 
STOCKS CARRIED IN PRINCIPAL CITIES 
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HE astounding New York World’s Fair, so 
7... ively dramatizing the World of Tomorrow, 
will awaken new vistas, new opportunities, and 
new desires in all markets. New products, new pack- 
ages, new toilet goods, new perfumes, and new soaps 
will be required. Perforce, there will be a 
call for new odors. We are ready for these 
demands. No matter what your odor prob- 
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us, just as you have with your products of today and 
vesterday. 

In connection with your visit to this beautiful World 
of Tomorrow we invite you to call upon us for any 
information or services which you may require. 


lems and demands will be in connection N ERER { ; 
with these products of tomorrow, call on 2 


13-15 West 20th Street, New York 

















Although Glycine was isolated as one of the 
amino acids early in the present century, its 
pharmacological properties have been explored 
only in recent years. It has been found to have 
definite therapeutic value in many cases of 
muscular disturbances. It is finding increasing 
use in muscular dystrophy, atrophy and myas- 
thenia gravis. 


In the production of Dow Glycine, Medicinal, 
Dow controls every raw material and process 


step. This assures pharmaceutical manufac- 
turers of the highest quality and uniformity in 
this increasingly important Dow product. 


Visit exhibits of The Dow Chemical Co. and its Great Western Electro- 
Chemical Co. Division at the Golden Gate International Exposition. 


EMIL FISCHER 
DISCOVERER OF GLYCINE 


The research of the great German chemist, 
Emil Fischer, disclosed certain proteins to 
be made up of amino acids. His isolation 
of these acids revealed Glycine to be 
among them. He was awarded the Nobel 


Prize in 1902. 





A new and greatly enlarged catalog lists the 
complete line of Dow pharmaceutical chemicals. 
A copy will be sent upon request. 


THE DOW CHEMICAL COMPANY 


1840 East Main Street 
MIDLAND, MICHIGAN 


Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and 
Madison Streets, St. Louis; Field Building, Chicago; 9 Main Street, 
San Francisco; 4151 Bandini Blvd., Los Angeles. 


PRODUCERS OF MORE THAN 300 CHEMICAL PRODUCTS 


REG. U. S. PAT. OFF. 
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